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Want him to wear no man’s collar but yours? 


Better make sure this gentleman isn’t calling his good wife 
with a firm order: ‘‘Find a new laundry. This shirt looks 
awful and feels worse.”’ It might be your plant that had 
his shirts ... and, of course, that big, fat family bundle 
that makes all the effort worth while. 

Best way to make sure, naturally, is to give shirts eractly 
what they need and their wearers want... the VELVET 
RAINBOW feel and finish. This justly respected starch pro- 
duces crisp but comfortably pliable collars and cuffs, 
bodies that are soft ’n’ easy while never slouchy. Your 
press Operators can tell you more about VELVET RAINBOW 


shirts: they lay easier, dry faster and fold better. 


The most independent man wears your VELVET RAINBOW 
collar without thinking you a tyrant. And when he’s happy, 
you're happy ... all at less than one penny for every five 
shirts. Why not collar your jobber today? 
° * e 

TV TELLS YOUR TOWN 
Here is the nert showing date of the Quentin Reynolds 
“Operation Success”’ show, arranged by Huron and pro- 


moting your professional laundry service: 


Hartford, Connecticut Channe) 18, WGTH, July 23 


VELVET RAINBOW STARCH 


GUARANTEED 50% 


THE HURON MILLING COMPANY. Executive Office: 3101 N 
NEW YORK 7: 161 E. GRAND AVE 
BLDG., CINCINNATI 2. 


MICHIGAN. Sales Offices: 9 PARK PLACE 
SAN FRANCISCO 7: 607 SECOND NATIONAL 


VELVET WHEAT 


WOODWARD, P. O. BOX 9, ROYAL OAK, 


CHICAGO 11: 383 BRANNAN ST 
Factory: HARBOR BEACH, MICHIGAN 





STOP 


and think about the adwantages of 


using PYRON press covers! You'll 


never find better covers anywherel 
They do not transfer color onto 
garments. Customers report terrific 


economy, PYRON lasting even TWICE 
AS LONG as ordinary covers! 
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President Mike 


We imagine the slogan “I like Mike” came up more 


PUBLISHED MONTHLY SINCE 1893 : 
than once during the board of directors meeting at 


Joliet last month. For when the balloting was done 
G. Louis Dodge (better known as “Mike” Dodge) 


Rr E A 9] is isa 3 &, G i] i C t emerged as the new president of the American In- 
stitute of Laundering for 1956-57. 
President Mike is the owner of Dodge Laundry 


and Linen Supply Company in Fresno, Califormia 


Features He’s been in the business for 25 years and is cer- 
tainly no stranger to the professional laundry in- 
New $600,000 Plant Shows Faith in the Future. . . By Lou Bellew 
. . dustry. 
How To Turn Complaints Into Compliments. . . ; : 
Let's Take Another Look at Shirts... se seeaes.. By Roger Ganem We 
How To Build Volume With Fluff-Dry Service... .. . .By Harry Yeates him to be a friendly, 
Production Control at Troy................ ..By Henry Mozdzer gentleman with a tremendous interest in the wel 
How To Use Advertising Specialties verre er ee ...By Gerald Whitman ; 
fare of the industry 
Plant Within a Plant........ By Henry Mozdzer . 
Laundry Customers Get 3- Your Shirt Guarantee 4 ene We think he'll put some real teeth into his pledge 
How To Woo the Housewife... .... bee ise dieetie’s ... .By Roger Ganem to “banish blue 
Home Teams Make a Hit ae Lee eee esas. By Gerald Whitman In short, we commend the directors in their 
Everybody SO ai : .. .By Harry Yeates choice for president. 
Engineering a: ae) Sa 
Boiler Water .. . A Never-Ending Problem... . .By Joseph C. McCabe 


» have met him on several occasions and found 


enthusiastic and cooperative 


Monday” for America’s housewives 


At the same meeting, the Board also elected three 
new directors: Gene Hawk, Miller Sanitary Laun- 
dry, Des Moines, Iowa, to fill the vacancy in Dis 
trict No. 7 caused by the recent death of John E 
Indiana Quick-Service Conference + Hollingsworth; John L. Slick, Jr., Slick’s Family 
Tri-Staters Hold Unique Convention Et ee Washing Company, Fort Wayne, Indiana, to repre 


ee sate hg hggaaa (oS i aR a aia ite ; sent District 8, and J. H. Monohan, Warren Laundry 
Big Attendance at Joliet. . - aoe and Dry Cleaners, Fort Lauderdale, Florida, to 
Pennsylvanians Hear Prize Ideas.......... ee oh represent District 1, Congratulations. 

Young Execs Elect Officers......... : eee ee —Henry Mozdzer 


Conventions 
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see how simply the new 


Grommet Grip 


increases net lite... 


and it's by GIBRALTAR, of course. 


“Grommet Grip” is an exclusive Gibraltar fea- 
ture that guarantees longer net life. Grommets and 
flexible washers are placed on one side of each end 
of the net. They protect the net from rough and 
sharp edges of the pin. Protective washer prevents 
grommet from damaging net. Net can be opened 
to full width without strain 

“Grommet Grip” serves as a guide to proper 
pinning and gives added protection to nets but 
still permits normal pinning speed. Takes all types 
of pins. 

“Grommet Grip’’ is standard equipment on all 
Gibraltar "New Governor’ Nylon Nets. Your job- 
ber has them in stock now. By request, they can be 
supplied on the “Major” and “New Manhattan’ 


Nylon Nets 





Grommet through one side of net, 
only. Net can open to full width. 














| Washer protects net from grommet. 





GIBRALTAR FABRICS, inc. 


254 36th Street, Brooklyn 32, N. Y. 


O T H E R 1 BR ALTA R PR OF DU c¢cT § 


Gibraltar Nylon Nets Gibraltar Resintex Nylon Gibraltar FWI Pads & Covers 
(Woven & Knitted) Press Cloths & Covers Gibraltar Nylon FWI Cords 


Gibraltar “Datex” Dacron Gibraltar Nylon FWI Tape Gibraltar Nylon Shroud Lines 
Duck FWI Covers : ; 
Gibraltar Anti-R-G 





ia October! 


LAUNDRY 
IDENTIFICATION 


~1956 GUIDEBOOK issue 


With up to 40% of their labor costs in identification 
—the all-important first and final steps in the pro- 
duction process—laundrymen everywhere want a 
down-to-earth, practical textbook on identification 


systems. 


To meet their demand, STARCHROOM LAUN- 
DRY JOURNAL’s 1956 GUIDEBOOK OF THE 
LAUNDRY INDUSTRY, coming in October, will be 
the GUIDE TO LAUNDRY IDENTIFICATION. 
In easy-to-read, easy-to-follow terms—and with lots 
of working pictures, charts, graphs, and actual case 
histories—chapter after chapter in this big GUIDE- 
BOOK will help you. 


determine your identification needs 
choose the right systems to meet them 
apply the systems easily and efficiently 


train your employees to maintain them 


keep identification costs in fine 


eliminate mistakes, losses and claims that 
stem from faulty systems 


Now, for the first time in the field, laundrymen will 
have a complete manual for selecting and putting to 
work the identification systems that will fit their plant 
needs best. And, like every one of the JOURNAL’s 
Guidebooks—and every monthly issue of the maga- 
zine—the GUIDE TO LAUNDRY IDENTIFICA- 
PION will have just one purpose: 

helping laundryowners improve methods, 


build volume, increase profit! 


In addition, the 1956 GUIDEBOOK OF THE 
LAUNDRY INDUSTRY will bring you YOUR 
OPERATING GUIDE—page after page of charts, 
graphs and tabulated information covering all phases 
of laundry plant operation and production—a ready 
source of up-to-the-minute reference material for 


day-in, day-out use. 
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And in the Same Big ISSUE 





your COMPLETE BU Y ERS’ 


FOR YEAR-’ROUND 


REFERENCE 





GUIDE 








The Industry's Only Complete, Standard Directory 
With Well Over 15,000 Items of Helpful, Buying Information 


| elo) apie) ame dle 


detailed where-to-do- 


business features: 


Classified Directory— 


Listing all kinds of laundry equipment and sup- 
plies by product .. . with manufacturers of each 
... A constant, easy-to-use, ready reference on 


who makes it and sells it. 


Trade Name Directory— 


Alphabetical listing of Trade Name Products and 
their manufacturers . . . A quick means of track- 
ing down the source of “Trade Name” equip- 
ment and supplies. 


Manufacturers’ Directory— 


Alphabetical listing of manufacturers and their 
home office addresses . . . Full information on 
where to contact companies listed in the Classi- 


fied and Trade Name Directories. 


Local Buyers’ Guide— 


Geographical listing of manufacturers’ branch 


offices, distributors and jobbers . . . with ad- 
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dresses . . . arranged by states and cities... A 
practical direction-finder for contacting the near- 


est sources of equipment and supplies. 


Detailed Buying Information— 


Supplied in display advertising and in informa- 
tional ads throughout the Classified and Geo- 
graphical Sections . . . Providing an opportunity 
for leading manufacturers and sales organiza- 
tions to state specifics on their equipment, sup- 
plies and services. 


Starchroom 


LAUNDRY JOURNAL 


First in the Laundry Industry Since 1893 


305 East 45th Street 
New York 17, New York * OREGON 9-4000 
Busine Pa Divisi ABC 
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NEW 
PRODUCTS 


and 


LITER ATURE 











Rite-Temp Solvent Cooler 


The Rite-Temp Solvent Cool- 
ing Mfg. Company intro- 
duced a new solvent cooling 
unit for 
drycleaning plants, The manu- 
facturer states that the unit 
will keep solvent temperatures 


has 


developed exclusively 


between 75 and 78 degrees even 
at outside up 
to 105 degrees, The tempera- 
ture control is completely auto- 
matic and the unit is complete 
and self-contained. 

The manufacturer also states 
that the unit can be installed 
by a 
and requires only a power sup- 
ply connection and a hookup 
with the filter of two solvent 
lines, intake and outlet. The 
unit requires floor space 22 by 
26 inches. 

For further information write 
to The Rite-Temp Solvent 
Cooling Mfg. Company at 218 
S. Eighth, Rogers, Ark 


temperatures of 


plant maintenance man 





— 
YOUR REQUEST 


for further information 


will get quickest and most 


complete attention as a 


worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL, 











Folder Describes Imperial-60 
The Prosperity 
Inc,, 2131-2171 Erie 
Syracuse :. N x. 


the features and advantages ot 


Company, 
Blvd., E., 


de scribe Ss 


its latest drycleaning machine, 
the 
folder just released, The book- 
let lists the 
cations and points out how the 
will give Hi-Fi 
cleaning and top 


Imperial-60, in a _ colorful 


also unit’s specifi- 


Imperial-60 
(high fidelity ) 
production. 
The Imperial is 
with a 36-by-36-inch, open- 
poc ket, 
pable of extracting and drying 


a 60-pound load in 21 minutes 
with straight solvent, 2 


equipped 


reversing cylinder, ca- 


and 27 
minutes with charged soap, ac- 
cording to Prosperity. A closed- 
type, fully automatic synthetic 
cleaner, the machine is adapt- 
able for two-bath, charged soap 


system, 
straight 


soap-to-bat« h 
system or 


system, 
two-filter 


solvent operation, 


New Manitowoc-Olson Filter 


Development of a new 3,000 
g.p.h, Manitowoc-Olson tubular 
filter for Perchlor and 105° F. 
drycleaning systems been 
announced by Manitowoc Engi- 
neering Corp., Manitowoc, Wis. 
The new large-capacity filter is 
said to eliminate the 
of pressure build-up formerly 
associated with filters of this 
Introduced as components 

new Manitowoc 70- 
perchlor 105 F 


has 


problem 


of the 


pound and 


two-bath and single-bath clean- 
ing systems, the filters are also 
inde - 


available separately as 


pendent units. 

The filter 
screen which help in 
effective filtering 


to solvent 


Mone | 


new uses 


tubes 
the 

and add 
’ Other features include a 
four-way sight 
included in for 
backwashing, filtering and blow- 
down of muck. A handy clean- 
out door at the base of the filter 
makes muck fast 
and easy, The unit is also avail- 
able as an independent unit in 
1,500 and 2,000 g.p.h 


CTCASE 
area “mile- 
ae 
with 
piping 


valve 


glasse s 


dry removal 


SIZES 


For further information write 


to the company. 


Hydraxtor Offers 
Automatic Model 


The 


with 


new model J Hydraxtor 


self-contained water sys- 


tem “push-button automation” 
has been introduced by the Hy- 


draxtor Company, a division of 


Laundry Machinery. 


Zephyr 
The new unit performs a com- 
plete evcle of operation without 
attention, thus effecting labor 


and time savings. The self-con- 
the 


tained water uses 


same water over and over again, 


in water 


system 
resulting in savings 
costs, 

Requiring no plumbing con- 
nections, no foundations and no 
bolting, the new automatic Hy- 
draxtor be installed 
nomically and be in full opera- 
tion at any 30 
minutes after delivery, accord- 


can eco- 


location within 


ing to the company. The only 
service connection is three elec- 
tric wires. The unit needs no 
balanc ing or 


than routine care, The company 


attention 


further states that the machine 
is noiseless and has low power 


demand and consumption. 
Complete information and de- 

scriptive literature are being 

offered by Hydraxtor Company, 


Div. Zephyr Laundry Machin- 


ery Co., 3500-12 Touhy St., 
Chicago 45, Il 


Boiler-Economy Bulletin 
Bulletin 2015, published by 


Patterson-Kelley Co., Inc., de- 


how operators of high- 
steam Jaundries can 


generating 


scribes 
pressure 


reduce costs 


steam 


other 


bs using condensate return 
equipment, Reduction of boiler 
load boiler 


stresses are advan- 


prevention of 
additional 


and 


tages. The company s packaged 
consisting of a condensate 
cooler, receiving tank — with 
pumps and feedwater heater, ar- 
rives assembled and needs only 


unit, 


to be hooked up to existing pip- 
ing and power connection. 


The bulletin describes typl- 


cal and two tables 


list condensate cooling rates and 


operation 


capacities, external dimensions 
and pipe sizes tor boilers from 
10 hp. to 300 hp. 

For copies of the bulletin 
write to Patterson-Kelley Co., 


Inc 201 Fulton a East 
Stroudsburg, Pa. 


Packaged Air Conditioners 


Worthington Corporation has 
specification 
di- 


released a new 


sheet describing features, 
and 


and 


mensions, weights, sizes 


component parts of its 3, 5, 
7% hp. Packaged Air Condi- 
tloners 

In addition to 


plan on 
cy le 


the 
protection the 
retrigeration all 


models feature louvers for ad- 
3-D air in- 


9-year 
entire 
three 
justable circulation; 
terchangeable panels permitting 
dis- 
fan, 


vertical or horizontal air 
charge; lubricated-for-life 
and a nameplate-concealed se- 
which allows the 


lector switch 


fan to be run alone or 
cooling 

For a copy of Bulletin 
C-1100-S109P write Worthing- 
ton Corporation, Advertising & 


Sales Promotion 
Harrison, N. J. 


with 


Department, 


Cleaver-Brooks Adds to Line 


With the addition of the new 
200° hp. self-contained boiler, 


Cleaver-Brooks Cmpany, 
KE. Keefe Ave., Milwaukee 12, 
Wis., has broadened its line of 
boilers to include 12 sizes from 
15 through 200 hp The 


incorporates the 


326 


new 


boiler latest 


combustion and safety devices 
modern fuel. It is 
following series: 


and utilizes 
offered in the 
series LOO, light oil: series 200, 
No. 2 oil and gas; 100, 
No. 6 oil and gas; series 600, 


No. 6 oil and series 700, straight 


series 


gas 
Continued on page 87 
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EXTRACTS - SHAKES OUT 


CALLY 
auToMATl 7 
7 ONE OPERATION las 


BRAUN 


UNIT WASH 


COMBINATION 
WASHER-EXTRACTOR 


Il. Labor Costs Slashed ual controls are available in all sizes. 


One man with a Braun Unit Wash com- There is a Braun Unit Wash model to fit 
bination washer-extractor outproduces your operation. 
three or four men with conventional : 
equipment. No heavy lifting or hauling, 4. Faster = arty wk ag load 
and no extractor hoists are needed. SE ee ee ee ee 
ing to damp unloading. Wash is ready 
2. Higher Quality Wash for pressing or drying with no further 
sao wash you've ever enjoyed — high processing. 
whiteness retention, low tensile strength . 
loss with Unit Wash’s unique washing 5. Save Water, Supplies : 
action—44” drop wet rub and squeeze. Faster, more efficient washing action 
: cuts water, fuel and supplies by 50%— 


3. Tailored Automation uses only 2.2 gals. of water per pound 


Fully-automatic, semi-automatic or man- of wash. 


Superbly constructed, the Braun Unit Wash is built for extra years of dependable 
operation, and it is backed by the skill of a factory trained service staff. Compact in 
size, it takes only half the space of the machines it replaces. The Unit Wash is available 
in 35, 50, 100 and 200 pound sizes —a single or multiple installation will match your 
production needs exactly. 
G. A. BRAUN, Inc. 
Dept. 27, 461 E. Brighton Ave. 
Syracuse, N. Y. : 
C] Please send me full informa. : 
tion on the Unit Wash com- ; 
bination washer-extractor 
() Have a representative call. 
NAME 


COMPANY....__. 


461 E. Brighton Ave., Syracuse, N. Y. : ADDRESS. 
ano: ) > nee SS) eee 


CCC CETERA eee 
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Starchnoom Editorial 














K-2000 and the need for research 

The development of the paper handkerchief in 1924 opened the door 
to speculation that in time clothes, too, might be made of paper. The 
public waited, but nothing happened. 

Now, 30 years later, this dream is on the threshold of becoming a 
reality. 

According to a recent report carried in the New York Times, the 
Kimberly Clark Corporation of Neenah, Wisconsin, has come up 
with a new “textile” that grows on trees. It is known as K-2000. 

K-2000 is a radically new “miracle” fabric. But unlike our present 
day man-made fabrics the laundryman (and drycleaner ) will not 
have any trouble with it. In fact, hell never see it in his plant. When 
garments made of K-2000 become soiled, the wearer will simply 
throw them into a wastebasket instead of a laundry hamper. 

Compared to cloth production the cost of making K-2000 is very 
low. The raw material is squeezed from balsam, spruce and jackpine 
trees and the “weaving” is done on high-speed paper-making 
machines. 

The fabric can be cut like paper, sewed like cloth and given the 
look and hand of woven fabrics. The papery stiffness has been elimi- 
nated and it takes dark or pastel prints equally well. On top of that, 
tests have shown that it can be made both water- and flame-resistant. 

In this atomic age, paper garments may fulfill an important need 
for disposable clothing where contamination by radioactive particles 
represents a serious problem. 

For the present, its application will probably be confined to utility 
garments such as industrial coveralls, hospital gowns, restaurant 
aprons, etc. 


Revolutionary developments such the result of long-range research 


as the one described above 
heighten the desire for a more 
positive program of research in 
our own industry. We are a long 
way behind other enterprises in 
the race of mechanization and 


automation, We need something 


programs. 
The chief sources of new ideas 


for the laundry field are manufac- 
turers, plantowners and other in- 


dustries from which we borrow 


and adapt ideas. 


The manufacturers have done a 
commendable, if not triumphant, 


that will give us a better advan- 
tage in appealing to our chief 


competitor—the American house- job in providing the best machin- 


wife. The appliance firms have 
made home washing SO e@asy, CONn- 
venient and inexpensive that she 
sees little reason to use our serv- 
Ices. 


The laundry industry can stand 


even a small one. But 





a miracle 
it just can't bide its time and wait 
for one to happen. Most tech- 


nological miracles, after all, are 








ery, equipment and supplies they 
know how to make. There is merit 
in their argument that the proc- 
essing of laundry items does not 
lend itself to high-speed, produc- 
tion-line systems. The chief ob- 
stacle, it seems, lies im the fact 
that each item bronght into the 
plant comes in a multitude of 


sizes, shapes, colors and textures, 


We realize that it is easier to 
be critical than constructive. Yet 
there are suggestions which can 
be made to improve the industry's 
present status, 

First, some immediate cost re- 
ductions can result for the plant- 
owner if the manufacturers would 
teach the buyer to use equipment 
correctly. And stayed with them 
until they learned how to get the 
most production out of it. 

Second, we could wish for 
more standardization. At the pres 
ent time every operator has a 
different size lot, a different size 
washer and extractor. Savings re 
sulting from such a move might 
be plowed back mto more ad 
vanced research projects, 

As it stands now, the manufac- 
turer—quite understandably —is 
inclined to be reluctant in making 
large capital outlays for research 
because the potential market for 
his product is too smal) to warrant 
the investment. If his production 
costs are reduced by standardiza 
tion, he might be more kindly 


disposed to the idea 


While it may be idealistic, w« 
think the laundryowner should 
share the cost of research. A re 
cent study of business growth 
records indicates that the most 
successful companies spend about 
{ percent of income on new-prod 
uct development. The laundry- 
owner has a share in the indus: 
try’s future and should be willing 
to pay for it, 

If we can’t get someone within 
the industry to handle such a pro- 
gram, wiser heads than ours be- 
lieve it might be to our advantage 
to engage an independent re- 
search firm for the project, One 
with a staff of engineers who have 


dealt with problems of al) indus- 


tries and not just the laundry in- 
Qustryv. 


A completely new and fresh ap- 
proach might be just the thing 
we need to protect our stake in 


the future of the industry, 
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-\ Theres Showmanship Ge Shins 


\ “PERFECTION” FINISHED 






RED EDGE 


Khitted “Padding 
There’s nothing like a crisp, sparkling, “Perfection” 
finished white shirt, or a beautifully finished sport 
shirt that looks better than new, to prove to your 
customers the superior quality of your service. Every 
time your presses turn out a shirt “Perfection” Fin- 
ished by RED EDGE Knitted Padding, you demon- 
strate to another customer the complete satisfaction 
your laundry provides ... and you assure yourself of 
bigger bundles and profitable repeat business from 
a well pleased family. 

On your presses and flatwork ironers, RED EDGE 
sets the stage for flawless finish of shirts, sheets, 
tablecloths and other finished pieces. Free of wrinkles 
and scorching, with buttons, seams and hems un- 
harmed, each piece has the soft perfection of hand- 
ironed work. RED EDGE features Knitted construc- 


tion. It has the long-lived, resilient porosity that 
drinks up clouds of steam, bounces back immediately 


s 
4 


a 
vA 
] 
Uy 
My 
ni, TK vey yw 


after every turn of the roll, every squeeze 


Ss 


r 


oy, “ é 
nn “pr of the press. Moreover, RED EDGE is 
Wormrnese 0:1 
pare easy to change, saves dressing time in 
RED EDGE KNITTED PADDING your plant. 
Available in the right Types and Styles 1 i > 
for oll. your Finishing Equipment! Ring up the NNR Mg added pew by 
; : using RED EDGE Knitted Padding on all 
pase ange ligne our presses and flatwork ironers. Ask 
FOR FLATWORK IRONERS: '/,” and 5” yous ? 
Styles in Rolls, or Cut and Bound Pads. your Supply House for RED EDGE today! 


FOR PRESSES: 5,” Style, Redi-cut and Bound 
Pads. Also available in Press Padding Rolls, 


DOUBLE THICK 
FOR FLATWORK IRONERS: 3 Cut and Bound , 
Cotton: Cotton Binders attached. 
Cotton: Asbestos Binders attached. R E D E D G E 


Asbestos: Asbestos Binders attached. 








esbestos styles for Flatwork ltroners using 


spring padding. 


® : r ( ® 
All 3 Double Thick Cut ond Bound Pads 
available WITHOUT Binders if desired, 
Single Thick Pads available in all 3 cotton- 
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“Super” plant features big tower for name near street. |! is made of stone and enameled paneling. 


New $600.000 Plant Shows 


Faith in the Future 


Southern Service makes largest single-plant 


expansion in 35 years at Long Beach, California 


SOME IDEA of how one of the lead- 
ing California laundry companies feels 
about the industry's future is indicated 
by its outlay of over half a million 
dollars for a new plant, It’s a combina- 
tion plant offering family laundry, 
linen supply and drycleaning  serv- 
ices all under one roof. 

Southern Services, Ltd., headed by 
Grenville Whyte, operates 29 laun- 
dry, linen supply and drycleaning 
plants in Southern California, This 
latest plant, located in northeast Long 
Beach, replaces the company’s Long 
Beach Laundry and Linen Supply 
plant, now closed to allow improve- 
ments necessitated by the city’s oil 
development activities. 

Located on Carson Boulevard, the 
property covers 105,000 square feet, 


10 


By LOU BELLEW 


of which the building occupies nearly 
50,000 square feet. Separate facilities 
are provided for the family laundry, 
drycleaning and linen supply services, 
with an additional service called 
“Fluff-n-Fold” (a {-hour drive-in 
service featuring a wash-dry-and-fold 
bundle ). 

The big plant has a sawtooth roof, 
permitting north light and ample ven- 
tilation. Asbestos board is used to line 
the ceiling. Besides eliminating steam 
damage, it also provides insulation and 
reduces upkeep, All piping and wheel 
trucks in the plant are painted white, 
while the walls are a two-tone green 
for sparkling contrast. Housekeeping 
here is such that the plant is without 
doubt one of the neatest in the country. 

4 900-foot-deep well provides four- 


grain water at the rate of 12,000 gal- 
lons per hour. One interesting note is 
that heat from the pump, which sits 
within the casing of the well. brings 
the water into the huge heat reclaimer 
at nearly 80 degrees, according to 
William Carney, who acts as district 
manager and plant supervisor, The 
heat reclaimer then brings the tem 
perature of the water up to 140 de 


grees. 


Equipment fully utilized 


Facilities in the plant are arranged 
to allow linen supply and launde ring 
of family bundles to utilize as much 
of the equipment as necessary to meet 
production needs in either service. At 
present one eight-roll and two six 
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roll ironers are handling the two serv- 
ices. Already, after less than three 
months operation, the plant is gain- 
ing more commercial and family ac 
counts than anticipated and another 
six-roll ironer is being installed. 

\ 4-foot-high partition along one 
side of the big room sets off an 8$-foot- 
wide aisle that separates the plant pro- 
duction area from the offices at the 
street side of the building. This per- 
mits quick access to any part of the 
plant by office personnel, and unhin- 
dered passage for trucks of finished 
work to the call office. According to 
William Carney, this aisle is one of 
the finest things that could happen to 
a laundry plant. 

Truck-loading areas along two sides 
of the plant, one side for linen supply 
work and the other for family laundry 
and drycleaning bundles, are set back 
under the main root. Large overhead 
doors, open during working hours, 
provide ideal sheltered loading and 
unloading areas, At night, with the 
overhead doors closed, the same space 
serves as a garage, 

A large drycleaning department oc- 
cupies space along the rear of the 
building. Along this same side is 
the boiler room, and also ample space 
for a truck servicing and repair de- 
partment. 


Convenient entrance 
The big call office has two electri- 
cally operated doors, Electrical con- 


tacts in the base of large rubber 
mats activate the door-opening mech- 


anism as the customer approaches the 


door to enter or leave. Having one 


door marked “in” and the other “out” 
does much to channel traffic quickly 
through the office. Set well back from 
the street, the plant offers abundant 
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Two doors under canopy behind tower mork call office. Fluff-n-Fold department is to right of call office 


ee 





Drive-in parking stalls under canopy in front of call office. Note sprinkler heads above. 
Rubber mats have electrical contacts beneath them to trigger door-opening mechanism 





Looking through mahogany-paneled call office into 50-by-50-foot room housing fast-service 
Fluff-n-Fold for drive-in customers 





Closeup of tower shows 
shadow box or display win 
dows at base. Photo made 
Opening day shows gay deco 
rations. Fluff-n-Fold department 
is below section bearing 
words ‘‘Grand Opening 


parking in front of the building along 
both sides of the drive-through area. 


Activity on view 


Also along the front of the build 
ing, next to the call office, is the 50 
by-50-foot room for the four-hour 
drive-in service called Fluff-n-Fold. 
The call office has no wall between 
it and the Fluff-n-Fold department. 
Thus the customers get an uninter 
rupted view of the whole operation, 
except for the finishing of flatwork 


. : and shirts which are processed i e 
Plant supervisor William Carney points out advantage of 2-foot space between presses and , hich ar I | in th 


wall of aisle, so important to maintenance of equipment regular family finish department. An 


all glass front for this department 
matches the appearance of the front 
of the call office, and gives passengers 


of parked cars a view of the activity. 





This attractive plant is primarily 
of reinforced groutlock brick, with 
a front facade of natural Bouquet Can 
von stone, enameled metal and espe- 
cially designed terra cotta. The mod- 
ern design is augmented by the lavish 
use of aluminum-trimmed glass pan 
els, with mahogany paneling in the 
call office as well as in the general 


offices. The entire plant is protected 


by an elaborate sprinkler system, even 


under the canopy over the front-office 
parking area, 

Although well planned for the ex- 
pected growth in volume, the increase 
has occurred at a far faster pace than 
anyone actually anticipated. Huge 
though this new plant is, it may soon 


‘ . . ye pressed for space, like many an 
Flatwork department: Low wall in background separates big room from 8-foot wide aisle b pi for I 


along length of plant. Picture was taken before all present garment presses were installed older building. 
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5 DAYS TUMBLER OUTPUT 
IN 3% DAYS 


More successful laundries DEPEND on the 


a 
LINT COLLECTOR 
to increase Output and Profit up to 30% 


If you seek better methods to cut operating costs—in- 
crease tumbler production per day, or per week—cer- * 
tainly you should investigate the solid advantages of 
an E/C Lint Collector. For, without effective lint trapping 
you run increased risk of fire hazards, and serious 
‘““down-time’’ losses. Why put up with it when you can 
easily install an E/C and knock these problems out 
. cold! 


Right now 43 commercial and institutional laundry 
managers have taken a fresh look at their lint problem. 
Then acted. They bought E/C engineered for their tum- 
blers and capacities. They depend on its performance 
as a big help to increase production up to 30%. 


You ask the questions. We'll give complete facts. 
Show where this real performer fits into your plant, 
and makes itself indispensable. Contact us now for an 
E/C Representative or distributor to discuss your require- 
ments. You'll get attentive, prompt action. 














EXHAUST LINE 








>» } 

J ” 

He inTr 
COLLECTOR/ 


@ EC LINT COLLECTOR 


@ CIRCULATING SOAP SYSTEM 
® LOADING HOPPER 








12 Page booklet available by 
letterhead request on E/C 
Specialized Laundry Equipment 


Wutt_\ BAS TERN 
876 VAN HOUTEN AVE. CLIFTON, NEW JERSEY 


“You Gain With E/C Work Savers” 
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Mow To Turn Complaints 


NO THINKING PLANTOWNER will deny the need for 
maintaining the best possible relations with his customers. 
The satisfied customer is after all the laundry’s best sales 
promotion medium. Yet in spite of the laundry’s best precau- 
tions a certain amount of friction is bound to result in the 
normal course of business transaction. The most progressive 
companies anticipate this and set up definite policies which 
will successfully smooth over these rough spots. 


Into Compliments 


use in his plant. 





PART f. 





Foster's customer service depart- 


ment designed to take burden off salesmen 








THE CUSTOMER SERVICE depart- 
ment at Foster’s Laundry is more than 
a claim adjustment agency, although 
that is one of its principal purposes. 
It is what the name implies. It handles 
everything relative to customer service 
and especially those things where 
complete customer satisfaction is lack- 
ing. 

It is our management’s belief that 
customer service is rightly a function 
of the sales promotion department and 
should be looked upon and adminis- 
tered as a very important phase of 
the plant's sales promotion efforts. 

The purpose of this department 


mav be outlined thus: 


1. To reduce customer turnover by 
having every customer satisfied with 
our service, if at all possible. 

Here management is prompted by 
the politician’s way of looking at pub- 
lic opinion. Regardless of what you 
may think of a particular individual— 
remember, he has relatives and friends. 

At the same time, that last phrase, 
“If at all possible,” is our acknowl- 
edgment that there are some individ- 


uals who feel that laundries are fair 


prey to their talents, 


2. To relieve the route salesman 
of all responsibility for claims and 
complaints. 

The route salesman is obliged to 
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accept any original reports made to 
him. However, management feels it is 
asking too much to expect him to ac- 
cept claim settlement as his responsi- 
bility. Says Ben Foster: 

“We have often heard it said among 
laundry operators that route salesmen 


The stories presented here describe the systems used by 
two such plants: Foster's Laundry at Gloucester City, New 
Jersey, and Chin’s Laundry at Mobile, Alabama. 

The first is based on a speech given by plantowner Ben 
Foster at the New Jersey Laundry and Cleaning Institute's 
recent convention at Asbury Park, The latter is a copy of 
the actual instructions prepared by Jack Chin for employee 


do not or will not sell. And I have no 
answer to give you concerning this, 
except that it is very difficult to get 
a multitalented man to operate a Jaun 
dry route. 

“We are asking him to do manual 
labor in picking up and_ delivering 
laundry bundles; to be an efficient 
cashier who collects money and ac 
counts for it, and at the same time 
be an energetic and successful sales 
man. 

“It is my opinion we are asking too 
much when we expect him to be a pro 
ficient adjuster as well.” 


3. To 
friendly 


develop in’ customers a 
attitude toward our route 


Continued on page 16 





PART Ul 
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Chin's system for handling com- 


plaints keeps customer informed with postcards 








IT IS IMPOSSIBLE to set down hard- 
and-fast rules to cover all kinds of 
complaints, but this simple system 
will furnish the means for handling 
the majority of complaints. 
Complaints must be accepted cour- 
teously and efficiently by the salesman. 
Complaints must be investigated care- 
fully and adjusted promptly by the 
claim agent as near as possible to the 
satisfaction of the customer, [The 
claim agent, in this case, is a woman 
who has been delegated the authority 


to handle all customer problems relat 
ing to unsatisfactory service. | 

Three types of complaints: 

1. Shortages (missing articles ) 

2. Damage (shrinkage, fading, tear- 
ing, etc.) 

3. Bad quality 
washing or finishing) 

Complaints of bad quality should be 
handled by sending the article back 
to the plant on a special ticket to be 
corrected at no additional cost to the 
Continued on page 16 


(unsatisfactory 


customer. 
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some like it dry | AD-DRI ) 
) “| Bleach | 


some like it ready mixed 


whatever your choice... 


there’s an HTH quality bleach 


right for you 


HTH Granular. A stable. uniform bleach con- No matter which HTH bleach product 
taining 70° available chlorine—for over best fits your bleaching requirements, you 
twenty-five years the favorite of commercial can't beat them. All three assure 
laundries and institution management every- maximum whiteness...minimum tensile 
woes. strength loss—optimum performance 
and economy. Get the facts about 
Ad-Dri. Here's the bleach that’s added dry, HTH bleaches. Just fill out and mail the 
directly to the washer. It eliminates all time- coupon today. 

consuming, troublesome bleach solution prep- poe ee eee 
aration. And for added convenience, each 
OLIN MATHIESON CHEMICAL CORPORATION 


Industrial Chemicals Division 
Baltimore 3, Maryland 


drum of Ad-Dri contains a special measuring 
cup. the Dri-ader, for fast, accurate addition 


f Ad-Dri... directly from the container. 
on ie MATHIESON 


HTH Soda Bleach Mix. If it’s a pre-propor- 
tioned bleach mix that you want, here’s the 
bleach for you. HTH Soda Bleach Mix is a 


bleach-and-soda-ash mixture that yields a 


Please send me information on HTH quality bleaches. Also 


the name of my nearest supplier. 


Name 





1% sodium hy pochlorite solution by adding 
Company 





to water as directed... little or no wash- 


room supervision is required, pes 
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PART I. 


Continued from page 14 


salesman by relieving him of respon- 
sibility for those things that cause con- 
tention. 

If a customer wishes to be angry 
with someone about a service defi- 


ciencv, management would much 


rather she vented her ire against the 
laundry than against its route sales- 
man. She is not nearly as likely to quit. 

The laundry is perfectly willing to 
play the role of villain when neces- 
sary, just so long as our route salesman 
remains the hero. Foster’s wants the 
customers to like the route salesman 
to the end that they will assist him to 
get more business. 

It’s a fact that more new business 
their 


present customers than by all other 


is generated for laundries by 


means combined. Every laundry has 
hundreds of unpaid salespeople in the 


persons of its satisfied customers. 


4. To save the route salesman 
time for business promotion. 

Handling complaints is a time-con 
suming chore, All the time a route 
salesman can save by not handling 
complaints may not be spent soliciting 
new business. But it does permit him 
to see more people, either customers 
or prospects, and that in itself is 
bound to help his sales. 

At Foster's Laundry the customer 
service department has one person 
in charge with unlimited authority to 
adjust any complaint or grievance. 

In its plan, a written report is made 
of every instance of customer dissatis- 
faction. Most original reports are re- 
ceived by telephone, others come 
through the routemen and some few 
by mail. Those not received by tele- 
phone are acknowledged by telephone 
if possible, otherwise by mail. 

Reports are numbered 
tively and entered in a register. Final 


disposition is noted on both the report 


consecu- 


and the register. 

Reports concerning losses are start- 
ed through a search procedure. Almost 
all loss settlements are made within 
three weeks of original reporting. 

Settlements are made by mailing 
to the customer a credit voucher which 
is cashed by the route salesman on his 
next trip around. 

It is not necessary for the customers 
to apply these vouchers against laun- 
dry service. Management would rather 
they did not. It finds that some people 
are hesitant about accepting money 
if there is any question or doubt as 
to it being due them. But they will 
accept free laundry service without 


any qualms. 
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Reducing claims 


chec ks tor 


settlements because it considers it an 


Fosters does not use 
assist to the route salesman for him 
to be able to hand the customers cash. 
Furthermore, those who may be in 
clined to quit must give that final in- 
terview to the route salesman to get 
their money. This gives him another 
chance to keep them sold. 

One very effective technique used 
by Foster’s has eliminated nearly all 
damage claims on shirts. Past records 
indicated that shirts were the most 
frequent cause of damage claims, 

Classifiers are now instructed to 
hold out any shirt that is torn, has a 
frayed collar, or otherwise looks as if 
it would not safely complete its jour- 
ney through the laundry. 

These shirts are placed in 
kraft bags and sent directly to the de- 
livery bins. The customer's ticket car- 
ries a notation that there is a torn shirt. 
This 
likely complaints. 

Regardless of how careful the clas- 
sifiers may be, there are some shirts 
that start through and are torn in 
process, Finishing is stopped imme- 


small 


practice has eliminated many 


diately and the shirt is sent to the 
driers. The charge is deducted from 


the customer's ticket. The dried shirt 
IS placed in one of the kraft bags and 


a letter is attached. It reads 


We regret that due to its worn con- 
dition this shirt was torn while being 
processed. 

The cost of laundering has been de- 
ducted from the bundle charge. 

If vou feel there is an adjustment due 
you, let me know and I will take care 
of it. 

Respectfully, 
Customer Service Dept. 

Experience has shown that not 
more than | in 100 of these cases re 
sults in a request for settlement. 

The register of complaints is a val 
uable source of management informa 
tion. These records are tabulated and 
classified so that they may be studied 
for remedial action. Unless some effort 
is made to eliminate or reduce habit- 
ual errors, management feels much of 
the value of the system is lost. 

Regardless of how you may en- 
deavor to retain the customer’s good- 
will when an error has been made, it 
is much better not to have had _ the 
mistake in the first place. 


PART EB. Continued from page 14 


Complaints of shortages and dam- 
ages that carmot be corrected should 
be handled as follows: 


Step I. Accepting the Complaint by 


the Salesman 


(a) Each salesman will have the 
form (A) always available to fill out 


at the time of the complaint so that all 
necessary information and details can 
be recorded accurately. 

(b) In all cases it is important that 
the original ticket be returned, Attach 
original ticket to this form. 

‘Cc? If a customer IS returning an 
article that is damaged or received in 

Continued on page 18 
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see how this flatwork 
ironer pays you 
dividends in Speed 


Operating speeds up to 115 feet per minute 
are the secret of the greater output possible 
with a Troy Speedline Flatwork Ironer. 
The Speedline gives you production in- 
creases up to 20% because of three principal 
features: oversize 135” rolls, greater chest 
area, and 125 Ibs. steam pressure. In addition, 
the gearless, all-chain drive is far quieter — 
runs silently, smoothly, so employees produce 
more with less fatigue. 





Interested in getting more details on how the 
Speedline can lower your cost per piece? Clip 
and mail the coupon today! 




















r----------MAIL COUPON TODAY----------4 
TROY LAUNDRY MACHINERY, Dept. SLJ-756 


Division of American Machine and Metals, Inc. 
East Moline, Illinois 


Yes, please send Catalog with full information on the Speed- 
line Flatwork Ironer. 


Tow 


LAUNDRY MACHINERY 


Division of 
American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 





ORGANIZATION 





ADDRESS 


“World's oldest builders of power laundry equipment” 





NAME AND TITLE 
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Chin’s uses Office Service Report form (A) put out by American insti- 


tute of Laundering for registering shortage 
Front side (upper left) carries details, back 


of claim, Courtesy card (B—wvupper right) lets customer know at once 


plant has not forgotten her problem and is doing its best to straighten 


problem out promptly. Wait card (C—lower 


Continued from page 16 
error, attach this form to the article 
being returned. 
d) This report properly filled out 
sent to the claim agent 


should be 


daily 


Step Il. The Claim Agent Follows Up 


Upon receiving a report of a missing 
article, a check-up should be made in 
an attempt to locate the missing arti- 
cle in the plant. If the claim agent is 
unable to locate this article she will 
immediately mail the customer two 
cards—one te))ing of our efforts to )o- 
cate the missing article (B) and the 
other a claim card (C). 

The date stamped on the claim 
card will be 10 days from the date of 
the first office service report. The cus- 


tomer should wait until this date be- 


18 


and damage complaints. 


(center) gives disposition (Db—center bottom) 


When 
right) 


business. 


left) is mailed with cour- (E—lower to 


fore mailing the claim card back to us. 


In the meantime, if the customer 


receives article or locates the article 
at home, she simply does not return 


the card. 


Step Ill. Prompt Adjustment 


It oes fill out and return 
the claim-blank card, the claim agent 
must tor 
placement or check. 

If the cash amount asked for is fair 
and reasonable, a check is mailed to 
the customer with another card (D). 

Whenever a repjacement is made, a 
vellow card (E) is mailed to advise 
the customer that 
being taken, The replacement article 
will then be 
white paper for delivery to the cus- 


customer 


arrange a settlement by re- 


prompt action is 


sent to the salesman in 


tomer. 


tesy card and serves as customer's claim. A 
prescribed to give both parties a chance to check reported loss. Apology 


replacement 


10-day waiting period is 


is extended with check where customer prefers 


cash settlement. ‘Every effort is made to retain patron's goodwill and 


Chin's sends along a card 
is satisfied with adjustment 


made 
sure customer 


is 
make 


Miscellaneous 


If the missing article is found in the 
plant after the complaint is received, 
a blue card is mailed telling the 
tomer that the article has been located 
and “ ill be returned to her. The found 
article then returned to the sales 
man in white paper for delivery to the 
customer, 


cus 


IS 


Complaints received with damaged 
articles usua)ly require that the claim 


agent make a personal contact with 
the settle- 
ment, 

The ot 
starts with the salesman, He is re- 
sponsible for receiving the complaint 
courteously and recording all informa 
tion completely and accurately so that 


the proper follow-up can subsequently 


customer for satisfactory 


whole success this system 


be made. 
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It Takes a Matched Team to Get Best Results | 
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That’s why you get Cleaner Clothes, Greater Production 


and Lower Washing Costs with MTD 


(MATCHED TEAM DETERGENCY ) 


MTD’s “crossfire cleaning action’ —using two specially 
matched cleaning agents—does for you what no other single 


agent washing method can do! Here’s how it works: 
You start with a high-powered soap base break—either 


Brex or Ozonite—to loosen and suspend heavy soils. Then 
you follow with a detergent made expressly for high tem- 


perature washing—Orvus Hytemp—to complete the job. 
This way you take advantage of two basic types of cleaning 
agents, each with its own special ability to remove different 
types of soil. 


Furthermore, in addition to cleaner clothes and far better 
whiteness maintenance, you'll find that Matched Team 


Detergency offers a great improvement in rinsing efficiency. 
@) bid U S Many laundries report that rinsing operations can be cut 
up to 50%—a tremendous economy in time, water and 
CRANULES — 
Myfltnp Give MTD a 30-day trial in your plant today. Both you 
—and your customers—wil) be glad you did! 


Ohrcter¥ Gert Bulk Soap Sales Department, P.O. Box 599, Cincinnati 1, Ohio 
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What Makes A Quality Shirt? 








NWO LAUNDRY MARKS 


UPRIGHT MOLDED COLLARS; 


TURNEO IF NECESSARY 


COLLAR POINTS 





SPARKLING, CLEAN 
WRINKLE -FREE FINISH 
STARCHED TO 











PROPERLY SHAPED 


NO CREASES 





SPECIFICATION 








\ (N POCKET AREA 


\ 








| 
MISSING OR BROKEN is | 
BUTTONS REPLACED - ; | e NO ROUGH 
a 
RIPS & TEARS MENDED “4 DRY AREAS 
le! 
PLEATS CAREFULLY | | : eee een 
FINISHED SLEEVES AND 
GUSSETS 
{S/S fee | 
NO CREASE (Nn ae BUTTON HOLE STRIP 


FRENCH CUFFS 





SMOOTH AND STRAIGHT 


What is quality? Opinions vary but here are some of features to which professional laundrymen point with pride. Seldom 


ore all these features found in any one shirt 


Lets Take Another Look at Shirts 


The market is definitely there; four ways to get your share of it 


By ROGER GANEM 


63% said their shirts were done 
at home 


IN SHIRT LAUNDERING, the pro- 


fessiona) Jaundry operator has his best 
opportunity to demonstrate his superi- 
ority over his chief competitor, the 
housewife who “does it herself.” Yet 
in all too many cases complacency 
about inadequate quality and_ serv- 
ice is shutting laundries off from a 
vast potential market not only for 
shirts but for the other services they 
offer. This situation was pointed up 


70% confessed ignorance of pro- 


fessional Jaundry procedures 


56.60% didnt know about fast 


service 
94.6% said they would accept 
machine finished shirts 
What a golden opportunity! Two 
out of three shirts are being done at 
home, The laundries haven't even 
scratched the surface of their market 
potential. Here are some points to 
consider if they are to get their fair 


dramatically by two recent surveys. 

The market is there for the asking. 
This was the conclusion of one of the 
surveys, conducted 30,000 
consumers by a prominent manufac- 


among 


turer of shirt finishing equipment. 


Here is what the survey disclosed: share: 
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Better merchandising 
Improved quality 
{eevaluation of packaging 


Quicker service 


-WON— 


A review of the shirt manufactur- 
ers survey shows that almost all us- 
ers would accept a professional job. 
But 70 percent of the public think 
of shirt laundering in terms of harsh 
processing. They think about strong 
chemicals and bleaches, heavy ma- 
chines that shorten the life of fabrics. 
On top of everything else, the profes- 
sional laundry must combat the pride 
of workmanship that is inherent in 
every housewife. She, like all of us, 
feels that the job she does is equal in 
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UNLOADING TUMBLER 
for conditioning or drying 


Here is one of the fastest and most efficient un- 
Joading tumblers on the market. Automatically 
unloads in approximately 12 seconds! And its 
Jarge (34-inch) door opening makes loading oe . 
almost as fast! Capacity: 100 pounds dry weight, 
available in both steam and gas-heated models, 

Ruggedly built by the world’s largest manu- 


facturer of commercial drying tumblers, you can 
depend on the Huebsch Unloading Tumbler to 


do a big job in your plant... now and for many 


years to come! 


Contact your Huebsch jobber or write 
for complete details. You will find 
the price surprisingly reasonable. 


HUEBSCH 


MANUFACTURING COMPANY 


3775 N. Holton St., Milwaukee 1, Wis. 
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Slickrail between finishers and 
folders inspector to 
check entire shirt. Three fold 


ers serve four shirt units here 


allows 


else’s. At least 


buttons, and usu- 


quality to any one 
she doesn't lose the 
ally has at least one shirt ready when 
her husband wants to wear it. _ 

Laundry merchandising must stress 
benefits to the housewife. Professional 
laundries release her of the drudgery 
of washing and ironing. She has more 
leisure time. She will live longer and 
better backbreaking work. 
Other wives are taking advantage of 
shouldn't 
Modern methods actually prolong the 
life of shirts, saving her money, These 
are but a few of the slants laundry 
advertising should take. 

Once the laundryowner stresses all 


without 


such services; why she? 


these benefits to the housewife, it is 
up to him to deliver the quality she 
can reasonably expect. That is, qual- 
ity equal to the price she has to pay. 
We are 


ishe d 


not referring to a custom-fin- 
(Although that can be 
profitable, as you will presently see. ) 
We are talking about the “little” 
things that make or break customer 


acceptance. 


shirt. 


You will recall the revealing report 
made by W. Bruce MacIntosh at the 
last AIL 


the need and importance of quality 


convention which stressed 
and inspections. An independent Jab- 
oratory set up by his company sent 
test bundles, anonymously, to 10 out 
standing laundries. Results were start- 
ling. It was found that: 


9 out of 10 bundles had poorly 
finished shirts 

5 out of 10 had poor color in the 
shirts 

3 out of 10 had shirts improper] 
starched 


deviation in washroom procedures. It 


9 out of 10 plants did not clean 
out the pockets 

10 out of 10 sent back shirts on 
which missing buttons weren't re 


placed! 


Most of 
were doing 
Number One—better merchandising. 
Actually five of the ten plants were 
offering customers from four to seven 


these progressive plants 


a good job on Problem 


shirts done free—even drycleaning— 
if they returned a shirt with buttons 
result of this survey, 
which revealed similar quality defects 
at MacIntosh plants, a drastic change 


missing. As a 


in inspection was made in their own 
laundries. 


Inspection is stressed 


The MacIntosh plants installed cen- 
tral folding. Finished shirts are placed 
on hangers and moved to a central 
point on slickrails, like garments in a 
drycleaning plant. One girl does the 
inspection and another the folding, 
for several units. 

The inspector looks for missing but 
checks the starching. She 


also checks for dirty pockets and im- 


tons and 


proper finishing. Since men leave to- 
bacco and other dirt in their pockets, 
these plants have taken steps to cut 
after 
They installed a compressed-air clean- 


down rewashing inspection. 
ing device in their marking depart 
All pockets are 


before washing. 
There are other methods that pro 


ment, blown clean 


vide better final inspection than usu 
ally exists in shirt units. One plant 
uses a small rotating unit on which 10 


None of the suggested processing 





hung. This is placed 


shirts can be 
between finishing and folding, It pro- 
vides for complete visual inspection 
of the entire shirt before packaging. 

Another laundry uses a small tabl 
area 


on casters. It is rolled into any 


and the superintendent can pick up 


one shirt at a time to grade the qual- 
itv of work. He can visit each shirt 
unit, the sorting or distribution area 
or assembly-wrapping department. 
The AIL has noted several results 
from rating 
systems. It 
the same shirt unit on the bottom of 


various inspection and 


observed that seldom is 
the rating list two successive weeks 
where multiple units are used. Daily 
routine shirt inspection has resulted 
in greatly improved quality. 
Inspection is handled in a fair man- 
financial rewards 


ner, without extra 


or penalties. But results are posted 
each week. The spirit of competition, 
to be on top and not the bottom, is 
the real motivation. Whether this in 
spection tally is kept on every piece 
or by a supervisory spot-check is not 
too important. 

What is 


through of such a program. Too often 


important is the follow 


a plant initiates such a program, a 


pattern is set, it starts off in high gear, 


then forgotten. The program 


must be continuing, 52 weeks a year. 


and is 


Production people will show interest 
in the quality of workmanship in di- 
rect proportion to the interest shown 
by management. 

A daily, consistent check can_ re 
veal many things important to decent 
quality that is acceptable to the 
housewife. Inspection may point up 


poor padding conditions. It can reve al 
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use less soap, clean clothes faster with 


DOW SODIUM ORTHOSILICATE 


Here is a soap builder that will cut 
soap costs and do a more efficient 
washing job without harming cotton 
fabrics. Dow Sodium Orthosilicate 
actually extends your soap’s wash- 
ing effectiveness by approximately 
one third*. With this high-alkaline 
cleaning compound, clothes wash 
cleaner in a single cycle... rinse out 
quickly and thoroughly. It neutral- 


izes soil acidity—saponifies fats and 


*In tests on badly soiled fabric washed ct 160°F 


oils while keeping insolubles in 
suspension, 

Dow Sodium Orthosilicate reduces 
operating expenses and assures you 
of effective results—and its cost is 
only about half the cost of soap. 


Try this superior soap builder and 


judge for yourself. Call the Dow 


sales office near you or write direct 
to THE DOW CHEMICAL COMPANY, 


Dept. AL 758L-1 Midland. Michigan. 


the use of Dow 


Sodium Orthosilicate reduced the amount of detergent required by 45%. 
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Soap Requirements, as represented 
by this pile of detergent, are re- 


duced substantially when you use 
Dow Sodium Orthosilicate. Shaded 
area shows amount of soap saved 


you can depend on DOW CHEMICALS 
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deviation in washroom procedures. It 
can serve as a guide for retraining, 

All this keeps quality in line for the 
price charged. Some plants enjoy a 
nice volume of custom-finished shirts. 
One plant charges 60 cents a_ shirt. 
For this price the shirts are rough- 
finished by machine before going to a 
Rough 


hand-finishing department. 


spots are reironed. Special pains are 


taken to press the pleats into gussets 
and shoulder areas, 

The shirts are hand-folded, pinned 
and cellophane-wrapped. Customers 
at this plant 
riety of 


are offered a wide va- 
starching classifications, a 
dozen in all. This same plant offers a 
regular machine-finished shirt at 28 
cents, competitive for its market. 


Little things that count 


Packaging and folding add up to 
some more “little” things important 
to the consumer. One plant in a met- 
ropolitan city decided to change its 
method of buttoning shirts. Instead of 
buttoning every other button, it now 
buttons the collar only. Customers im- 
mediately acc epted this change. Shirts 
were easier to put on, were less 
mussed. This point had nothing to do 
with mechanical job quality. It was 
an extra that customers liked, and 
which cost the plant nothing. 

4 New York 
unique package. 
shirts in the 


laundry devised a 
Instead of returning 
conventional oblong 
package, it now folds them into an 


Cello- 


phane-wrapped, it is a trimmer look- 


attractive V-shaped contour. 


ing job. 
Many 


ume ot 


localities have a high vol- 
French-cuff Some 
plants in these markets use high vol- 


shirts. 


ume as a reason for not folding these 
cuffs. Yet most customers appreciate 
having the cuffs held in place, folded. 
Plants that use wooden pegs or plastic 
strips to position the cuff-link holes 
are supplying another “little” thing 
that adds to customer acceptance. 

{ common customers’ gripe is that 
shirts they want starched aren’t, while 
those that should be soft come back 
starched, One plantowner showed his 
customers how he overcame that com 
mon problem. The plies on a cuff of a 
no-starch shirt were separated with a 
diagonal tuck. To make certain the 
customer understood, the plantowner 
showed this technique to his patrons. 

It is good to let the customers 
know the precautions taken to deliver 
a top-quality job. Each little extra 
provides a chance to sell the customer 
on your services, to let her know how 
much you value her patronage. It 
makes her feel important, and she is 
important to continued business suc- 


Coes. 
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None of the suggested processing 
controls need add greatly to produc- 
tion costs. Nor will they slow down 
schedules. The latter is the fourth 
point in the program to gain increased 
volume. Not only have 
learned to expect fast service, but it 
market. Many 
wage earners do not have a shirt in- 


customers 
expands the laundry 


ventory of much over four or five 
shirts. 

If these men can’t get their few shirts 
back in a day or two, their wives must 
do the job at home. Besides, the drvy- 
cleaning plants will give this service 
if the When the 
housewife gets fast delivery on shirts 


laundries won't. 
from her professional laundry, she 


can logically be expected to send 


other hard-to-do items into the plant. 
bette1 


all-service prospects than the millions 


Partial-service customers are 


of no-service people. 

The professional laundries are fight 
ing for the same consumer dollar as 
the cigarette manufacturer, cat dealer, 
home laundry producer, The only dif- 
ference is that Mrs. Housewife can 
hardly raise her own tobacco or build 
her Own Car, She cal do her own 
laundry—including. shirts. 

It's up to the laundry industry to 
produce a quality job, acceptable to 
her, when she wants it, at a price she 
can afford to pay. Then, by all means 
let her know it can her— 
through hard-hitting, positive adver 
tising. 


serve 





‘“‘Pinholes”’ in fabrics 


Introduction of live steam 
into water in washwheel during 
the bleaching operation, Bleach- 
ing should be carried out at 
temperatures between 140° and 
160°. F., 
tures 


Increasing tempera 


bevond this range in 


creases tensile-strength loss 


Dirty buttons 


Sudden changes in tempera- 
ture of rinse baths. The first 
rinse should be the same as or 
slightly higher than that of the 
last suds. If lower temperatures 
are used, there may be deposi- 
tion of dirt on buttons, which 
cool more rapidly than the rest 
of the load. Temperature of suc- 
ceeding rmmses may be reduced 
but sudden changes should be 
avoided. 


Uneven blueing 


May result from overloading 


nets and/or washer: uneven 


souring; insufficient running 
time: using too great a concen- 
tration of blue and/or adding it 


to the load incorrectly. 


Setting of blood stains 

Too high a temperature on 
the break. When dealing with 
blood-stained garments keep the 
break 
100° F, 


temperature below 


Soap specks and 
““tattletale gray”’ 
Redeposition of soil on the 
load resulting from use of hard 
water: washing excessively 





Problems and Probable Causes 


soiled clothes which cause soap 
to break down; or insufficient 


rinsing. 
Starch turns brown 


Phe color change occurs dui 
ing the finishing operation and 
1S otten caused by excessive al 
kalinity of the 
cooking starch. The higher the 
alkalinity of the solution, the 
greater the densitv of the starch 


water used in 


and the more apt it is to con 
geal, On 
gealed starch will turn vellow 


being heated, con 


or brown. A small amount of a 
safe sour mav be added to each 
batch to remedy this condition. 


Sticking starch 
When 


form on press heads and covet 


starch accumulations 


cloths, improper cooking — is 
nearly always the fault. Be sure 
to boil starch for at least 20 
minutes. Always begin the proc- 
ess using warm, not hot, water. 
Sticking of starchwork may also 
be caused by insufficient rins 


ing and/or excessive souring 


Starch blisters 


When starch is overcooked it 
becomes thin and weak; if used 
in this condition it tends to blis- 
ter and buckle. Follow the man- 
ufacturer’s cooking directions 
carefully, Blisters are also apt 
to appear on collars if the collar 
press operator fails to allow suf- 
ficient time for drying or if the 
bosom press operator acciden- 
tally sprays the finished part of 
the shirt while 


bosom. 


spraying the 
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happy customers... happy pressers... , 


with a new 





HAPPY YOU 





Everybody’s delighted with the results turned out by a new Hoffman press 
Your customers come back time and again when their clothes carry that 
carefully-pressed-by-hand look. Your pressers welcome the easy handling 
that makes pressing with a Hoffman so much less fatiguing. You enjoy 
lower costs of operation, meaning higher profits, because the Hoffman 
whips through more work every day—yet will give you years of trouble- 
free service. 

Whether you prefer foot-pedal or “‘Aero-draulic” operation, get a Hoffman 
and get happier pressing. Your distributor will tell you all about the easy, 
convenient terms under Hoffman’s exclusive 5-year installment purchase 
plan. Call him today, or write: 


U.S.HOFFMAN MACHINERY CORP. 


105 FOURTH AVENUE, NEW YORK 3, N. Y. 


July 15, 1956 
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Fluff-dry department is kept spotlessly clean to point up quality aspect of Westside’s operation. Two girls turn 


How To Build Volume 
With Fluff-Dry Service 


Hoosier plant attracts new customers by 


emphasizing quality and fast service 


By HARRY YEATES 


THE FLUFF-DRY department pro- 
duces $250 in additional revenue each 
week for Westside Laundry and Dry- 
cleaners of LaFayette, Indiana. 

According to plantowners Harold 
and Harry Hudlow, this service has 
opened up a 
for the Westside operation. It has its 
appeal to people who want quality 
work at competitive prices, and want 
it fast. 

At the same time, Fluff-Dry service 
has stimulated 
ished work and is credited with in- 
this approximately 
$500 per week since its inception. 

The service was first 
1954, when the plant was moved to 


LaFay- 


new source of business 


interest in regular fin- 


creasing volume 


introduced in 
larger downtown 
ette, The move, into what was once 


a garage building, prov ided more than 


twice the former floor space. 


quarters in 


Up to this time the laundering serv 
were limited to shirt work and 
bachelor Now all the 
new-found room at its disposal, man- 


Ices 
bundles. with 
agement decided to expand its line of 
services. 

The Fluff-Drs sery ice seemed to be 


a natural avenue for increasing sales 
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Westside’s 
had already inquired as to its avail- 
ability. Furthermore, the plant was 
located just across the way from Pur- 


since many of customers 


due University where such a service 
would have strong appeal to budget- 
conscious college students. 

In short, the Hudlows decided that 
the market was ripe for a good, fast, 
inexpensive fluff-dry-fold service, And 
if anyone was to do it, they reasoned, 
it was plainly a job for a professional 
laundry. 

\ 30-by-30-foot square was allotted 
to the new fluff-dry department at the 
front of the remodeled building, in 
full the 
traffic. The department was equipped 
with 
units, a set of twin-cylinder tumblers, 
a break table and 
The department serves as an inde- 


view of heavy pedestrian 


two open-top washer-extractor 


a wrapping table. 


pendent unit within the laundry and 
is staffed by two full-time employees. 

Many drycleaning customers ( West- 
side does $2,000 in drycleaning 
weekly) were attracted to the new 
service right from the start. The Hud- 
lows had a reputation for quality. 
Further attention was attracted to the 





s’ 


out average of 55 bundles daily 


new service by advertising in the local 
papers and by using direct-mail and 
After that, the word- 
of-mouth recommendation of satisfied 


bundle stufters 


customers provided sufficient endorse- 
ment to assure the service’s success. 

During the average nine-hour day 
the Fluff-Dry department now proc- 
esses about 55 bundles. And encour- 
agingly enough, since the department 
was set up the average weight of the 
bundles coming into the plant has in- 
creased from 6 pounds to 12 pounds. 

When the customer enters the plant 
with a bundle, the counter girls have 
instructed specifically to ask 
what type of service is desired. If the 
customer wants a fast, inexpensive, 
unfinished bundle, then the fluff-dry 
service is recommended. 


been 


The bundle is weighed in and 
priced at 10 cents a pound, (The 
minimum rate is 90 cents for cash- 


and-carry and $1 for work to be de- 
livered.) After that the bundle goes 
to the break table for classification. 
The items do not have to be marked 
since the bundles are processed indi- 
vidually in the 
unit. Fugitive materials are placed in 


three-compartment 


one compartment; whites in another; 
extracting is done in the middle com- 
partment. The work is then 
dried, folded and wrapped. One girl 
the the 
other the drying and folding opera- 


tumble- 


handles washing detail and 


tions. 


Management the addi- 


brings In 


believes 
tional this 
proves that people will become laun- 


volume service 
dry users if they get the kind of serv- 
ice they want at the price they feel 
they can afford to pay. 

The Hudlows continually emphasize 
the quality of their work and follow 
through by giving the customer as 
neatly a folded and wrapped bundle 
as they know how. They have proved 


that the professional laundry can do 
the job best. 
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Here's how to— 
Cut Flatwork Labor Costs - - 





Pocock’s Corner 


Last month I em- 
phasized the im- 
portance of pur- 
chasing good 
quality of cloth- 
ing for your 
ironer. Now, I 
want to stress 
the importance 
of proper appli- 
cation and care. In placing new 
padding, we should be careful 
in the application of pressure. 
Do not press the padding to the 
former indicator point, but al- 
low it to compress for a period 
of hours and days until it has 
gradually set. It should never 
become so solid, however, that 
you cannot press your thumb 
into it. 

The cover cloths should ex- 
tend a few inches beyond the 
edge of the rolls in order to pre- 
vent creeping and _ tearing. 
However, they should not be 
permitted to extend too far be- 
yond the end of the rolls or 
they will act as wipers for con- 
veying oil or grease toward the 
center, thus reducing the avail- 
able ironing surface. 

Too frequently cover cloths 
are left on the ironer until they 
are ready to drop off. This is 
bad practice. Duplicate sets of 
cover cloths should be kept for 
each machine, so that they can 
be changed and washed once a 
week. New material should al- 
ways be washed before using. 
Nearly all mills size their cloth, 
and unless the sizing is washed 
out it will be deposited upon 
the chests or cylinders, causing 
trouble. 

Clothing life and all wearing 
parts can also be increased if 
the lead girl will drop off the 
pressure whenever the ironer is 
to be idle for a short period. 


Next month: “Rolling”. 


Vt. 4. Pocock 
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- - - Speed Up Production 


Wages have gone up, everywhere, due to the Minimum Wage Law and 
higher union-management contracts. But if yours is a laundry handling 
1,200 or more sheets and spreads per day, you can compete in this higher 
labor market and make more money than before. How? By installing a 


labor saving SAGER SHEET SPREADER. 


Win With a Sager 


With a SAGER “B” SPREADER, 
one operator easily performs the 
work formerly done by two or 
more hand shakers on sheets. And 
the SAGER cuts labor discontent 
and turnover. SAGER operators 
like their jobs and stay on them. 
Yes a SAGER cuts labor costs, cuts 


labor turnover and speeds produc- 





tion. You can't afford to be without 
a SAGER SHEET SPREADER in 
these competitive times. A SAGER 


quickly pays for itself in labor 


View of Sager “B” Spreader, Handles 
1200 to 3000 sheets and spreads per day 


saved and faster production. 
With the SAGER “B” you can 
handle up to 3,000 sheets and 
spreads per day; above that quan- 
tity you probably will need a 
SAGER “A”. 
Write today for full facts and the 


names of progressive laundries all over the world which have reduced 





their flatwork ironing costs from 40°, to 60°. with these labor saving 


machines. 


M. A. Pocock 


Dept. 76 


1236 Central Ave., N. E. 


Minneapolis 13, Minnesota 


! 
| 
l 
| Please send us full facts about your labor-saving Sager Spreaders 
5 
; Street 

City 

| 


State 





See ae Operator TYPICAL ARRANGEMENT FOR ONE-IRONER PLANT 





Mechanized flatwork production 
now a reality 
for one-ironer plants! 


Up to 760 lbs. per hour on both large and small flatwork. 
The simple addition of these few pieces of American equipment 


converts your single 8-roll ironer into a high-production flatwork 


finishing system. Arrangement can be adapted to suit your 
individual floor space requirements. 


34” x 72” Rotaire Tumbler, with 800 |b. per 


hour dry weight capacity, is job rated to keep 8-ro)) 
jroner working at top production. Automatically deliv- 
ers a continuous flow of warm, properly conditioned 
flatwork—both large and small pieces. Eliminates slow, 
costly manual! shake-out, 


& 


awumdry Machine 


Sager Spreader handles over 700 sheets, spreads 


or similar )arge pieces per hour. Enables one gir) to de- 
liver more sheets per hour to ironer feeders than three 
or tour hand shakers. Opens up and smooths pieces 
tor fast. easy feeding. Fach piece can be quickly 
inspected as it travels in full view through Spreader, 





34” x 12" 


Z, ROTAIRE TUMBLER 


j Y 


Yj 


Operator 





Operator 


0 Za 


TYPICAL ARRANGEMENT FOR ONE-IRONER PLANT 


— 
| 
a 


@ Operator 
No. 1 














8-ROLL IRONER TRUMATIC FOLDER 














from Sager Spreader) while small pieces are run 





Five operators are all you need. Heres how 
a typical one-ironer set-up works. Operator #1 takes 
extracted work, separates large and small pieces. Feeds 
large pieces into 34” x 72” Rotaire Tumbler which 
conditions work, Small pieces are then conditioned in 
same way. Tumbler automatically delivers work to con- 
veyor. Operator #2 removes large pieces from conveyor, 
feeds them into Sager Spreader. Small] pieces are a)- 


lowed to travel on to another conveyor which delivers 


RIL IGATATAIVIIG EEE ed 


MUM 


Trumatic Folder automatically quarter-folds 
sheets, bed spreads, table cloths and smaller flatwork 
directly from the ironer, at highest ironing speeds. 
No slowing down for hand folders to keep up. Auto- 
matic measuring device assures every folded piece 


wi)) have neat. even edges. Automatica))y transfers 


You can expect more from 


them directly to feeders at ironer. Operators #3 and #4 
feed all work into ironer. Operator #5 receives, cross- 
folds and stacks all finished pieces from Trumatic 
Folder. On small pieces, Operator #2 shifts her position 
to assist Operator #5, 

Your American Representative is fully qualified to assist 
vou in planning a mechanized flatwork production set: 
up for either the single-ironer plant or for Jarger instal- 


lations. Call, or write today for complete information. 


et ee SE ee. ee Se ee eee ww 
o of, 
wool an 7 
——— ae ff, 
, sone ~ 


—— . - a 
Plan | 


back and forth from single to two-lane operation, 
Normally requires only one operator for cross-fold- 
ing and stacking large flatwork, two operators for 


small pieces. Independently driven, the Trumatic 


Folder can be furnished for 110” or 120” chest-type 


or cy)inder-type fatwork jroners. 





Bundle work waiting to be 
marked in is identified by 
color-coded shingles telling day 
work was brought in. Shingles 
with two holes distinguish call 


office work from driver work 
lorge Ss denotes specials 


Produciion Control at Troy 


Putting a timetable on work processes 


leads to greater control and efficiency 


4 WORK PLAN is an asset in any 
business if it is properly set up and 
administered. At Troy Laundry Com- 
pany, Port Huron, Michigan, manage- 
ment’s new workflow schedule and 
control have minimized errors, im- 
proved efficiency and reduced costs. 

According to plantowner Westcott 
T. Smith (a: J his son, Henry, who is 
plant manager and vice-pre sident ), the 
same production staff now turns out 
as much work in 35 hours as it for 
merly did in 40, thanks to the new 
system. The plan quickly pinpointed 
the bottlenecks in the production op- 
eration and, once these were cor- 
rected, the plant’s work capacity was 
automatically increased 

The beauty of the work schedule 
is that every employee knows how 
many lots have to be done and when 
This plus incentive production bonus 


plans provides them with an addi- 


30 


By HENRY MOZDZER 





Troy’s Family Finish Work Schedule 
MARKING WASHING SHAKEOUT FINISH CHECKOUT 
Tues. Tues Tues. Tues (Wed 
8:30 2:00 3:00 4:00 8:30 
Wed 
9:30 2:00 4:00 8:30 9:30 
Wed 
10:30 2:00 8:30 9:30 10:30 
11:30 2:00 9:30 10:30 11:30 
VW ed } 

1:00 9:30 10:30 11:30 1:00 
2:00 9:30 11:30 1:00 2:00 


13—14 3:00 9:30 1:00 2:00 3:00 
15—16 4:00 9:30 2:00 3:00 4:00 
Wed Thurs 


1—2 8:30 2:00 3:00 4:00 8:30 


The production department of Troy Laundry works five days a week; route and store 
service 6 days. Miscellaneous lots, such as fugitive work and linen supply, are proc 
essed between regularly scheduled lots. The bulk of Troy's volume is in finished serv 
ices, Note: Bundle work is essentially a 9-hour schedule whereas flatwork is 8 hours 








STARCHROOM LAUNDRY JOURNAL 








“What! Rinse in cold 
water, Mr. Young? 


“Yes—thanks to_ 


ARLAC!" 


Jim Young, a Wyandotte representative in Ohio, has 
many satished customers who have asked that question. 
Salesman Young was able to show them how to save on 
fuel costs and get effective washing action using ARLA« 
with cold-water rinsing. 

You see, ARLAC, a free-fowing a)ka)ine soap bui)der, 1s 
promoted la provide vers high sol suspension, and “ hite 
ness retention of 98°), to 10007. This means ARLAC gives 
cleaner, “ hiter washes because if holds the loosened soil 
in suspension—prevents its redeposition on the fabric, 
even with cold rinses! Then, too, the hot-water supply 
is reserved for the break and suds, where a constant water 
temperature is required for good soil and stain removal. 
All this saves on fuel, eases strain on boilers, and increases 
ironing production by maintaining constant temperature 
on flatwork ironers and presses. 


Read what some of Jim Young’s customers say about 
ArRLAC and cold-water rinsing. Then contact your Wyan- 


dotte man for information about ArLAc and other Wyan- 


Read what these users say: dotte laundry products. Wyandotte ( he micals Corporation, 


Gordon A. Swan Co., Mansfield, Ohio—‘‘Mr. Wyandotte, Michigan. Also Los Nietos, California. Offices 


Young introduced Aktac and cold-water rinsing in principal cities. 
in our plant some time ago... we have reduced 


Formulas used by Arlac customers: 


GORDON A. SWAN CO.—for washing shirts—170-Ib. load: 
5-minute suds, temp. 150°F., 2 Ibs. ARLAC, 8 02. soap 
5-minute suds, temp. 160°F., 8 oz. soap only 
5-minute bleach, temp. 160°F., 3 oz. HALOX ®, no soap 
Four 2-minute cold-water rinses 
2-minute sour, 3 0z. SOURFLO # 


FRANKLIN TOWEL SUPPLY —washing fountain towels—300-Ib. load: 


our fuel bill, while keeping up the high-quality 
work which has built our business.” 


Franklin Towel Supply, Columbus, Ohio— 
Mr. Young 


started us on cold-water rinsing using ARLAC 


“When we built our new plant... 


and Wyandotte’s full line of washroom supplies. 
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We have improved our quality ... reduced our 


fuel bills by $06 ( big 


PTUTERETEPLECELELELE Cee eee 


SHOHOT HEHE TT EEHHEHEHHEHEEEESOEHH HEE SEEEH SEEPS SHEETS SEEM SHEE MSH BSeeset Soest h wee 


3-minute flush, temp. 160°F., no supplies 

15-minute break, temp. 180°F., 4 Ibs. ARLAC, no soap 
3-minute flush, temp. 180°F., no supplies 

10-minute suds, temp. 160°F., 3 Ibs. RINTEX # 
3-minute flush, temp. 180°F., no supplies 

10-minute bleach, temp. 160°F., no soap 

Four 3-minute cold-water rinses 

3-minute sour, 6 0z. KLERA-CID ! 


yandotte cHemicats 


J. B. FORD DIVISION 


SPECIALISTS IN LAUNDRY WASHING PRODUCTS 


15, 1956 











Electronic counter at marker's station keeps track of bundle shirts which determine lot size. 


Principal parts of this 


counter register, and (D) buzzer 


tional incentive to make the best use 

of every working hour. 

it has a 
work 


Trov’s four regular routes 
fifth 


operate on 


route for linen supply 
a Monday-Thursday sched- 
ule. 

that 


thing brought in Monday has to be 


The employees know every- 


marked in by Tuesday afternoon and 


\\ € dnesday 


delivery Thursday. Every department 


finished by afternoon for 


has a detailed timetable telling when 
a certain lot should be done. 
A good lot system is the basis for 


- 


Damp-assembly station shows 


lot carts and how Troy uses 
eight ‘‘bars'’ to keep track of 
16 lots. Since lots 1 and 9 


are never on floor at same time 
each bar represents two lots 
Fiberboard lot tags 
each cart in place of pin 


go with 


w 
ho 


homemade mechanism are (A) 


| } z 7 
| ‘ 3 of 

; de ey 

- , 


telegrapher's key, (B) light, (C) 


good scheduling. The size of the lot 
can be measured in terms of pounds, 


pieces or bundles 


Troy uses a piece count on dry- 
cleaning work (which represents 32 
percent of its sales volume) and a 


shirt-count svstem for handling family 
finish work. 

Before the 
adopted, Troy 


new work schedule Was 


measured its lots in 
terms of bundles. Forty bundles made 
a lot. But when the work didn’t come 
out on time, management didn't know 


why. 


fy 


Now with its new system for meas 
uring lots and time scheduling each 
production operation the management 
knows exactly where the work should 
be. Time of lot completion is posted 
for every two lots by operators so a 
53-minute tour by supervision will in 
dicate whether each operation Is on 
schedule. And if al bottleneck develops 
it can quickly put in extra operators to 
relieve the stoppage, The plant is now 
geared to produce 16 lots of family 
laundry work daily or a total of SO lots 
per week, 

The laundry work is marked in by 
three girls. One of them takes charge 
of the wash-dry bundles but since this 
service only represents a small portion 
of total volume she helps out the other 
girls on the full-finish bundles when 
she’s through. 

The lot is measured by the shirts in 
the bundle. There are 90 shirts in a 
lot. When the reach _ this 
number, they finish the particular bun 
dle they happen to be working on, pin 


mal ke rs 


up the nets and close out the lot. 
The lot will consist of shirts, tumble 
hankies, work, ete. And 
Hatwork if there are no more than two 
the bundle. If there are 
two pieces, the flat stuff 
flatwork 


work, press 
pieces in 
than 


will go into one of the four 


more 


lots that are processed daily 
Blankets, 


ete... go through on a day system. So 


curtains, pillows, rugs 


does the linen supply work, which 
makes up 20 percent of volume. 

The markers are set up ona sched- 
ule which requires them to mark in 
two lots every hour in an 8-hour day. 
They work from 7:30 until 4:00 five 


davs a week. They close the first two 
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STANDARD AND 
UNLOADING TYPE 
ELLIS WASHERS 


Hydraulically lifted and pneumatically 
operated throughout the washing cycle. 
CONTROLS: Manual, Semi-Automatic, 
or Full Automatic Type. 





SIZES AVAILABLE 
Standard Washers 


42 x 36 54x96 
42x 54 54x 108 
42x72 54x 120 
42 x 84 60 x 96 

42x 96 60 x 108 
54 x 84 60 x 120 
STANDARD SIZES 
Undersuspended: 

20” — 26” 

30” — 40” — 48” 
Unloading Type 

50” — 54” — 60” 


Unloading Type 
42x 54 54x96 
42x72 54x 108 
42 x 84 54x 120 
42x96 60 x 84 
54x 84 60 x 96 

60 x 120 






ELLIS engineers are experts in modern 
washroom operating methods. They are 
qualified by experience to plan your 


ELLIS production line and to furnish proper 
UNLOADING equipment for handling your class of 
EXTRACTOR work. Whether your capacity require- 


ments are large or small, you can 
profit by the high-level efficiency of 
Ellis equipment—with a single ma- 
chine or a series of coordinated units 
with central supply system that auto 
matically delivers all washing supplies 
directly to the individual machines. 


Pneumatic Control 
Flexible Suspension 
Split Type Baskets 
Automatic Curb 





Write for further details 


Ae ELLIS RIER CG 


2444 NORTH C RAW FOR D AVEN UE 


iS a ae iad CHICAGO Ke) Ear 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 





w 
wy 
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lots by 8:30. By 4:00 they are ex- 
pected to complete all the work that 
was brought in the dav before. 

All specials are marked in as part 
of the first lot in the morning. If there 
are, say, 75 special shirts, the markers 
count in 15 more shirt orders and close 
out the work as Lot 1. They then go 
on to Lot 2, 3, 4, ete. The miscellane- 
ous stuff is marked in between lots. 


It would seem to be an unwieldly 
task for three girls to keep an accur- 
ate count of 90 shirts, especially since 


they all work on the same lot at the 
same time. Plant manager Henry 
Smith solved the difficulty by working 
out an electronic counting device 
mechanism. Here’s how it works: 


Mechanical shirt counter 


Each of the three marking stations 
has what looks like a telegrapher’s key 
next to the write-in stand. As each 
girl marks the number of shirts in a 
bundle, she taps the key that many 





Modern drive-in office is recent addition to this progressive Port Huron, Michigan, plant, 
in business since 1873. Expansion provided more office space and room for employee lounge. 


The plant employs 65 persons 





Call office features self-opening doors and sweeping counter. Attractive dressing booth 
and port of enlarged business office are seen in background. Large hand, holding shirt, was 
acquired from local merchant for feature advertising 
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times. If there are three shirts in the 
bundle she taps the key three times; 
four, four times; five, five times, ete. 

The cumulative number is recorded 
on a counting device at the lead girl's 
marking station. When the counter 
shows that 90 shirts have been marked 
in, she rings a buzzer which is the 
signal to close the lot. 

Another refinement of this elec 
tronic system is the red light that 
Hashes at each marking station when 
any key 1S pressed down. It’s an eye 
catching flash that is readily apparent 
to every marker in the room. It serves 
notice that the counting device is in 
use. The other markers will not tally 
their shirt count until the flashing 
stops. 

After the work is marked in the lot 
moves to the washing department and 
then on to damp assembly. 

At the damp assembly stage, all 
the work is placed in lot carts. The 
numbered pins are removed and a 
fiber marker bearing the lot number 
is placed on top of the work in the 
cart. This serves to identify the work 
on its way through the finishing de 
partment. The supervisor for the de 
partment can tell at a glance if the 
proper lot is going through on time 
by checking the fiberboard marker. 

As the work is finished it is placed 
on portable racks or on slickrails and 
moved to the final assembly depart 


ment for checkout. 





No one production control 
plan will serve every plant. The 
schedules must be tailormade 
to fit the particular operation. 
Every laundry has some form of 
scheduling to get the work in 
and out of the plant. It’s a natu- 
ral process that takes place 
without any degree of planning. 
But the most efficient 
make definite schedules and 
control the workflow by seeing 
that the schedules are met. 

The weekly work load in 
most plants is at about the same 


plants 


level each week. It may vary 
5 percent more or less. But gen- 
erally speaking the difference 
isnt radical except perhaps for 
plants located in resort areas. 
This consistency makes it possi- 
ble to set up a work schedule, 
the idea being to control pro- 
duction so that each work cen- 
ter does approximately the same 
amount of work each hour. 
(For more details on Produc 
tion Control see the American 
Institute of Laundering’s “Sert 


ice Bulletin’ Number 490-B.) 











STARCHROOM LAUNDRY JOURNAL 








SLL en eR REN ge mre 
Ses OS Se a ee 


" Swift's Soaps get dirty clothes clean... and 


there’s a soap for every washroom need. 


Take new FLEXO powder .. . If you're 


looking for a complete soap, Flexo com- 


“Steep aE 


bines a thorough wash job with the expedi- 
ency and efficiency of a soap that you can 
use throughout the wash. It'll hold a high 
pH from start to finish to give you a spar- 
Kling load of bright whites and does a real 
work horse job for the most diversified and 
Most demanding of wash jobs. 

Yes, there’s a Swift’s Soap to match the 
type of soil you’re chasing and there’s one, 
or a dozen, to help you. Whether you want 
a neutral soap or a complete product like 
Flexo, let the versatility of Swift’s Soaps 
help you help the housewife . . . to the pro- 
fessional convenience of your service. Write 


WHITE RIBBON (Chips or Powder). These for details today and remember .. . 


are neutral soaps made from the we TE 
finest tallow and are particular- 


ly recommended for use in SWIFT & COMPANY 
higher temperature washing. ac 

SWIFT'S COLD WATER POWDER. Built 4115 Packers Ave. « Chicago, Illinois 
with carefully selected alkalies 
for gentle but effective low tem- 


perature washing. Excellent for , : 

soil removal from light colors, 

fugitive colors, rayons, and Wi 70 Seewe 
woolens. Results in outstanding | Go Iudustey Beith 


whiteness retention for back- 
ground of printed fabrics. 101 St YEAR 
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WRITE FOR A TRIAL ORDER ON ANY 
OF THESE SWIFT-QUALITY SOAPS 


P DEPARTMENT 
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Thousands of different items 
are used as advertising spe 
cialties by 
tries at rate of $400 million 


nearly all indus 


annually. Useful items help 
build firm name identity, nold 


old customers invite more 


business 


Part VIL in a Series on Supplementary Advertising 


Non ay 


Hiow To Use Advertising Specialties 


Proper handling of giveaways achieves double purpose: 


builds customer goodwill, keeps your name before public 


PEOPLE LIKE to get something for 
nothing. It is also true that the more 
attractive and practical the free ar 


ticle is, the more chance it will have 
to be kept and used by the recipient. 


Carrving this set of circumstances 


through to its logical conclusion—the 


imprinting of the donor's name on 


whatever it is that he’s giving away 


one can readily understand the popu 


larity of advertising specialties today 


as a major medium in creating and 


maimntaiming sales 
This medium is so popular that one 


out of every 25 launderers and dry 


cleaners in the United States last veat 
idvertising 
spec! ilties to prospec ts and customers 


The le iding manu icturer of idvertis 


, , 
distribute i One or more 


By GERALD WHITMAN 


ing specialties notes that, last year 
alone. laundric S and drvc le aning firms 
represented one ot its top 10 custom 
ers, industrvwise, to the tune of nearly 
$800,000, 


For the uninitiated, an advertising 
specialty is a useful product with an 
advertising message imprinted on it. It 
is usually distributed to customers and 
prospects by businessmen to promote 
»bligation 


advei 


goodwill, with no specific 
attached, Although almost all 
tising spec ialties have 


chandise, the important thing is not 


value as mer 
their merchandise value but thei 
advertising, 

Uf ATh\ 
specialties with premiums and often 


interchangeably {| 


peopl contuse idvertising 


use the terms 


though sometimes the same item may 


as an advertising spec ialtv by 
another 


he used 
one firm and a premium by 
there are two basic differences. First 
an advertising specialty is usually im 


printed while a premium is not (01 
should not be). Secondly 
is usually obtainable only after fulfill 
ing a certain obligation, such as send 
ing in a box-top, buving a specific 
product or a certain amount of service 
while an advertising specialty is in 
variably distributed free of charge and 


obligation. A premium is actually a 


al pre mui 


method of sales promotion an adver 


tising specialty is an advertising 


ITi¢ dium. 


Indicative of the widespread use 


of specialties is the fact that approxi 
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FEATURES 
YOU WANT AND NEED! 


@ Rugged, no-sag basket. 
Needs no auxiliary sup- 
ports. 

Cissell-built Gear Re- 
ducer for quiet long-life 
operation. 

Full-width lint drawer 
on single basket tum- 
blers; large slide drawer 
on “Twin” . . . Keeps 
fan housing and ex- 
houst duct lint-free. 








GAS-FIRED OR STEAM-HEATED LAUNDRY TUMBLERS 


DOUBLE BASKET ‘‘TWIN’'—SINGLE BASKET 36x18” — 36x30” — 42x42” 


Cissell Tumblers are built for rough dav-in, dav-out 
service — and thev re mightv good-looking, too. In addi- 
tion to the features listed above, and the double wall 
feature, listed at the left, Cissell Tumblers have a large 
volume of air for fast drving Thev re available with 
controls that actually think for the operator Each 
basket in “Twin” Tumbler has its individual fan motor 
| , 


basket motor, heating unit and controls; Single 


Tumblers have separate fan and basket motors . . . Sim- 


Basket 


ple maintenance all parts easily accessible Compare 
Cissell Tumblers — and youll know why theyre the talk 


of the industry 





ALSO AVAILABLE:  Cissell Steam-Heated Drvclear 
ing Tumblers: Single Basket 36” x 18’, 36” x 30” 


49” x { VW 


Double Walls add W. M. CISSELL MFG. CO., INC. — LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 


Foreign Distributors write Export Dept. — Cable Code "CISSELL 


Consult Your Gobber 








strength ... greatly 
reduce heat loss 
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CHARLES A. VARON ? 


INSURANC 
© Ht ~ reer 


208 Ww. GEvoN Ae cmc ace 
PRONE: BOQer Peek 4055-5 


Calendars are most popular of 


all giveaways, representing 


nearly 50 percent of total. 
Most practical type for laun- 


derers and drycleaners are 


those with added feature— 


household hints, receipes, shop- 
Ping lists, memo space, pockets 


for filing year's supply of laun- 
dry and drycleaning lists 


mately 50 percent of American busi- 
nesses use this medium, at an annual 
cost of about $400 million, Currently 
between 4 and 5 percent of the na- 
tion’s advertising budget is being put 
toward advertising specialties. 

An insurance man in Auburn, New 
York. is credited with developing the 
first advertising calendar and thus be- 
ginning the advertising specialty in- 
dustry. In 1845 he affixed calendat 


pads to his advertising signs and soon 
saw the signs, which now served a 


useful purpose, hanging in taverns and 
stores in the town. Previously, no one 
would hang his signs, but with the 
calendars attached, they were readily 
acceptable, 

advertising 


The conc pt behind 


specialties, otherwise referred to as 


“remembrance advertising,” is that 
they are Qesigned to fix specitic prod- 


ucts or services in the minds of con- 


sumers. Yhis is particudarl)y true o} 


businesses SK ) ds Jaundries and drv- 
cleaning establishments that depend 
on repeat sales throughout the vear, 

For the launderer and drycleaner, 
this type of advertising helps him ac- 
complish three things: 


l. Building name identity, 
2. Holding old customers. 


3. Inviting more business. 
There are literally thousands of 
different items used as advertising spe- 
cialties, but these can conveniently be 
divided into three main classes: adver- 
tising novelties, executive gifts and 


calendars. 
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Advertising Novelties: These are rela 


tively inexpensive items produced for 
Mass distribution. There are mvriads 
of items in this class, such as pencils 
ball-point pens hangers. automobile 
hanger racks, 
phone-book covers, miniature bars of 
soap, toys and balloons, zipper sticks 
matches, ashtravs, bottle openers and 
caps, books, 
purses, combs, clothes brushes, piggy 


telephone dialers  o1 


memo blotters, com 


banks and hundreds more. 
Such novelties may be distributed 


hy at least five different methods: dur 
ing plant tours, by mai), from the ca)) 
office counter, by route salesmen and 
to club and organization members 
during meetings, 

Some firms display a different item 
every month or so on their counters 


and customers are encouraged to take 
one, When customers become aware 


that the items are changed every so 
often they wi)) dook forward with in- 
terest to the next giveaway. The same 
thing is often done on the routes with 
the rontemen delivering a new sur- 
prise every few weeks. 

A number of firms have their items 
especially imprinted for prospects. 
Small, useful kitchen items for the 
“lady next door” invite new busine SS 
and routemen distribute these to the 
immediate neighbors of a good cus- 
tomer. Such items as kitchen scoops, 
spoon holders, salt and pepper shak- 
ers and egg separators may Carry 
copy reading (as the case may be): 
“We Wash Your Neighbor's Laundry 


Se ie e. 2x. 
9 1m 
1 17 189 2021 


oe eee 272 





May Wi Wash Yours ol We 
Clean Your Neighbors Clothes 


Vay Wi ( lean Yours.” 


Other firms use the mails—if the 
item isn't too bulkv—to send a dif 
ferent novelty to customers and/or 
prospects every month—sort of “Gitt 
of the Month” plan. Some aggressive 
launderers and drycleaners find out 
the dates of their customers’ birthdays 
and send an appropriate remembrance 
gift for the occasion. 

A popular giveaway for club card 


parties would, obviously, be decks 
of plaving cards. While yvourre at this, 





Whort Kind of Copy to Use 


lf your advertising specialty 


contains too much advertising 


copy ut wont be kept or used 


Normally, your message should 


include your firm name, address 


and tele phone number. lf there's 


ample room and you have a 
catchy firm slogan, you might 
use that. Following are a feu 
slogan sample S tiSé€ d by laun 


dries 

Put Your Duds in Our Suds 
Give Us Your Washday Worries 
Everything Back But the Dirt 
CARE Is Our Wash Word 
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FASTER, EASIER FORMULA 
CHANGING 


Changing formula records in the 
Formatrol® Cycle Timer is 
now made quicker and easier by 
bringing the control assembly 
forward ... within comfortable 
reach of all operators. The 
Formatrol has the built-in re- 
finements and dependability ac- 
crued through more years of 
service, 


, NO-SHOCK DRIVE 


The motor is now mounted 
above the drive shaft and the 
drive belts are fully guarded 
The new V-belt drive provides 
smoother, no-shock cylinder re- 


versing and easy adjustment for 
proper belt tension. 


NEW DIAPHRAGM-TYPE 
DUMP VALVE 


Full-flow fast dumping. Free 
passage of water... carrying 
lint, pins, buttons, ete. which 
cannot catch inside the valve 
and cause leakage. Solenoid op- 
erated and normally open to 
prevent possibility of flooding 
during time washer is not in 
operation. 


IMPROVED INLET VALVES 


Three-quarter inch hot and cold 


water inlet valves, solenoid op- 
erated. The most efficient and 


durable valves for this service. 


POSIT)VE DISPENSING 


OF SUPPLIES 


Prosperity’s automatic supply 
Gispenser has provided satisfac- 


tory service under all known 
conditions of usage, however, an 
improved means of flushing sup- 


plies into the wheel has been 
provided. 


FULLY-AUTOMATIC 
SEMI-AUTOMATIC 
MANUAL 

AND 2-SPEED 
25-POUND 
SPEEDSTER WASHERS 


rode Morks of 
RITY COMPANY, Inc 


COPYRIGHT 1956, THE PROSPERITY COMPANY, INC. 


dS Pa 


P FRONT 


WITH GREATER CONVENIENCE AND IMPROVED FUNCTIONS 


Faster-handling, low-cost, high-production and quality washing of 


Prosperity machines have long been a preference with experienced 


laundrymen. Always pride in ownership . . 
refinements have always kept 


| Wel-sbel-t-satel-maer-(ohre-tele-teet-set a Mmr-tetel 


Prosperity washers up front. 


Roe EY 


SPEEDSTER- 


Whe 


cere 


Main Office and Factory, Syracusé 3. N.Y. 





OPEN-BACK RIBS 


. pride in washmanship. 


25 


FULL Y- AUTOMATIC 


OPEN POCKET 


Sis 


De 








pencils and pads—to help keep scores 
properly imprinted with your firm 
hame are very W elcome. 

Whatever you give away and how- 
ever you do it, always remember that 
the items should be carefully chosen 
to be of real value to the customer or 
prospect. Cheap gimmicks that break 
easily or have no real use are to be 


avoided. 


Executive Gifts: These are usually the 
more expensive items personally and 
selectively given to commercial ac- 
counts, particularly at Christmas time. 
An executive gift may be imprinted 
or personalized, In either case, it is a 
constant reminder of someone's 
thoughtfulness. A few of the more 
popular executive gifts are cocktail 
sets, leather desk accessories, clocks 
and jewelry items. A significant part 
of this class is the food gift, such as 
fruit cakes, cheese packages, ete. 
These are often packed in useful, per- 
manent containers, like lazy susans or 


sets of glassw are, 


Calendars: By far the most popular 
of all advertising specialties is the cal- 
endar, representing nearly 50 percent 
of the total. About one for each man, 
woman and child in this country is 
produced yearly, Since a calendar 
usually stavs on the wall for 12 long 
months it is one of the best—and 
cheapest—torms of reminder advertis- 
Ing, 

Calendars are available in a number 
of different types for special purposes. 
Miniature-sized calendars for use on 
tables and desks are especially popu- 


lar. One laundry has distributed 12.- 


000 desk calendars annually since 
1932. 

Small, dignified wall calendars are 
also popular for the home, while 


jumbo-sized models are available for 
display in public places like restau- 
rants, recreation spots, offices, plants, 
etc. A favorite displav-type calendar 
for hang-up in industrial plants car- 
ries a safety theme and is widely ac- 
cepted by safety-conscious managers. 

Since the average home hangs only 
two-and-a-half calendars and receives 
probably five or six, the field is very 
competitive for the laundry and dry- 
cleaning advertiser. A calendar which 
is cheaply made or lacks a powerful 
appeal generally winds up in the 
wastebasket. 

Because of this competitive factor 
in getting your calendar hung in the 
home it is often wise to use one that 
has premium features—something ex- 
tra beyond a record of days, Since an 
average of one-and-a-half calendars 
are used in the kitchen, those carry- 
ing household hints, recipes, shopping 
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lists, space tor writing memos. or 
pockets for filing are particularly well 
received. Some laundries use pocket 
calendars that serve as an ideal means 
ot getting laundry lists into the hands 
of its customers, This is accomplished 
by inserting a number of laundry lists 
into each of the 12 calendar pockets 
—a vear’s supply for every customer. 

Calendar advertising should be kept 
to a minimum because, if it’s too 
prominent, out goes the calendar, 

In calendar illustration color is a 
must, and story-type pictures are most 
favored (paintings like the covers of 
the Saturday Evening Post). A differ- 
ent picture for each month is favored 
over one illustration. Family scenes, 
scenery, children, babies and pets are 
best for domestic use; cartoons and 
nudes are definitely out, 


Appeal of friendliness 
Advertising specialties are a friend- 


lv goodwill gesture, and a form of 





advertising that is relatively durable 
compared with, say, a newspaper ad. 
All other things being equal, a person 
will do business with someone he con- 
siders a friend. The advertising spe- 
cialty says “Thank You” to a cus- 
tomer, and “We want to serve you” 
to a prospect. Every time the recipi- 
ent looks at an advertising specialty 
he is reminded of the advertiser's 
name, [t is this constant repetition that 
establishes company recognition and 
preference. 

Specialties are not a substitute for 
a hard, aggressive selling campaign, 
but may be incorporated with one. 
They do offer an easy way of keep- 
ing your name before your public’s 
eve if you don't do much advertising 
ona regular plan. 

Ad specialties are 
stimulants if they are (1) chosen with 
care, (2) distributed to the proper per- 
sons, and (3) made a part of the ad- 
vertising program and utilized as a 


valuable sales 


solicitation device. 











Ray Showell of Society Clean- 
ers in Salt Lake City, Utah, 
keeps a treasure chest in his call 
office chock-full of small toys for 
children. Every time a_ child 
comes in with a parent, bringing 
garments. for cleaning, the 
youngster may select a present 
from the chest, Can you picture 
the youngsters in that area let- 
ting mother go elsewhere? Or 
forgetting to remind mother that 
there are things to be cleaned? 

The toys average 8 cents 
apiece—it’s simple and_ inex- 
pensive. Actually, the toys are 
not advertising specialties in the 
strict definition of the term since 
they are not imprinted with any 
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Something for the Small Fry, Too 


advertising copy. Its a good 
sales-builder, however, and 
quite rewarding. 

Another drycleaner uses 
youngsters’ liking for ice cream 
to keep business coming in dur- 
ing the summer. With an at- 
tractive ice cream dispenser and 
free cones for all customers— 
and a choice of several favors— 
business is no longer dull, The 
cones cost him 3 cents apiece. 

Capturing junior is a pretty 
sure way to win mother, And 
don’t forget that junior himself 
or herself is likely to be a cus- 
tomer one day—with toys and 
ice cream cones pleasantly as- 
sociated with drycleaning. 
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Ya CLEANS - FLUFFS - DEODORIZES 


——_rtow MINUTES" 


r ..6Cf High speed impellers feed the feathers 


into the wheel. Here feathers are further 
fluffed and dust is removed. Ozone and 
ultra-violet rays make them sweet smell- 
ing and clean. Feathers are automatically 
drawn into new tick at the end of the 
cycle. Timer shuts off fan motor — auto- 
matically sets Pil-O-Bar for next load. 








































operator removes tick 
full of clean feathers 













*Time cycle adjustable 






The timing cv le can be set for any 


pe riod up to 5 minutes 
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New fast-service cleaning plant fits snugly into 28-by-42-foot area of Cole's Laundry. Staffed by six persons, it can augment firm's petro 
leum cleaning-plant volume by an extra $2,000 per week 


Michigan Laundryowner's 


Plant Within a Plant 


boosts drycleaning department's capacity and enables it to give faster service 


By HENRY MOZDZER 


DRYCLEANING PLANTS are con- ing the plant’s drycleaning produc- capacity $2,000 per 40-hour week. 
sidered a necessity by most laundry- tion capacity, and (2) the desire to And the customer can now get a de- 
men today. More than 80 percent of inaugurate an easily controlled, fast pendable 3-hour service at the plant 
the professional laundries contain a drycleaning service. store or overnight service on the com- 
cleaning plant of one type or another. While laundry service still brought pany s metropolitan routes, Formerly, 

But there aren’t many laundries that in the biggest share of the firm’s sales 3-day service was the fastest available. 
have two drycleaning plants on the dollar, the drycleaning service over The new plant was fitted into one 
same premises with one plant set the years had grown to the point — corner of the drycleaning finishing de- 
within the other. where it accounted for some 40 per- partment. To make room for it, man- 

One firm that fits this description cent of the revenue. To keep it thriv- agement cut down the size of its fur 
is Cole’s Laundry of Grand Rapids, ing, management reasoned that pro- storage vault. While some manage- 
Michigan. This company started out ductive capacity had to be expanded ments would be reluctant to do this, 
with a petroleum cleaning plant and and some means had to be devised to Cole's saw the opportunity of getting 
a year ago put a complete synthetic combat the competition offered by a greater dollar return per square foot 
plant into the drycleaning finishing fast-service operators. The plant-with- of floor space from drycleaning than 
department. in-a-plant setup seemed to be the best from storage. 

Why a plant within a plant? Man- means of accomplishing these ends. The new plant is regarded as an 
agement gives two reasons for this The new synthetic cleaning setup independent operation. It works on a 
innovation: (1) the need for increas- has increased the plant’s drycleaning two-shift basis with a staff of six peo- 
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PERSPIRATION SOIL 


Perspiration soil on collars and cuffs need not 
be a problem during hot summer weather. 
Add LESTOIL to your present formula for re- 
sults that will amaze you.... results guaranteed 
to please. 


AVOID COLLAR AND CUFF CALAMITIES 


LESTOIL, pioneer in the liquid detergent field, 
is a proven product for use in the break to in- 
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sure complete soil removal, to brighten colors 
and to improve whiteness retention. 


LESTOIL works wonders on stubborn perspira- 
tion soil. Neck and sleeve edges wash easily 
and quickly. No customer complaints about 
collars and cuffs when laundering is done with 


LESTOIL. 


PERFECT LAUNDERING EVERY TIME 
With LESTOIL, all traces of deeply imbedded 


dirt as well as perspiration soil can be effective- 
ly removed from: 


4 
. 


Sport Shirts White Uniforms 
Dress Shirts Socks 

Skirts & Blouses Work Clothes 
House Dresses Linens 

Shorts & Slacks Play Clothes 
Slip Covers Undergarments 


7 
s 
o* 


LESTOIL’S superior penetrating action wets out 
the entire load instantly, keeps soap and alkali 
active and prevents lime soap formation. Fab- 
rics wash clean as new. 


SATISFACTION ALL AROUND 


No need for excess alkali, bleach and long 
washing formulas. Fabric tensile strength is 
maintained and longer life assured for your 
customers’ linens and your nets. 


LESTOIL will produce immaculate summer 
laundering. Your customers will be satisfied. 


LESTOIL fam 


LIQUID DETERGENT For information 


call your nearest supplier 
or write for a 


Serving the generous free sample to: 
c 
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Laundry Industry 
for twenty-three years. ADELL CHEMICAL COMPANY 
HOLYOKE, MASSACHUSETTS 


July 15, 1956 





Marker uses nine-part premarked ticket for 
identification and classifies into 50-order lots 


ple to a shift. The functions of its 
personnel are as follows 

One girl marks in, searches the 
por kets, cleans the cuffs and classifies 
the garments. 

The spotter is also the cleaner. 
During the day this double function 
is performed by a woman, At night 
when the filter and still are normally 
cleaned, the job is done by a man. 

Three girls handle all the finishing 
for the 
the coat unit, another the trouser unit 
ind the last works the silk unit. 

The sixth girl inspects, repairs and 


fast-service plant. One mans 


bags all the finished work. She assem 
bles only two-piece orders and two 
piece suits and dresses. Everything 
else goes through singly and is assem 
bled by the route salesman. 

The day shift works 40 hours a 
week, It does all the work for the plant 
call-office store and the work for fou 
of the company’s 28 routes. 

The night shift works from 6:00 to 
11:00 p.m. five nights a week, It is 
sometimes referred to as “the house 
wife shift” since its personnel is made 
up mostly of women who have only a 
few tree hours to work in the evening 
Cole's Laundry used such a shift dur 
ing the war years and later called it 


back for odd jobs during busy periods. 


This shift concentrates on all fast 
service requests that are brought into 
the call office store after 3:00 p.m, 
It also does all the fast-service orders 
Anything 
turned in by 6:00 p.m. is ready the 


turned ji on the routes, 
next morning. 


During the average evening the 
night shift will receive and process 
about 40. fast-service requests, And 
in the course of a week revenue from 
this service will amount to about $750 

The petroleum plant with its staf 
of 43 persons still handles the bulk 


of Cole’s drvcleaning work. It services 
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Cleaning is done in a 30-pound synthetic unit operation on a charged system with con 


tinuous distillation 


24 routes and all the heavy items such 
as household goods and blankets are 
processed here. The petroleum plant 
also operates on Saturday mornings 


when the other plant is shut down 


Flexibility for efficiency 


Management likes its plant-within 
a-plant setup, however, because it is 
so compact, Hexible and easy to con 
trol. Productive payroll figures reflect 
this efficiency, for payroll in the syn 
thetic plant is running approximately 
3 percent less than in the petroleum 
plant. 

The bulk of Cole’s Laundry work 
Monday 


pickup-and-delivery sched 


is still handled on a 3-day 
Thursday ) 
ule. But fast, dependable emergency 
service is now available to the 3 per 
cent of the customers who need it. 
The patron can get 3-hour service 


on all drvcleaning turned into the 


plant store before 3:00 p.m. or over 
night drycleaning service on pickup 
and-delivery requests phoned in’ by 
noon. There is no extra charge levied 
on fast service but there is a differen 
tial between delivery and = cash-and 
base rate on a plain suit 
or dress is $1.50 on the route and 
$1.40 in the store 


( ole’s also offers Salle day Service 


Carry The 


on full-finished laundry orders and a 


3-hour service on. shirts left) at the 
either 


The firm once offered an overnight 


store. No extra charge here. 


delivery service on shirts but the idea 
never caught on. 

Fast delivery service is restricted to 
the 23 trucks that cover the greater 
metropolitan area of Grand Rapids 
within a lO-mile radius of the plant 
Since these routes do not operate on 
a zone system they have greater flexi 
making 


bility in pickups and de 


liver es. 


Finishers are served by slickrail at left, finished work is hung on rail at right. Pants and 
coat units are shown here. Sleever of silk unit is in foreground 
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- Introducing GA-1] 


the NeW 


GAS HEATED 
FLATWORK IRONEp 


CONSTANT IMPROVEMENT IS A TRADITION WITH US 


The experience gained in 70 years of manufacturing 
fine laundry equipment is apparent in the many 
advanced features found in this new, reasonably 
priced commercial type ironer — designed particu- 
larly for store laundries, motels and small institutions. 








 NOMIN A. ehotees theteteshnd- | 


GA-11—110” 
GA-11—100” 
GA-11— 85” 
GA-11— 60” 


If you have not installed a commercial type ironer in the past 
because of the large investment needed or have attempted to 
use a domestic type machine, the new Model GA-11 is the 
answer to your needs. Its modern streamlined appearance 
makes it an asset to any store. The 100” or 110” size will iron a 
sheet a minute in one pass through the machine without pre- 
tumbling. If linens are pretumbled, the speed of the ironer can 
be greatly increased. 

The Model GA-11 Ironer has variable speed drive, safety gas 
controls, and automatic ribbon feed conveyor so that feeding 
linens is done with a minimum of labor. All linens are fed at 
and returned to the front. 

The new Model GA-11 Ironer increases the contact area be- 
tween linens being ironed and the heated roll, increasing pro- 
duction per hour and improving the quality of the flatwork 
finish. 


Complete information on request 


IMPORTANT FEATURES: 


11” diameter heated roll 
Asbestos sania 
Asbestos daa ribbons 
Ribbon ainnaaiiaae 
Variable ne drive 
eaaieaee control 
Highest waite finish 


DRYER CO. 


/ EST. 1886 


July 15, 1956 


2212 North Pulaski Road « Chicago 39, Illinois 





Laundry Customers Get 


3-Year Shirt Guarantee 


Southern plant doubles 18-month 


insurance plan; damage experience 


low, sales promotion value high 


SHIRT COMPLAINTS 
And this laundryowner lamented the 
fact that he getting back 
enough damaged shirts for replace 
ments to be worth talking about! So 


were low. 


wasn't 


he offered to replace any damaged 
shirt up to three years old, instead of 
the 18-month limit on his previous 
guarantee. Now people are talking 
more, and more of them are wearing 
dated shirts. 

This Southern big-city laundryman 
believes shirts are the commercial 
laundry’s greatest selling point against 
competition of any kind. He puts his 
heaviest promotion expense by far into 
shirt laundering—over TV, radio, in 
newspapers, on bundle inserts. Yet this 
shirt guarantee promotion has not in 
itself been at all expensive, he de- 
clares. 

The laundry’s guarantee covers any 
damage from any cause whatever: rips, 
wear, tear, cigarette burns, acid holes, 
etc. It applies to dress shirts only, 
does not cover either sport or work 
shirts. No question of who might be 
responsible for the damage is involved 


at all, for the company makes an ad 


justment regardless. In fact, if the 


plantowner, who oversees a busy 
drive-in plant store, notices a frayed 
collar on a customer's shirt he will 
suggest the wearer come right in and 


trade it in on a new shirt. 


Basis of adjustments 


An adjustment is based on the re 
maining life of the damaged _ shirt. 
Each shirt, on its first trip to the plant, 
is marked on the lower edge of the tail 
with the month and the year (i.e,, 796 
for July 1956). The numerals are an 
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inch high, and are applied in durabl 
black marking ink by means of an 
old invisible-marking machine. It is 
the responsibility of the sorters to pick 
out and date the new shirts as they 
come in, 
Replacement shirts are Arrow 
brand, with list prices of $3.95 and 
$4.95. The inventory 
one brand so that 
styles and sizes can be obtained with 


is confined to 
a good variety of 


out sacrificing quantity discounts. 

Adjustments are made on the basis 
of a three-year life. Eleven cents a 
month is deducted for wear against 
a $3.95 shirt, and 14 cents for the 
more expensive one. Thus, if the cus 
tomer’s damaged shirt cost originally 
$3.75 and was 15 months old, he 
would get a new $3.95 shirt for his old 
one plus a payment of $2.30. For a 
damaged $5 shirt worn six months, 
he could obtain a $4.95 Arrow at a 
cost of 84 cents. 


No customer abuse 


It is advisable to keep an old shirt 
from being a basis for recurring ad 
justments, although the management 
reports almost no instances of abusing 
the guarantee on the part of its cus 
tomers. However, the old shirt — is 
either taken in when the new one is 
issued, or the date on the shirttail is 
carefully canceled out, providing the 
customer with an old shirt to wear 
around the house. 

If the customer's shirt was inexpen 
sive, say $2 to start with, it is still 
adjusted on a basis of a $3.95 shirt (to 
save the company from spreading its 
inventory), If the damaged shirt cost 
more than $5 originally, the adjust- 


ment is usually made in cash, Occa 
sionally the customer prefers to accept 
two of the popular-priced shirts on 
roughly an equal-value basis. 

The modest cost to the laundry de 
rives from the markup normally repre 
sented in the list price of shirts. If the 
customer's damaged shirt is two years 
old, the laundry actually makes a few 
cents over cost in letting him have a 
new $3.95 shirt for $2.64, At the same 
time arguments that occur in usual 
claim adjustments over the age of a 
shirt have been completely eliminated, 
except in instances of loss. Since the 
average customer honestly believes 
his shirt is at least a year newer than 
is actually the case, the plant is now 
spared a number of “policy adjust 


ments, 


Guarantee reminders 


To further 
guarantee, the plant has printed it on 


remind people of its 


the reverse of tags supplied with ev 
ery laundered bundle returned to a 
customer, These tags are for attaching 
to a customer's next bundle, in order 
to speed up drive-in service. On the 
front is space for the customer’s name 
address and service desired. It is to 
be filled in by the customer, prefer 
ably before leaving home. Therefore 
the company’s customers are almost 
all exposed to the guarantee advertise 
ment at least once a week. 

It was not the laundryowner’s origi 
nal purpose to make money on these 
shirts. He wouldn’t have if his original 
guarantee of 18 months had brought 
a lot of action. But shirts don’t even 
get accidentally abused that fast in 
any quantity. So he was literally 
forced to extend his guarantee to three 
vears in order to find enough takers 
to make his guarantee a topic of con 
versation. Now, a vear after the guar- 
antee was extended, there is a stand- 
ing gag around town: “You better take 


S &* 


that shirt to Joe!” 
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When colors run and time counts 


... COUNT ON YellowGo 


Time costs money. So do claims. You can 
save both, whenever colors run, by using famous 
YellowGo. 

YellowGo is the all-purpose titanium stripper 
that clears up dye fades and stains of any color 
from any fabric. It's quick—lets you control its 
stripping speed and action to suit your need. It's 
safe—doesn't weaken tensile strength. It’s sure- 
even removes troublesome dye fades from colored 
articles without injuring their color. YellowGo can 
be used in the wheel, in a bath or as a spotter. 
Takes less than a nickel’s worth to make a gallon 
of the best stripping solution you ever used. 


It’s a WILSON “GO” product 


..-made by 
A. L. WILSON CHEMICAL CO. 
... Sold by LEADING JOBBERS 


July 15, 1956 





What do women like? The panel above gave insight into the inner workings of the female mind at a recent Tri-State Laundryowners 
convention, Read below what they want from the laundry industry 


How To Woo the Housewito 


Knowing what the ladies need and want is 


the first step in gaining sales acceptance 


By ROGER GANEM 


THE LADIES have usually taken a 
back seat at most state conventions o1 
have been shunted off to fashion 
shows, luncheons and bus tours by 
unthinking laundryowners. 

Things were different at the Mary- 
Jand-District of Columbia & Virginia 
Laundrvowner’s Convention at Staun- 
ton, Virginia. Vhe delegates wives 
were urged to take an active part in 
the business program. Twenty-three 
of them accepted the invitation, They 
insp¢e cted test bundles, pondered some 
of the many aspects of the industry 
and presented a report on the con 
Qlusions reached. 

Their opinions were quite interest- 
ing and worthy of every Janndryman’s 
consideration, The industry cannot 
provide an appealing product until it 
knows what service the lady of the 


house needs and wants. 


What she expects of the 


laundry bundle 


Finished work must look good. Yhe 


finished appearance of the order after 


delivery makes the greatest impres 
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sion on the Jadies. Many “poor finish’ 
complaints are attributed to poor 
packaging. 

The ladies don't like to see laundry 
marks on their linens and towels and 
are embarrassed when these are seen 
by house guests. 


They would also appreciate having 


tears, rips, mends and pieces in bad 


condition called to their attention so 


that they know about it before storing 
the item away. 

They like linens to be folded “cor- 
rectly.” The ladies have a very prac 
tical reason for wanting their regular 
hed linens folded with the center 
crease down the middle. Why? Be 


cause it serves as a guide in position 





What Do You Know 


The test below will help to 
determine how well vou under- 
stand the opposite sex, Correct 


answers are the opinions ex- 
pressed by the pane) above. 


Score: 5 right. Ladykiller: 4 


right, Lover Boy; 3 right, Aver 


age Husband; 2 right, Con- 
firmed Bachelor; 1 or O, Hermit. 


1. Napkins (and handker- 
chiefs) should be fold- 


ed only once T 


2. Paper hags are pre- 


About Women? 
ferred to cardboard 
boxes 1 
Biggest share of adver- 
tising Oo))ar shoulda be 
spent for radio com- 
mercia)s ey 
Method of ironing con- 
tour sheets not impor- 
tant = 
Twice - a - week service 
must be avai)ab)e for 


drycleaning T 


See answers page 50 
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Look to the Leader! 
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agtpese <=; Your business is our business! 
Ne ote 

SS 7 ~ Fa 


Whitehouse Nylon Products is devoted 

asf exclusively to the development of 

» new and better products for the use of 

the laundry and dry cleaning industries. 
WATCH FOR the announcement of several 
revolutionary new Whitehouse products in the 
= very near fucure! In line with our past policy, 
= these products will be thoroughly proved 
and tested in commercial operation 

before we offer them to the industry. 

LOOK TO THE LEADER—you can depend 
on Whitehouse to be “first with the best’”’. 


‘ae WHITEHOUSE NYLON PRODUCTS 
ead : 360 Furman Street Brooklyn 1, N. Y. 


Continued leadership SS 
through constant research Se 
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ing the sheet squarely in making up 
the bed, 

The selvages should be on the out- 
side, too, because the housewife likes 
to know quickly whether she is deal- 
ing with a single or double sheet, Fold 
them with the labels near the edge. 

There’s a right way to fold a pillou 
case, too, the laundrymen learned. 
The women objected to creases run- 
ning across the hem. They prefer the 
cases to be folded across—just twice, 
please. 

The housewife isn’t disturbed by 
“dog ears” on regular linen and 
doesn’t care how contour sheets are 
folded because it doesn't make any 
difference in making the bed. She 
doesn't need a center line. What does 
bother her is the extra charge some 
plants make to finish these sheets, As 
far as she’s concerned contour sheets 
are here to laundries should 
encourage the trade. 

When it comes to folding table 
linens square corners do make a dif- 
ference. The housewife takes pride in 
her linen and wants it done right, And 
she’s willing to pay extra to get her 
special pieces hand-finished, Keep 
creases at a minimum and don't spoil 
the job by poor packaging, 


stay; 


The housewife prefers to fold nap 
kins and handkerchiefs) her own 


way. Just fold these pieces once so she 
wont have to re-iron them. 

And when it comes to towels, just 
fold them twice along the length and 
once across. Because when theyre 
folded this way she can hang them on 
a towel rack “as is, 

Everything should be ready to wear. 
Housewives appreciate the little things 
that make her household chores easier. 
They don’t want to touch up or redo 
articles of clothing after they have 
come back from the laundry. All outer- 
wear (with the exception of men’s 
shirts) should be hand-finished. Sport 
shirts, blouses, dresses, trousers, etc.. 


should be returned on hangers. 


What they expect of dryclean orders 


Expect garments to be in good order. 
The women expressed annoyance at 
having supposedly finished garments 
returned to them in an unserviceable 
condition. They expect the item to be 
correctly pressed for the particular 
garment style. All buttons should be 
attached securely or replaced if miss- 
ing. If necessary, they felt perhaps a 
double inspection might be justified 
to attain this end. 

They expressed the opinion that 
skirts should be straight 
across hangers with no folds to affect 
the hang of the hemline or pleats. If 

should be rust- 
possible damage 


fastened 


pins are used, they 


proof to prevent 
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which might occur when garments are 
stored, 
Tags 

ladies objected to the cleaner’s leav- 
pinned | or 


considered a_ nuisance. The 
ing identification tags 
clipped to garments. They take too 


much time and effort to remove. 


What she thinks about packaging 


Likes reusable packaging materials. 
Although the ladies appreciate the 
fact that the first requirement of the 
package is to protect the work, they 
showed preference for materials that 
had reuse value. 

Bags — especially plastic bags — 
were preferred, but even paper bags 
had more favor in their eyes than 
cardboard boxes. (They liked paper 
bags because they could be used for 
sandwiches, trash, garbage, etc., and 
because they were easier to discard. ) 
The ladies did express interest, how- 
ever, in a package, or bag, with a 
cardboard base or top, that might 
serve their purpose and better protect 
the product. 

Cellophane was found to be “pretty 
and attractive” but the ladies classified 
it as “noisy” on a quiet morning. 
Should items be wrapped individu- 
ally? Some ladies of the panel felt that 
individual Wrapping was not Impor- 
tant if the item was used daily because 
the wrappings are generally discarded 
when the bundle is put away. But if 
an item is to be stored for any length 
of time, they thought it should be 
wrapped. 

Che subject of shirt packaging held 
little interest for some ladies since 
they felt this was their husband’s de- 
partment. But most agreed that shirts 
should come back in a separate box 
with collar support, band, board and 
cellophane envelope. 


What does she think of 

delivery service? 

Regularity of delivery most important. 
The panel members may have _re- 
vealed their station in life as plant- 
owners’ wives when they classified 
cash-and-carry service as “not suitable 
for the housewife.” But they did have 
some specific thoughts regarding de- 
livery service. 

More than anything else, they be- 
lieved that the regularity of delivery 
time was the most important element 
of a delivery service. 

As far as route salesmen are con- 
cerned, they like to deal with a route 
salesman who is sober, intelligent, 
neat and has a nice personality. One 
well informed as to prices, who can 
recommend services that fit individual 
customer needs. 

What was the first thing the ladies 


noticed about a route salesman? ( This 
may upset a lot of well-organized 
hiring programs, but here goes.) The 
ladies noticed a route salesman’s 
teeth. They thought he should have 
good ones. 

Once- or twice-a-week delivery? The 
group was generally divided on how 
often laundry delivery service should 
be rendered, Once-a-week delivery 
seemed to be acceptable for shirts, 
sheets or towels. Other items, such as 
children’s clothes, have to be sent in 
oftener or done at home. 

As far as drycleaning was con- 
cerned, the ladies believe that twice- 
a-week delivery service is a must, 
Price schedules too confusing. The 
ladies do not find pound prices read- 
ily understandable and generally pre 
fer individual piece pricing as a re 


sult. 


What she thinks of laundry 
advertising 


Bundle inserts too wordy. Laundries 
should cut down the amount of litera 
ture included in a laundry bundle. 
What is used should be brief and to 
the point. And put it in large type for 
the benefit of the ladies who don't 
keep their glasses handy. 

She likes radio, While 20 percent of 
the ladies liked to watch television in 
the evenings, 50 percent like to listen 


to the radio in the early morning and 
early afternoon. The remaining 30 
percent liked newspaper ads that used 
color or cartoons. 

The best sources of business, they 
felt, were personal recommendations 
from satisfied customers, plant tours 
for children and the route salesman. 
Need for more education. The ladies 
thought the laundries could do more 
in the way of educating laundry users. 

They want to know how certain 
materials will react under different 
conditions, They want to know, for 
example, how sun damages curtains. 

Laundries should teach how to ro 
tate linens to insure longer and more 
even wear. They should emphasize 
the importance of noting and identi 
fying spots on dryclean items. 

AND, if the laundryman doesn't 
know what the customers want, the 
ladies feel he should take the trouble 
to find out by surveving his market. 

Good points all. The ladies had the 


last word. 





Answers to Questions on Page 48 
If you answered “True” to all 
five questions, you're a lady- 
killer. 
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The rugged Divco “Dividend Series” Truck is now 
available in a 10’ body as well as the popular 12 
body. A wide selection of optional features makes MODEL 42 MODEL 52 
either of these trucks adaptable to your specific sta: Coes Copies 412 cu. fe. Congo Copacity 
load requirements. 

Specially engineered for multi-stop operation, 
these Dividend Trucks feature big payload capacity 10,000 GVW 10,000 GVW 
with a minimum overall size . .. makes for extreme 12,000 GVW 12,000 GVW 
maneuverability and maximum use of garage and 14,000 GVW’ 14,000 GVW’ 


dock space. . 130” Wheelbase 117” Wheelbase 
See your local Divco Dealer for details on how 


/ 


7,000 GVW 7,000 GVW 





you can have the flexibility of a custom built job * iaaibebihe: tucteny ‘ienelated end seldganabell 
with the advantages and economies of a production 











built truck. 


DIVCO TRUCKS Cee 


Detroit, Michigan 


OVER 80% OF ALL DIVCO TRUCKS BUILT SINCE 1927 ARE STILL IN DAILY USE! 
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Baseball team sponsored by Home Laundry, Baltimore, often makes headlines in local newspapers. Sports partici 
pation is just one facet of firm's public relations program 











Four-year box score reveals: 


Home Teams Make a Hit 


Laundry's community relations program achieves double play: 


helps erase plant vandalism and increase volume 60 percent 


By GERALD WHITMAN 


PUBLIC RELATIONS has a multi and find broken windows, damage to sons to act as sponsors and board 
tude of aspects, and can be ap equipment and pilferage. Not only members. 

proached from many different angles. did the vandalism have nuisance He advanced the incorporation 
When it achieves the double-barreled value, but it meant spending money money and was instrumental in talk 
effect of helping to paint a rosier for repairs. ing various religious, civic, political 
and business leaders in the city into 


financial picture while being a defi 
serving on the board. With this sort 


nite civic asset to the community, its Teen-age club sponsored 
practitioner is undoubtedly on the of moral support, Mr. Rosendale, him 
right track. What got Mr. Rosendale interested self a board member, helped raise 
As a case in point, let’s look in on in his public ventures at that time was sufficient funds for the club. Among 
Ed Rosendale of Home Laundry in a problem being encountered by a its worth-while activities was the 
Baltimore, Maryland. Up to four years schoolteacher —customer-friend — who building of a boys’ camp. The group 
ago—just about the time when he be was a teen-age club leader. He had later secured the franchise to the Miss 
gan his various public activities—the secured a building for his group with Baltimore County and Miss Maryland 
plant was plagued by frequent at out charge but was having trouble contests as preliminaries to the annual 
tacks of vandalism. It was a common financing its upkeep. Mr. Rosendale Miss America contest. 
experience—at least once a month— suggested incorporating the group and Needless to say, much of this ac 


to arrive at the plant in the morning getting a number of prominent per tivitvy—and the part that Ed Rosen 
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PRIME SOHP IS EASY TO USE... 


It comes all made up and ready for action . . . PRIME SOHP has just the right 
amount of soap and builder in each homogenized grain. 


Suds in sight . . . wash is right. Simply add PRIME SOHP until the signal suds appear. 
You get a perfect wash every time. 


Streamline your washroom. No soap tank to boil over . . . no stock solution to 
make . . . no non-productive, back breaking work. 


Order a supply of PRIME SOHP from your distributor today. 





Beach Soap Company - Lawrence, Mass. 


128 Years Continuous Progress in Manufacturing Fine Soap Products 
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dale played (as operator of Home 
Laundry )—did not go unnoticed in 
the local newspapers 

His appetite whetted, Mi 


dale began to branch out. He started 


Rosen 


—and still is—helping churches of all 
denominations, usually by assisting 
them in getting up church publica 
tions. Not only does he he Ip them get 
under way by paying for initial print 
ing costs but he buys advertising 
space for Home Laundry in_ these 
newspapers on a continuing basis. 

As word gets around the laundrv- 
other 


groups. Often he is asked by Scout 


owner receives. visits from 
leaders to help start new troops. To 
ease their growing pains Mr. Rosen 
dale generally donates $50 and some- 
times lends them another $100. to 
$200 that is eventually paid back 
through the sales of cookies, raffles, 


etc 


Team sponsorship stressed 


His biggest promotion-getting ac 
tivity, however, is his sponsorship of 
a variety of sports teams. For Mr. 
Rosendale—a keen sports enthusiast 
himself—this is really a labor of love. 

Off and on, he has sponsored girls’ 
basketball teams, girls’ softball teams. 
bowling 


boys hardball teams and 


teams. While the age group for thes« 
teams is 16 to 18 years, he also spon 
sors an entire six-team league for 
children. His teams, naturally, repre 
sent Home Laundry in their various 
leagues 

Mr. Rosendale always buys the best 
available equipment and uniforms for 


his teams and figures that his annual 
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bill runs about $1,500. He encourages 
his teams to get into as many leagues 
as possible. Some of them are in as 
many as five separate leagues and play 
nearly every night. 

Sponsorship of sports teams is an 
extremely worth-while activity, but 
there is also an uncontrollable hazard 
connected with it. Should a team be a 
poor one and lose more often than it 
wins, the name of the sponsoring firm 
may suffer in the public eve along 
with the team’s reputation, Fortu- 
nately, however, Home Laundry’s ath- 
letic representatives usually acquit 
themselves admirably. Consistent win- 
ners, they receive frequent publicity 
on the sporting pages of local news- 
papers. 

The boy s baseball squad doe S pal 
ticularly well and makes headlines al- 
most every two weeks, The Home 
Laundry team always seems to be 
belting some other outfit. Last vear, as 
a matter of fact, two of its players 
were selected for the Hearst news 
All-Star team, the first time 


that two members of one team had 


papers’ 


been chosen for this distinction in the 
same year. That publicity didn’t hurt 
Home Laundry. 


Publicity comes naturally 


Mr. Rosendale again capitalized re 
cently by getting for his team one of 
two German boys who came here for 
tryouts with the Baltimore Orioles 
major baseball team. They 
failed to make the Orioles, as was ex 


league 


pected (their tryouts being more in 
the realm of publicity than anything 


else), were released before the season 


Championship trophies won 
by Home Laundry's baseball 
teams are displayed on call 
office counter by Ed Rosendale, 
firm president, for benefit of 
interested customer 


opened and maintained their amateum 
status. One of the lads, who has re 
mained here on an extended visa, now 


plays on the Home team and his a 


tivities are followed closely by the 
sports writers. 

The team has earned a number of 
good-looking trophies that are ex 
hibited in a glass case in Home’s call 
office. They are always effective fo1 
a conversation prece with customers 
who inquire about them. 

Mr. Rosendale’s affinity for sports 
doesn't quite end there. An ardent 
sports car racer—he owns a Jaguat 
and is currently building a_ special 
speedster—and a hunter and _ fisher 
man, he belongs to several racing, 
hunting and fishing fraternities. He 
notes that many of his friends in these 


Home 


clubs are now Laundry cus 
tomers. 

To round out his participation im 
sports, he advertises in various sport 
Ing-event programs such as hockey 
basketball, baseball, ete. 

What have been the results of Mr. 
Rosendale’s multi-directioned public 
relations activities? It’s more than diff 
cult to correlate any such cause and 
effect, since the directly attributable 
benefits of any PR program can very 
rarely be calculated with accuracy. 

Suffice it to say that vandalism at 
the plant has ceased entirely. It 
should be more than interesting to 
note, too, that Home Laundry’s sales 
over the last four years—chronologi 
cally coincidental with the beginnings 
of its public relations activities—have 
gone up 60 percent. 

Did one cause the other? Draw 


your Own Cor lusions. 
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SALES § to Meet 
ENGINEERS the ‘Terrific 


Demand for 


WANTED HYDRAXTORS* 


Sales for this non-competitive product 
have been so great as to call for an immediate 
expansion of our sales organization 


throughout the country. 


This affords a rare opportunity in many 
areas for aggressive sales engineers having 
good records of accomplishment to participate 
in HYDRAXTOR’S unprecedented sales 


growth and profits. 


Please write fully telling us about yourself. 


* HYDRAXTOR .. . the 
NEN Method 


of Extraction! etc. Replies strictly confidential. 


including experience, age. field covered. 


UR Comaany 


3500 TOUHY AVE. © CHICAGO 45, ILL. 
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GO a ks ila: 


New drive-in call office sparked open-house program for this Wisconsin laundryman—but you don't need that good an excuse to use this 


type of promotion 


Everybody Is Born Curious 


Open house capitalizes on human nature to stimulate interest in laundry service 


CURIOUS CATS are noted for their 
short life spans. But curious consumers 
have a way of becoming regular laun- 
dry customers. 

William Werner, Sr.. of Werner's 
Laundry and Drvcleaners. Kenosha. 
Wisconsin, capitalizes on this natural 
curiosity by sponsoring open-house 
programs. Last vear his firm held two 
such programs—one at the Racine 
Wisconsin) plant and the second to 
mark the opening of its brand new 
$12,000 plant call office in Kenosha. 

Although the new addition offered 
good reason to sponsor this type of 
promotion, management believes that 
it really doesn’t make any difference 
whether or not you've got something 
new to show the public. The impor- 
tant things to remember are that (1) 
most people have never been inside a 
laundry plant, and (2) an open house 
provides one of the fastest, most effec 
tive ways to call attention to a plant's 
many Services. 

During the Kenosha open house 
more than 500 families took advan- 
tage of the opportunity to tour the 
Werner plant. Here are some of the 
details of this three-day-long event: 


Advance Notice: Several days befor 
the open house, Werner's ran large 
ads in the local newspapers inviting 
the general public to stop in and see 
how laundry and drvycleaning were 
processed in its plant. The newspaper 
cOpy stressed features of the operation 


management felt had definite con 
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By HARRY YEATES 


it talked 
about shirt finishing equipment and 
played up the automatic folder that 
helps speed the flatwork through the 
plant. 

Regular customers were notified of 
the event with bundle inserts and 


sumer appeal, For instance 


stuffers which were mailed out with 
the monthly statements. They were 
told that the plant would be open for 


inspection trom 9:00 a.m, to 9:00 


p.m. on Thursday and Friday, and 


from 9:00 a.m. to 6:00 p.m. on Satur 
day. Thev were all cordially invited. 


Attention Getter: \fanagement also 
rented huge floodlights and set them 
up outside the plant (Hollywood 
premiere fashion) to cal] attention to 
the doings at night. These proved pat 
ticularly effective since the retail 
stores in downtown Kenosha were 
open nights and large numbers of peo 
ple were outdoors doing their Christ- 
mas shopping. Many tamilies who saw 
the searchlights purposely drove ove 
to see what the activity was all about 


Curiosity got the best of them. 


Allied tradesmen 


conducting smal) 


Getting Around: 


served as guides 
groups of people through the plant. 
Also, signs were posted in every de 
partment of the plant pointing out the 
different pieces of equipment and ex- 
plaining the various processes of the 
laundry and cleaning operation, The 
tour created a great deal of interest 


among young and old alike. 


Gifts and Prizes; [ach visitor received 
some small gift, the most appealing of 
which were potholders for the ladies. 
Everyone was also encourage 1 to 
register for the grand prizes which 
were to be given away the final day 
of the open house, The prizes, on dis 
play in the call office, included elec 
tric egg beaters and deep trvers for 
the women and various pieces of 
camping equipment for the men. In 
all, the management spent approxi- 
mately $250 to promote the three-day 
show. The tangible results, however, 
were deemed to be worth a great deal 


more, 


Program Results: Ihe open house had 
a definite effect in) improving em 
plovee morale, When plans for the 
open house were first announced 


showed keen interest in 


everyone 
making sure that his de partment 
would be in tiptop shape, And good 
housekeeping habits acquired during 
this period have continued to the 
present. 

Sales volume, too, has increased to 
the point where the net revenue fot 
the yeal thus far is running 13 percent 
ahead of sales for a comparable period 
the vear before. While this increase 


cannot be directly attributed to the 
firm’s open-house program, — thes« 
efforts cannot be discounted entirely, 

In this day and age, Mr. Werner 
believes no plant can afford to be 
without some kind of concentrated 
selling and educational plan to help 


} 
sell its services to housewives. 
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LOW 
STAINLESS 


KCONOMY 


to the 
laundry... 


Gleaming stainless means longer, more economical operation for these laundry units manufactured by The American Laundry Machinery Co., Cincinnati, O. 


It pays to buy the best may sound trite, but it’s IT NEEDS LITTLE MAINTENANCE Stainless just about 
still true... especially in the laundry where capital takes care of itself. All that’s required is an occa- 
equipment replacements take big bites out of profits. sional rinsing with water to flush away deposits. 
And stainless is your best buy because... All that adds up to equipment that works better, 
lasts longer, requires less care. And that means 


IT LASTS LONGER— For all practical purposes, stain- long-run economy. Next time you’re planning to buy 


less never ‘wears out.’ You have, for example, prob- new equipment, be sure it’s made of stainless steel. 
ably seen washers, eetized after api of hard serv- Crucible Steel Company of America, The Oliver 
ice, whose stainless cylinders were still good as new. —_p, ;Iding, Mellon Square, Pittsburgh 22, Pa. 

IT FIGHTS CORROSION — Stainless withstands the 
attack of soaps, detergents, or strong chemical 
cleaners. And... 


Write for your free copy of Crucible’s informative book- 
let, ‘‘“Making The Most of Stainless Steels in the Laundry 


Industry.” 


GR T G j ] LE | first name in special purpose steels 


Crucible Steel Company of America 


Canadian Distributor — Railway & Power Engineering Corp., Ltd. 
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Khapsedy in Bellew 














THIS MONTH'S Rhapsody comes 
from just one laundry. As I've said 
before, it's unusual to find enough for 
an entire issue in any one plant. Take 
the Soft Water Laundry & Cleaners 
in Long Beach, California, for in- 
stance, operated by Earl Fast, Earl 
has an exceptionally good plant engi- 
neer and some of his ideas I'm sure 
will be of interest to a lot of laun 


derers. 


pyiled Guide ire pings Polley 


Skylight Curtain 
sky lick it 


Anyone with a glaring 
might profit from the example of the 
Soft Water Laundry. Here heavy 
guide wire is secured to the roof sup- 
ports so the guide wires parallel the 
top and bottom of the skylight. A 
light muslin curtain is fastened, top 
and bottom, to these guide wires with 
the aid of metal rings, 
easily. The curtain itself is anchored 
at one end, both top and bottom, so a 
rope and pulley setup controls the 
opening and closing of the curtain. 


Tied Uta ‘Ribboneze~ 
used % Tie Lut Hankres’ 


Fi 


Blankets 
Same Ribbon 


ares n 
Alycthy lene 


Ribbon-Tied Blankets 


Ear] sends out a really neat blanket 
bundle, too. All blanket 
wrapped in polyethylene, but the 
crowning touch is that under the poly 
ethylene the blanket sports a two-way 


orders are 


58 


so they slide 


tie with bright ribbon, tied in a neat 
bow on top of the bundle. This is 
the same ribbon the plant uses to tie 
out handkerchiefs and fancy table- 
cloths. 

(My only criticism would be, this 
“ribboneze,’ being only about a quar- 
ter-inch wide, is too narrow to get the 
attention such a good idea warrants. 
Make it a half-inch wide, and give 
your wrapper a choice of half-dozen 
(at least) pastel colors, so she can 
determine the most effective color for 
each blanket 


truly beautiful package. ) 


order. This makes a 


gras fo yer r . 14 oe 
Belttst REE ER ing Eos ie 
et ‘beecmeatmciaite J TE aad 





‘wind: whip | 
me natal 7 Ring? as Ss 


Curtained Windwhip 


In the drycleaning department of 
Soft Water Laundry there is an un- 
usual arrangement for protecting the 
rest of the finishing room from the 
heat of the windwhip. In this case a 
114o-inch metal frame has been  sus- 
pended from the ceiling exhaust-fan 
hood. This metal frame extends about 
a toot below and one toot beyond 
the sides of the metal hood. 

Metal straps bolted to the corners 
of the metal hood hold the frame in 
a position so a canvas curtain clears 
the garments placed on the windwhip. 
On three sides of this frame the can- 
vas curtain extends down to a point 
about 3 feet from the floor, with the 
front side of the machine open for ac- 
cess to the windwhip, Heavy metal 
rings on all four corners keep the cur- 
tain from blowing about. 

This curtain very effectively directs 
the heated air up through the exhaust- 
fan hood at the and keeps 
down the temperature in the rest of 


ceiling, 


the finishing department. (The can 
vas sides go up over the wide metal 
frame and fasten to the sides of the 
exhaust-hood itself, to properly direct 


the flow of heated air into the hood. 


2. Overhead ‘hipe 
, We ld i b Bracket 


ight 


22°C é 
Off 10 inch 
Standard 

Pipe ¥ 


Length ¢ o+ 


Hat: Stock 


Suspended Fans 


Take the matter of the big floor fans 


used to circulate air in the hot spots. 
Sitting up on those big pipe stand- 
ards they are always in the way. At 
Soft Water Laundry these fans are all 
suspended from the overhead pipes 
and braces. The engineer simply re- 
moved the fan and motor from. the 
top of the floor standard, Next he 
cut a 2-inch circle off the end of a 
standard 10-inch pipe and mounted 
the motor and bracket inside it 
a short length of metal for the motor 
bracket to fit prop- 


, using 


angle-adjustment 
erly. 

On top of the circle he welded 
pipe coupling with a set-screw fitted 
into it. A two-piece metal bracket was 
then welded to the end of a length of 
pipe to hang from any overhead pipe 
at the desired location of the fan. 
(Special brackets are made up to fit 
girders or I-beams, etc., as needed. ) 

By using different lengths of pipe 
in conjunction with another coupling, 
any fan can be suspended from any 
overhead support, at the desired 
height off the floor, The fan can be 
positioned at any angle because of 
the angle-adjustment bracket fastened 
to the circle. The set-screw holds the 


fan securely in the proper direction, 
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NO,NO, OPAL, YOUR. 
PRESSURE DOESN'T MATTER / 











Relax, Opal. Proper press pressure /s important to good 
shirt finishing. Without it, shirts come out with a 


rough and wrinkled appearance. 


But fussing and fretting is no cure. Laundry engineers know 


how to keep unit pressure properly adjusted to manufacturer’s 


recommendations, Report variations to your boss. Ap 
Shirts starched with Satinette make finishing fast, easy, smooth. . 
Better appearance makes happy customers, more business. 


That’s why most good laundries use Satinette exclusively. 
HALF CORN 


THE KEEVER STARCH CO., Columbus 15, Ohio 
Corn, wheat and other grain products for industry since 1898 


Reprints of this ad are available from your Keever Jobber 
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NEW YORK, N. Y.—Murray Cohen, 
board chairman of Consolidated Laun- 
dries Corp., has accepted the chairman- 
ship of the Laundries Division of the 
Greater New York Fund, according to 
an announcement by Frederick M. 
Eaton, chairman of the Fund’s Private 
Firms Division. 


CLINTON, MASS.—Property at High 
and Allen Sts. has been bought by Siel’s 
Crescent Laundry & Dry Cleaners. 


WILLIAMSVILLE, N. Y.—Arthur E. 
Ricketts, secretary of Sweet Kleen 
Laundry and Cleaners, has announced 
the opening of a branch at 5652 Main 
St. 


NEWARK, N. J.—Leon Cook of Cal- 
gon, Inc., was the guest speaker at the 
May meeting of the North Jersey Insti- 
tutional Laundry Managers Association. 
President Henry Thoms received a cita- 
tion as Scoutmaster of Irvington Troop 
at a recent dinner. Mr. Thoms was also 
chosen as the man of the year. 


NEW HAVEN, CONN.—At the an- 
nual meeting of the stockholders of Mon- 
arch Laundries, Inc., Walter Spallholz 
of Universal Laundry, Inc., Portland, 


Me., was elected a director. 


BLASDELL, N. Y.—A grand open- 
ing celebration was held recently at Lot- 
tie’s Laundette, 3755 S. Park Ave., by 
Mrs. Lottie Thomann. 


ALLENTOWN, PA.—At a recent din- 
ner 29 employees of Allen Laundry, Inc., 
received awards for their records in safe 
driving from Pennsylvania Manufactur- 
ers’ Association. 


NEWBURGH, N. Y.—Case Laundry 
recently celebrated its twenty-fifth anni- 
versary. The firm is operated by William 
and Max Case, sons of the founders. 


MILFORD, CONN.—Clifford S. Smith 
has purchased Milford Laundry Co. from 
Charles Hugins, who is retiring after 
having operated the firm for the past 
21 vears. 


WELLAND, ONT., CAN.—A _ dry- 
cleaning plant has been added to Wel- 
land New Method Laundry, located on 
Victoria St. The firm, which is owned 
by J. W. Welch, will operate as Welland 
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New Method Laundry and Dry Cleaners 


Ltd. 


WOBURN, MASS.—New 


equipment 


has been installed in the laundry de- 
partment at Choate Memorial Hospital. 


STATEN ISLAND, N. Y.—A self-serv- 
ice laundry at 209 Main St., Tottenville, 
has been opened by Arthur Gatti. 


Coenen 


BANDON, ORE.—Pacific Coast Laun- 
dry has been opened on First St. and 
Elmira Ave. Owners are Larry and Jim 
Spicer and Clair Wagner. 


NYSSA, ORE.—Clyde Arbogast has 
purchased Self-Service Laundry, 10 First 
St. New equipment has been installed. 


MOSCOW, IDAHO—The office of 
Moscow Steam Laundry has been mod- 
ernized. Marvin C. Burton is the owner. 


PORTLAND, ORE.—Curtis E. Ander- 
son of Northwest Industrial Laundry was 
elected first vice-president of the Pur- 
chasing Agents Association of Oregon at 
a recent meeting. 


VANCOUVER, B. C., CAN.—W. G. 
Rathie, president of Pioneer Laundry 
and Dry Cleaners Ltd., has announced 
the appointment of the following execu- 
tive personnel as directors: J. H. Curle, 
assistant general manager; W. A. Tarling, 
manager of Towel & Linen Supply Div. 
(B. C. Towel & Linen Supply); F. E. 
Tarling, sales manager, and W. L. Lin- 
coln, general superintendent. 


TAFT, ORE.—Mr. and Mrs. Bud Van 
Bavel have purchased Taft Laundromat 
from Dorothy Gadway. 


Daisy D. 
Service 


EUGENE, ORE. — Mrs. 
Thompson, president of New 
Laundry, Inc., has announced that Anson 
B. Cornell, secretary-treasurer and man- 
ager, has sold his interest in the firm. 


NELSON, B. C., CAN.—Victor R. 
Neill has disposed of his interest in Koot- 
enay Laundry and Cleaners to Carl Loca- 
telli. Steve Conne continues as joint 
shareholder with Mr. Locatelli. 


VANCOUVER, B. C., CAN.—Andrew 
R. Bernard has purchased [XL Laundry 
Ltd. 


FORT PIERCE, FLA.—J. A. Forbes 
has purchased Spic n’ Span Laundry, 602 
S. Fourth St. 


CANTON, N. C.—Formal opening of 
Canton Laundry was held recently in its 
newly completed building on Park St. 


GLASGOW, KY.—New equipment has 
been installed in Crown Laundry and 
Cleaners, it was announced, 


FIVE POINTS, N. C.—H. L. Wil- 
liams, Williams Laundry and Cleaners, 
has purchased property on Windsor and 
Maurice St., where he plans to erect a 
modern drive-in laundry and drycleaning 
establishment. 


ST. PETERSBURG, FLA.—Bill Har- 
vey has opened Eager-Beaver Clothes 
“A” Clean Laundry, 1032 Ninth St., N. 


GREENVILLE, MISS.—Mr. and Mrs. 
David Etheridge have purchased Laun- 
dry-All Laundry on Highway S82 E., 
from Aaron Goodman. 


ST. AUGUSTINE, FLA.—Adin Malt- 
by, general manager of St. Augustine 
Soft Water Laundry, was guest speaker 
at the St. Augustine Kiwanis Club meet- 
ing recently. 


HOMESTEAD, FLA.—Spic n° Span 
Laundry has been opened at 436 S. 
Krome Ave. by William E. Rheney. 


DENVER, COLO.—Mountain States 
Industrial Laundry, 1835 S. Broadway, 
has purchased Coverall Service, 35 W. 
Dakota Ave., consolidating the two. 
Headquarters will be in the Mountain 
States plant. 


SONOMA, CALIF.—Sonoma_ Valley 
Laundry, operated by Mrs. Alice Davis, 
has been moved to 530 Broadway. 


STARCHROOM LAUNDRY JOURNAL 





Only INTERNATIONAL 
Trucks with METRO Bodies 


offer you all these 


“most-wanted” features 














heavy, non-slip, steel 


/ i Low 8-inch inside 

; , step and low outside 
: step reduce driver 

ity, * fatigue, make loading 
— easier and faster. Note 

floor and step-well. 


Pm! 


On every METRO™ body, sliding side doors 
are hung from the top, glide on big ball bear- 
ings for smooth, effortless operation. Safety 
latches lock doors open or closed. 











Full 6-foot headroom 
makes working a Metro load 
a simple task and increases 
Special rust and dust protection is an- payload space, too. Factory- 


other “extra” that is part of long-lasting installed interior arrange- 
ments are available for indi- 


vidual job specialization. 


Driving a Metro is safer with the extra comfort and 
convenience of properly positioned controls in the 


Metro bodies. One-inch glass wool roof insu- big, roomy driver compartment. And loads are easier 


lation is also standard equipment. to work in this specialized multi-stop unit. 











‘ ° , . 7 r 7p ® 1-c slive . 
That’s right, only INTERNATIONAL METRO* multi-stop delivery World’s Largest Selection 
trucks have all these money-making, cost-cutting advantages nies tC of Multi-Stop Delivery Trucks 
features that permit you to haul bigger “paying” loads, make more 

A ‘ 8 Metro models —7’9”, 9’6”, 10’6” and 
‘liveries faster. a” . ; ‘ 
deliveries fas 12'7” bodies. 
Every one is completely factory-built, all-truck built to stay on 6 weight-saving Metro-Lite models —9’8”, 
your job longer at less cost to you. And these famous INTERNATIONAL 10’8” and 12’8” bodies. 
multi-stop trucks are available with Metrro-Matic transmission, 4 Metro Van models —12’7”, 14’7” and 
power steering and all other equipment for even easier, safer driv- ce ee 
ing for more efficient deliveries. Fie SoaIE munis Satie: Wreiete 
cabs, Panels . . . trucks to suit your job 
exactly. 


Your INTERNATIONAL Dealer and Branch are multi-stop experts. 
GVW — 4,200 Ibs. to 16,000 Ibs. 


Contact the one near you for complete information, including the 
FIRST IN MULTI-STOP TRUCK SALES 


surprisingly low prices. 
18 STRAIGHT YEARS 


INTERNATIONAL HARVESTER COMPANY * CHICAGO 


All-Truck Built to 


INTERNATIONAL 
save vou the BIG money ! 
T RUC on Motor Trucks * Crawler Tractors * Construction Equipment 
pee | ® McCormick® Farm Equipment and Farmall” Tractors 
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CHULA VISTA, CALIF.—A_ grand 
opening was held recently at Laundro- 
mat, located in the new addition of the 
South Bay Plaza. Bessie and Carl Eck- 
lund are the owners. 


SAN ANTONIO, TEX.—Glo-Laundro- 
mat has been opened in the Brookhill 
Burke Shopping Center on Goliad Ave. 


SALT LAKE CITY, UTAH—Stand- 
ard Laundry and Dry Cleaning, 857 S. 
Main, was destroyed by fire recently, 
with an estimated damage of about 
$200,000. 


TURLOCK, CALIF.—Turlock Steam 
Laundry has been opened in a newly 
remodeled building at Crane Ave. and 
U. S. Highway 99. C. A. Hendricks and 
T. A. Pedersen are the owners. 


SACRAMENTO, CALIF.—Construc- 
tion has begun at 6lst and S Sts. for 
Community Industrial Towel Supply Co., 
to replace the building at 14th and D 
Sts.. which was destroyed by fire re- 
cently. 


BURBANK, CALIF.—Notice has been 
filed of the intended sale of Butler Auto- 
matic Laundry, 3812 Burbank Blvd., by 
Lee Butler to Encarnacion Cerda. 


HONEY GROVE, TEX.—New Home 
Laundry has been opened on S. Sixth 
St. James Gant is the owner. 


SANTA BARBARA, CALIF.—An open 
house was held recently at Mission Linen 
Supply, 702 E. Montecito St., for the 
public to inspect the new general office 
building and laundry plant. 


NOWATA, OKLA. — Square Deal 
Laundry, 130 N. Elm, has been sold by 
Mr. and Mrs. Bill Edmiston to Mrs. Pat- 
ricia Glenn. 


WICHITA, KANS.—New equipment 
has been installed in Domestic Laundry, 
Inc., 1425 E. Douglas. 


SANTA ANA, CALIF. — Automatic 


Laundry Service, which was formerly lo- 


cated at 6162 Manchester Blvd., is now 
located in the Orangethorpe Shopping 
Center, 7882 Orangethorpe Ave. 


TUCSON, ARIZ.—Oliver Drachman 
has announced the addition of two drive- 
in plants to his group. The establish- 
ments are located at Park Ave. and Sixth 
St., and E. 22nd St. near Tucson Blvd. 


BURBANK, CALIF.—Clarence E. and 
Erma B. May have given notice of in- 
tention to sell Burbank Laundromat, 501 
N. Glenoaks Blvd., to Elford D. and 
Mildred T. Sundstrom. 


TAHLEQUAH, OKLA.—Mr. and Mrs. 
H. F. Allen have sold Tahlequah Laun- 
dry and Dry Cleaners to Wayne Heaton. 


CANOGA PARK, CALIF.—Laundro- 
mat has been opened by David A. Me- 
Keen at 20118 Saticoy St. 


COACHELLA, CALIF.—A_= quick- 
service laundry has been opened by Mr. 
and Mrs. E. J. Diehl, which will be op- 
erated in conjunction with Indio Drive- 
in Cleaners. 


CARL JUNCTION, MO. —Mrs. Erma 
Wright has purchased Kohler Laundry 
on N. Main St. from Mrs. Lila Kohler. 


EDGERTON, WIS.—A grand opening 
was held recently at Don Hunter's Laun- 
dry and Dry Cleaning in its new location 
at Burdick and W. Fulton Sts. 


SANDWICH, ILL.—Carl and Chris- 
tina Decker have purchased the East 
Railroad Street Laundromat from C. W. 
and K. Walters. 


MELLEN, WIS.—Elizabeth Lee has 
announced plans to open Mellen Laun- 
dromat in the Granberg Bldg. 


INDIANAPOLIS, IND.—Fame Laun- 
dry has leased space in the new $2,- 
000,000 shopping center which is under 
construction at E. 38th and Rural Sts. 


NAPERVILLE, ILL.—Mr. and Mrs. 
Warren E. Bennison are the new owners 
of Weaver Washerette, located at 224 S. 
Main St. Mr. and Mrs. Weaver, former 
owners, are retiring from business. 


WAUKESHA, WIS.—A new shirt fin- 
ishing unit has been installed in Quality 
Service Laundry and Dry Cleaners, 215 


N. Grand Ave. 


LEWISTON, MICH.—Mr. and Mrs. 
L. J. Putnam have opened Lewiston 
Laundromat, located on Red Oak Rd. 


INDEPENDENCE, MO.—Herb Me- 
Clure and Tom Buckley have purchased 
Independence Laundry and Cleaning 
Co., 115 S. Osage, from Harry C. Stew- 
art and A. O. Long. The partners plan 
to move the laundry to a new location. 


DANVILLE, ILL.—Hicks Laundry, 
21 S. Vermilion St., has been purchased 
by Model Star and Phillips Laundries. 


PRAIRIE DU CHIEN, WIS.—A.B.C. 
Laundry, N. Marquette Rd., formerly 
owned and operated by Mr. and Mrs. 
Arnold Bouska and Mr. and Mrs. Charles 
Hoskins, has been dissolved. Mr. and 
Mrs. Bouska are continuing to operate 
the business under the same firm name. 


INDIANAPOLIS, IND.—A-A_ Laun- 
dromat has been opened at 4037 E. 30th 
St. 


IRONTON, OHIO—A_ new drive-in 
station for White Swan Laundry of Ash- 
land has been opened on S. Third. 





LAUNDRY BUSINESS 


New York 


five weeks ended 
June 2—1.2% more than last year 


\f. R. Weiser & Co.. New York 


New Jersey 


June 2—2.4% more than last year 


Vf R W eise ro oe Neu York 


Southeast 


Apr.—9.0% more than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 
May 5—6.5% more than last year 
May 127.0% more than last year 
May 19—9.1% more than last year 
May 26—9.2% more than last year 


June 2—2.3% more than last year 


Carruthers & Co., Boston 
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HAMMOND Tumblers can be easily 
stacked ONE on the other for “twin” 
operation or placed side by side in 
order to best save floor space— 


PLUGS IN ANYWHERE! 
SPECIFICATIONS 
Cylinder size—32” x 16” V-Belt drive 
Lint tray and clean-out door 6” Exhaust 
Automatic timer Net weight—325 lbs. 
Signal light Height 46” Depth 24!.” Width 34” 
17” Door opening with glass port Beautiful Enamel White Finish 


CAN BE CONSTRUCTED FOR COIN OPERATION AT EXTRA COST 


Se | Ld ¢) ND) ion 7” 


LAUNDRY - CLEANING 
MACHINERY COMPANY 


FIRM 
ADDRESS 


BUILDING ; jy» = 
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Newly elected officers of association, left to right: Armin Richards, Timm Mills, Bill Shroyer, Walter Barnett; directors John Dow and Russell Burtis 


Indiana Quick-Service Conference 


THE ANNUAL SPRING conference 
of the Indiana Quick-Service Laundry 
Association was held in LaFayette on 
April 28 and 29. Approximately 75 
operators and their wives registered 
and attended an open house during 
the afternoon at the Superior Laun- 
derette, owned by the new association 
president, Armin Richards. 

On Saturday night a banquet was 
held in the ballroom of the Hotel 
Fowler after which E. K. Maxwell of 
Indianapolis presented a brief history 
of the Indiana association, The re- 
mainder of the evening was spent 
renewing old friendships among mem 
bers and the allied trades. 

The business sessions commenced 
on Sunday morning with a speech by 
British-born Dr. Rose Padvett of Pur- 
due University, who presented a fiber 
analysis. She traced the development 
of fabrics from wool, silk and linen 


to the newest synthetics on the market 
and compared British and American 
trade names, According to Dr. Padvett 
there are four points the American 
woman looks for when buying a gar- 
ment: fiber, fabric, finish and fashion. 

After a coffee break and the elec 
tion of new officers, Robert Brown of 
the American Institute of Laundering 
spoke to the conteree S on the neces- 
sity of keeping a simplified but up- 
to-date accounting record, It was gen 
erally agreed that all operators keep 
some type of a weekly sales record. 
Yet there are many items on the ex 
pense reports that each member 
should know about from day to day. 

After a smorgasbord luncheon the 
business meeting resumed with a 
speech by Dr. Cleo Fitzsimmons, also 
from Purdue University, who talked 
about laundry costs as the housewife 
sees them. Dr. Fitzsimmons told the 


group that when the housewite makes 
a purchase two important things enter 
her mind in connection with the 
money she has spent: the dealer who 
sold it to her and the service he will 
render her. Every time that woman 
buys another household utility she 
spends a great deal of money. She 
consumes time and energy that could 
be employed in more fruitful ways if 
she had sent her work out to the 
professional instead of doing it her 
self. 

Newly elected officers of the asso 
ciation are: president, Armin tich 
ards, West LaFayette; vice-president, 
Timm Mills, Indianapolis; secretary, 
Bill Shroyer, Muncie; treasurer, Wal 
ter Barnett, Valparaiso. 

John Dow, Hammond; Dan Hollis, 
Vincennes, and Russell Burtis, Co- 
lumbus, were elected to the board of 
directors. —Harry Yeates 


Members’ hear informative 
lectures on subjects that will 
help them do a better job in 


their plants 
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re WHAT USERS SAY... 


- IS paying for itself at the rate of 600 


- eliminates 75¢ 
ING Capacity . , 





o @ year’, 






© Of washroom overtime 
- SaVINg in washroom Supplies” 


- this washer n 
| OW turns out 25¢ 
Saving in manpower , , . also a say of 






- Breater wash. 








o more work daily = 
IN power costs”. 


(NAMES ON REQUEST) 


with AUTOMATIC CONTROLS 


C/L Automatic Washing Controls precisely guide every step of the washing operation, following your washing formula! Savings are enor- 
mous in man-hours, water, electricity, fuel, supplies and in prolonged life of merchandise handled. C/L Controls can be easily installed on 
your existing equipment. They pay for themselves quickly and pay continuous dividends thereafter in savings to you and in cus- 
tomer satisfaction! 


One of these is the right model for YOU 
> + MODEL SOI °°: >: + eee eee 

























@ Opens and closes outlet valves @ Signals operator for 

@ Opens hot and cold water inlet supplies 
valves and closes them at de- @ Rinsing operations are fully 
sired water level automatic 

@ Controls three water levels @ Change of formula 

@ Thermostatically controls accomplished in seconds 









one temperature 





es * MODEL 200 * ® ” ” ® * * e e 7 e e * a 







@ Opens and closes outlet valves @ Signals operator for supplies 
@ Opens hot and cold water inlet @ Rinsing operations are fully 
valves and closes them at automatic 
desired water level @ Change of formula accomplished 
@ Controls four water levels in seconds 






e@ Gives water temperature 
required and controls it 
accurately by opening and 
closing steam valves 

@ Thermostatically controls 
three temperatures — 4 | 

' 














me toc | ame eo ideal 











* + MODELIOQ ---*'***e 22 * © © © © + => _ji=)- 
@ Opens and closes outlet valves @ Signals operator for supplies 27>@>9 
@ Opens hot and cold water inlet @ Rinsing operations are fully automatic 
valves and closes them at e@ Has temperature gauge, water 
desired water level level indicator, and electrically 
@ Controls four water levels illuminated annunciator which ae 
@ Gives water temperature required indicates at all times which Ohi siesta 
and maintains it accurately by operation is in progress Primm | 
automatically opening and @ Has extra circuits which can be : 
closing steam valves utilized to introduce supplies = ~ < 
@ Thermostatically controls e@ Change of formula 
three temperatures accomplished in seconds 





CUMMINGS-LANDAU 


LAUNDRY MACHINERY CO., INC. 


305-17 TEN EYCK ST.e BROOKLYN 6, N.Y.eTEL. HYacinth 7-1616 «Cable Address "CUMLAMAC” 
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New president Albert G. Hofheimer (third from right) receives congratulations of John Markle, whom he succeeds as head of Tri-State 
Laundry Owners’ Association. Expressing equal approval are, left to right: Wilmer H. Balderson, John H. Horst, Lauck Crawford and Gordon 


W. Bonnette, Jr. 


Tri=-Staters 


THE 1956 CONVENTION of the 
Marvland-District of Columbia-Vir- 
ginia Laundry Owners’ Association, 
Inc., was voted the most informative, 
most relaxing, and most enjoyable get- 
together in the Tri-State group’s his- 
tory. 

Over 130 registrants attended three 
workshop forums and about twice that 
many were treated to steaks at the 
closing banquet. Held at the Ingleside 
Hotel, Staunton, Virginia, the con- 
vention may have started a new trend 
in program planning. 

First, it sought the plantowners’ 
wives’ opinion on what laundry serv- 
ice is and what it should be. This 
forum included 23 ladies who in- 
spected sample laundry bundles and 
reported their findings to the laundry- 
owners. They also told the group what 
they wanted in packaging, finishing, 
deliveries, etc. This marked the first 
time that the ladies took part in the 
convention proceedings. 

Secondly, it asked the advice of 
the allied tradesmen. The representa- 
tives of manufacturers combined their 
experience, talents, and ideas with the 
laundryowners in presenting answers 


Two big hits of Tri-State convention were presentation of 


Hold Unique Convention 


The Housewife's Story'’ and 


humor of John Markle, who served as moderator. Smiles of delegates attending session belie 
enlightenment given them in their wives’ objective report on what women customers want from 


professional laundries 


to “How To Keep the Route Salesmen 
Selling” and “The Legacy.” The leg- 
acy was a hypothetical inheritance of 
a hypothetical $250,000, all of which 
was supposed to be plowed back into 
the laundry-drycleaning business. 
Albert G. Hofheimer, Sunlight 
Laundry, Norfolk, Virginia, was 
elected president, succeeding John 
Markle, Q & S Laundry, Bladensburg, 
Maryland, John H. Horst, Lord Balti- 
more Laundry, Baltimore, was elected 
vice-president, Replacing him as treas- 


urer is Gordon W, Bonnette, Jr., Old 
Colony Laundry, Washington, D, C 

The directors, besides John Markle, 
Lauck C rawford, Kilkare 
Laundry, Farmville, Virginia, and 
Philip L. Hardin, Easton, Maryland. 
Wilmer H. Balderson continues as 
executive secretary. 


There were no guest speakers at the 


include 


Tri-State meet for this was a noble 
(and successful) effort at group par- 
ticipation and the mutual exchange 
of ideas.—Roger Ganem 


Linen Suppliers at Miami Beach 


HIGHLIGHTS of the forty-fourth an- 


nual convention and exhibit of the 


Linen Supply Association of America 
were many and varied. The Florida 
weather was fair and the setting fabu- 
lous. 


Perhaps the most provocative part 
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of the business program was the two- 
session feature put on by linen supply 
men Nathan S. Schlesinger, Pennsyl- 
vania Linen Rental Service, Philadel- 
phia; George L. Carstens, Chicago 
Towel Company, Chicago; Herman 


Gitlow, Gordon-Davis Linen Suppl) 


Company, Philadelphia; Robert Mas- 
low, Standard Coat, Apron & Linen 
Service, Inc., New York; R. R. Steiner, 
American Linen Supply Company, 
Salt Lake City; Max H. Stettner, As- 
sociated Laundries of America, Inc., 


Utica, N. Y. Continued on page 68 
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Just what the doctor ordered: 


Fatten up your bundles with a sales 


promotional diet of H. Kohnstamm’s exclusive 


COLOR WORK PROCESS 


Imagine what it would mean to you if each 
family added a few pounds to every bundle! 
Go after this extra business with a campaign for 
more color work—using the CWP promotional 
plan. Many laundries have shown gains of 15% 
to 40% asa result of the promotion. And 
sparkling, brilliant color work is the most effective 
way to assure women your laundry does safe 
washing. CWP delivers clear, vibrant work—with 
never a fear of fading or running. Start putting 
those extra pounds in your bundles—merchandise 
your color work with the CWP promotional plan. 


Write today for a demonstration, and details of the 
CWP promotional plan. 


A complete line of laundry and dry cleaning 
supplies. Nation-wide service. Send for 
booklet, Better Way Washing Talks.” 


ESTABLISHES 1851 


H.Kohnstamm £ co.,inc. 


* NEW YORK 7, 89 PARK PLACE © ALBANY . ATLANTA. BALTIMORE » BOSTON. BUFFALO - CINCINNATI 
* CHICAGO 11, 11-13 E. ILLINOIS ST. Md | CLEVELAND « DALLAS » DENVER DETROIT GRECNSEORE. HOUSTON 


- LOS ANGELES, (P.0 Address) 2632 €. 54 ST., ; nn payee’ : ety or ca. one ST ee Kaaceean 


HUNTINGTON PARK, CALIF. PITTSBURGH. ST LOIS. SAN ANIOMIO~ SEATTLE 


FOREMOST MANUFACTURER AND DISTRIBUTOR [ad | OF QUALITY LAUNDRY AND CLEANING SUPPLIES 
July 15, 1956 














Head men (left to right): Jack A. Quigley, Chicago Towel Co., Chicago, was reelected president. Lawrence C. Kline, Kline's Coat, Apron & 


Towel Service, Philadelphia, was reelected vice-president, and Samuel Miller, Independent Towel Supply Co., Cleveland, treasurer. Bernie Site 
mon, Ambossodor Continvovs Towel Cobinet Co., Los Angeles, wos elected sergeont-ot-arms 


Continued from page 66 

These men served as the “board of 
Qirectors” tor the A-Z Linen Supp) 
Company. The plant was imaginary 
but the problems discussed were very 
real, The directors’ reports covered 
such subjects as bundle system VS. 
even exchange, budgetary control, 
sales training, plant efficiency, cus- 
tomer relations, ete. 

John Carruthers, John Carruthers 
& Company, Boston, and Kenneth D. 


Weiser, M. R. Weiser & Co.. New 


York, put on a skit entitled “Where 


Does My Money Go?” which pointed 
up some of the material to be found 
in the cost account manual which they 
co-authored for the linen supply in- 
dustry. 

Numerous other skits acted out by 
the suppliers themselves dramatized 
some of the industry’s everyday prob- 
lems. And workshops galore covered 
such topics as the wage-hour Jaw, JBM 
office controls, the problems of the 
supplier with plants and without 


plants, multiplant problems, ete. 


Idaho 


NINETY DELEGATES attended the 
annual Idaho Launderers’ and Clean- 
ers Association convention, held this 
year at Sun Valley, May 4 and 5. 
Cool weather and occasional showers 
failed to dampen the spirits of the 
fun-loving Idaho gathering, even 
though it would have taken an Act of 
Congress to get them out of bed in 
the mornings 

The most drastic step taken was the 
“Welcome Wagon” (or “Un-welcome 
Wagon”) on the Jast day of the meet- 


ing. A group of self-styled vigilantes 
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Stanley I, Posner, the Association’s 


general counsel, talked on “National 
Affairs” and two guest speakers rouna- 
ed out the speakers’ program. Dr. 
James EF. Gates of the University of 
Georgia gave a siide-illustrated Jec- 
ture on “Creative Thinking” and Chi- 
cago physician Dr, Walter C, Alva- 
rez told the assembly “How To Stay 
Healthy and Frisky Until 70... and 
After.” 

L. A. Kiitzner and Danie) F. Ma- 
rini were reelected to serve as associa- 


and F, 


respectively. Frank G. Steiner becomes 
Qirector tor Region D and Robvert Mas- 


tion directors for Regions C 


low, director for Region G. 


Entertainment included several 


get-together parties, movies, boat trips, 
free dancing lessons, luncheons, fash- 
ion and floor shows and the grand 
banquet. 

Next year’s convention will take 
place at the Ambassador Hotel, At- 
lantic City, New Jersey, May 6-9. 


—Henry Mozdzer 





Some of 800 delegates who turned out for four-day Linen Supply convention and exhibit at 


Fontainebleau Hotel, Miami Beach 


with a cart loaded with first-aid items, 
including tomato juice, hot coffee and 
other refreshments, began a door- 
pounding tour of the rooms at the 
ungodly hour of 7:00 a.m. to insure 
an audience for the Saturday morning 
speakers, That in itself wasn't too 
bad, but one of the waker-uppers had 
a small flash camera! 

Speakers for the meetings were Al 
Graham, R. R. Street & Company 
Inc.; Howard Smith, Emery Indus- 
tries; Dr. Dorothy Lyle, National 
Institute of Drvcleaning, and Lou 
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Meets in Sun Valley 


Bellew, West Coast editor of STarcu 
ROOM LAUNDRY JOURNAL and Na- 
TIONAL CLEANER & DYER. 

Al Graham’s topic was “Wanted— 
New Customers — No Experience 
Necessary.” He showed the advis- 
ability of doing out-of-the-ordinary 
things, which he referred to as “oim- 
micks,” to attract attention to the 
plant. Once the gimmicks get  po- 
tentia) customers’ attention enough to 
attract them into the plant, then is 


the time to impress upon them the 


superiority of your service... and 




















MANUFACTURER BUT 


We estinghouse 


fy 


MAKES A (>! 


FOR LAUNDRY STORES! 


it's a fact! Only Westinghouse makes a Commercial model — 
designed, manufactured and sold SOLELY FOR COM- 


MERCIAL USE! 
it’s a fact! More new loundry stores are opened with Westinghouse 
y 


Commercial Model Laundromats than all other makes 
of washers combined. There’s a reason for this success 


. only the Laundromat was factory engineered to TAKE 


CONTINUEO DAILY RUGGED USE! 


it’s a tact! Today, more BIG ROUTE OPERATORS buy Westinghouse 


Commercia) Washers than a)) other makes of washers 
combined .. . they've switched to Westinghouse for 


trouble-free performance — POSITIVE PROFITS! 


. 
it’s a fact! For your business... there’s only one washer that 


carries commercial warranties ... only one washer that 
outperforms in washability ... assures you of lower 


service and maintenance costs! 


you CAN BE SURE...1F irs VWWestinghouse 


Write or Phone! Regardless of Where You Are 
[/ ¢ We will call on you personally to 


discuss the advantages of joining the 


3549 N. Clark St., Chicago 13, Ill. 7402 Sunset Bivd., Los Angeles 46, Calif. ALD-Westinghouse family of operators 


1546 Edison St., Dallas 7, Texas 1355 Market St., San Francisco, Calif 


ALD, New York, Inc., 37-28 30th St., Long Island City 1, N. Y Contact any one of our 6 offices, 


The Prudential Bldg., Room 1626, Jacksonville 7, Fla. 





to hold them as regular customers 
Speaking on “The Path of Total 
Management,” Howard Smith showed 


no plant can be as profitable as possi- 


ble unless management takes the trou- 
ble to study every phase of its opera 


tion and keep accurate records 
regarding costs of operation. 

Lou Bellew spoke on “Gadgets” 
used in various laundry and cleaning 
plants as aids to production and sales, 

Ray Showell, NID director from 
Salt Lake City, Utah, spoke briefly 
on Institute matters, and Dr. Dorothy 
Lyle gave an interesting discussion 
on “Fashions and Fabrics,” a talk that 
was highlighted by a large display of 
samples of new fabrics and various 
controversial ones. 

Saturday night wound up the affair 
in the usual grand manner, with the 
President’s banquet and dinner dance. 

The new slate of Idaho Launderers 
and Cleaners Association officers in- 
cludes president, Gordon Carlson 
Buhl Laundry, Buhl; first vice-presi- 


dent, Elwood Hopkins, Finer Clean- 


ers. Pocatello sec ond vice-preside nt. 


Ilinois officers, left to right 
treasurer, N. C. J. Christian 
sen, Chicago; vice-president, 
1. G. Garcelon, Galesburg; sec 
retary, C. Bruce Howard, Ot 
tawa; president, L. J. O'Brien, 
Danville 


A ONE-DAY MEETING of the Ili 


nois Laundry Association attracted 


over 100 plantowners and members 
of the allied trades to its fifty-sixth 
annual conference on May 3. For the 


third consecutive year the plantown- 
ers gathered at the American Institute 
of Laundering, Joliet, Ilinois. 

During the morning informal tours 
were made of the laundry and newly 
opened drycleaning department. 
Guides in the plant answered ques- 
tions as the visitors passed through 
their respective stations. AIL staft 
members were available in their offices 


Officers and directors, left to right: Ed Bierie; Elwood Hopkins; Ken Babcock, retiring presi 
dent; Gordon Carlson; Orville Kitts (culprit with flash camera on wake-up committee) ; John 
Baird (hidden), secretary, and lewis Wheeler, 


Meetings were held in lounge, held interest of delegates 


Ed Bierie, National Laundry, Salmon. Coeur d’ Alene; Ed Pederson, Para- 


Directors are: Lewis Wheeler, La mount Cleaners, Idaho Falls; Roy 
Mode Cleaners, Mountain Home; Bus) Isham, Troy Parisian Laundry, 


Orville Kitts, Weiser Laundry, Weiser; Pocatello, and Ken Babcock, Segal 


Paul Ammon, Batchelor Laundry, Cleaners, Burley.—Lou Belleu 


Representatives of Illinois Laundry Association discuss latest industry trends and develop 
ments with AIL staff members 
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Purkett PCTs have had to be good 


to serve these Laundries without complaint 


PARTIAL LIST OF USERS OF PURKETT 
PRE-DRYING CONDITIONERS 


{ 


\ 


and the new add does a and Many, MANY more 


50% still Better Job! 


The sensational improvements in the new 72” PCT* 


make it positively essential for top operating effi- 


ciency in large flatwork and garment conditioning 357% more heating 


operations " mee Ae 4 /)1i}})) ater ean bas 
For example. You can now remove 20% moisture sasihaaiass 
content in only 5 minutes tumbling time . . . you 

have 35% more heating coil surface (the 9-ring size 

is still available for those preferring it). New 8” vents 

eliminate the heat and lint output menace. The new 

5’’ Blower is more powerful, delivering 1750 C.F.M 

And you never saw such a stingy power user. . . only ~ Unioading position 


7 B.H.P. per hour shows powerful 5 


Blower; also re 


These and other features described in a new folder movable cleaning 
“‘door’’ to get to 


which will be sent gladly upon request. Purkett’s , i . 
Consulting Service is available without obligation to — 
help you solve your conditioning problems. 


*Pre-Dryi itioning Tumbler. 
Pre-Drying Conditioning Tumbler Purkett equipment is sold by ALL Major Laundry Machinery Manufacturers and by 


PURKETT MANUFACTURING COMPANY 


Joplin, Missouri 
DEPENDABLE PRE-DRYING CONDITIONING TUMBLERS 
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for consultation with members 
throughout the day. 

The luncheon meeting was held in 
the Woodruff Hotel, Joliet. The 
speaker was Dr. Robert O. Harvey of 
the University of Illinois who pre- 
sented an analysis of the business 
outlook for 1956. 

During the afternoon the plantown- 
ers again gathered at the AIL and 


heard the following staff members dis- 
cuss various aspects of the industry: 
Robert Young, sales manager, ex- 
plained a current AIL advertising 
campaign; A, L. Christensen, manager 
of the production and engineering de- 
partment, with his assistant, Russell 
Rose, spoke on the care of equipment, 
ventilation during the summer months, 
temperature controls, plus other tips 


for attaining better production in a 
laundry plant. 

After dinner a discussion was held 
on group insurance with comments 
about the fall convention in Denver. 
I, G. Garcelon, association vice-presi- 
dent, told about the developing plan 
for a television campaign promoted 
by members of the association. 

—Harry Yeates 


Pennsylvanians Hear Prize Ideas 


THE PENNSYLVANIA Laundry 
Owners Association’s annual conven- 
tion was highlighted by the appear- 
ance of the winners of the PLOA’s 
contest on “The Best Method of Pro- 
moting Selling by Route Salesmen.” 
The report on the winning entries ap- 
peared in the June issue. 

A near-record registration of 171, 
the best in years, elected the following 
officers: Victor Faralli, Real Service 
Laundry, Philadelphia, president, suc- 
ceeding John G. Schott, Norris Laun- 
dry, Norristown; Alan Keiper, Strouds- 
burg, third vice-president, and 
William Sokol, Easton Laundries, 
Easton, to the post of secretary-treas- 
urer vacated by Mr. Faralli. Trustees 
named for three-year terms were 
Omer Van Balen, Edwin Pennypacker 
and Leo I. Shapiro. 

Reelected were John A. Fullerton, 
Suburban Laundry, Pittsburgh, first 
vice-president, and Henry Wasbers, 
Jr., Wasbers York City Laundry, York, 
second vice-president. Also, on board: 
Charles H. Kendrick, Jr., Quaker City 
Laundry, Philadelphia; Alexander 
Murdoch, Home Quality Laundry, 
Washington, D. C., and Howard A. 
Parris, Service Laundry, Philadelphia. 

The speakers’ session featured ex- 
perts from the fields of science, poli- 


Officers, left to right: Alan Keiper, Victor Faralli, 


A portion of 171 registrants at Pennsylvania convention review figures accompanying talk 


on drycleaning by William White of NID 


tics, public relations, taxation, dry- 
cleaning and industrial safety. 

Scientist Percival Theel, on behalf 
of his Philadelphia colleagues Johne 
Parsley and R. S, Wilkinson, opened 
the program with test-tube findings of 
four experiments on fabrics saturated 
with various commercial bleaches. 

Harold K. Howe, American Insti- 
tute of Laundering’s Washington rep- 
resentative, disclosed revealing facts 
about the Federal Highway Act of 
1956 and government-run laundries. 

Betty Best spoke on her year’s ex- 
perience as the Philadelphia emissary 
of the Professional Laundry Founda- 
tion and the future of the industry as 
the housewives see it. 

Robert Meeker of the Pennsylvania 
Manufacturers Association disclosed 
the jump in Unemployment Compen- 
sation tax rates caused, in part, by 


liberalized benefits and by too many 
uncontested claims. 

William White of the National In- 
stitute of Drycleaning analyzed a pro- 
duction schedule so that the labor 
ratio will equal 26.86 percent. He 
stressed balance between the produc- 
tive labor rate and basic price. 

The three-day convention ended 
on the important note of safety in 
business. A. M.  Baltzer, director, 
Small Business and Associations Pro- 
gram of the National Safety Council, 
graphically proved that “You Can't 
Afford the Plus Costs of Accidents.” 
To prevent accidents without undue 
costs, Mr. Baltzer suggested this for- 
mula: Hire good men. Teach them the 
right way. Insist on the Safe Way. 
Give them a good example. “All it 
takes,” he said “is good management.” 

—Roger Ganem 


John A. Fullerton, William Sokol and Chantry W. Davis, executive secretary 
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Young Exees Elect Officers 


THE METROPOLITAN Young Laun- 
dry Executives (encompassing New 
York and New 


officers for 1956-57 at their final meet- 
ing of the season following a dinner 


Jersey) elected new 


at Cavanaugh’s Restaurant in Manhat- 


differently from family work. It will 
help some plants that need volume if 
handled in streamlined fashion. 

Mr. Weiser also noted an upswing 
ot purchases ot business to mcrease 
however, 


volume. He rec ommends, 


that this be done in small doses of not 


more than 5 to 10 percent of your 
existing volume. Buving too much can 
cause headaches and dissipation ot 
your present volume. If possible, 
routes and drivers of the purchased 
firm should be retained to help main- 


tain the business.—Gerald Whitman 


tan, June 12. 

Taking over as president for the 
new term is William George of the 
Jay Laundry, Plainfield, N. J. He suc 
ceeds Charles B. Shacter, Brighton 
Laundry, Brooklyn, N. Y., who was ( ‘ 
presented with a token of appreciation 
by his fellow members. William Hem- 
pel, Jr., Walter's South Side, Inc., 
Baldwin, N. Y., takes over as vice- 
president, while Bob Seaton, Rite- 
Way Laundry, Brooklyn, becomes 
treasurer. Kenneth Weiser of M. R. 
Weiser Co. 
the organization. 









efficient employees 


deserve efficient 


SHAMROCKS! 


remains as secretary of 





The initial portion of the business 





Session Was COTM erned with summmariz- Nis 





ing the discussions heard during the 
vear. Referring to the much  publi- 
cized MacIntosh report, Bob Mazlich 
of Rite-Way Laundry said that total 
inspection can be taken too literally. 
Pointing out that both Tiffany and 
Woolworth are successful at selling 
jewelry, he noted each is geared to a 
different market. So, too, should the 
launderer consider his market circum- 
stances, what he is geared to do and 
turn out the best possible job con 
sistently. Management, he said, should 
employ the best and newest methods 
and train supervisors to act and think 
in a businesslike manner. He doesn't 
think 


come obsolete because the housewife 


laundry service will ever be- 


will always want heavy laundering 





done tor her. 
Following Mr. Shacter’s advice on 


**Mark-O-Merit"’ 


SHAMROCK No, 12 BASKET 


how to organize a sales department 
to sell, Mr. Weiser offered some ob- 
servations on current trends in the 
industry. Among the developments he 


How efficient is your system of handling laundry, cleaning jobs 
in process? Let a Shamrock representative show you how you 
can cut costs, speed work flow, by the correct use of Shamrock 
Canvas Baskets, Trucks and Hampers. Shamrocks are made by 
canvas specialists . . . pioneers in designing many of today’s 
best job-proved styles. Only Shamrocks give you full 2” x 1” 
hardwood runners, double-thick steel bottom slats, extra-heavy 
duck body, plus many other exclusive Shamrock features. For 
complete facts and prices, contact nearest sales office, or write 
MEESE, INC., Madison, Indiana. 


has noted are a greater emphasis on 
sales contests that are simple and 
easily understood: route sales ot mer- 
chandise (although this is dangerous 
because it diverts routemen’s atten- 
installation of labor-saving 
offset cost 
resulted in productive 


tion ) ; 
equipment to 
(has already 

payroll cost reduction from 30 per- 
cent to middle 20's), and trend toward 
more wholesale work. Although the 
latter is usually the sign of a plant’s 


increases 


SALES OFFICES: NEW YORK—F. R. Tyroler, 55 West 42nd St., PE 6-0615; AT 

LANTA—W. E. Petway, 2577 E. Densley Dr., North Decatur, Ga., 

Melrose 4-4011; FORT WORTH—V. M. Hooton, 4220 Normandy 

last gasp he said, some pl ints are Road, Tel. JEfferson 6-6564; WEST COAST—Petersen-Daniels, Inc., 

cial aad A gots hi Seed 3311 Beverly Bldg., Montebello, Calif., RAymond 3-7003; Export 
successful at it because they treat it Mgr.—R. A. Auerbach, Easton, Pa., Cable Address, ‘‘Natly.’ 
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Scotch or 
package 


FIG. 1. Packaged boilers keep 
churned up during operation because of 
heavy circulation. Blowdown should be 
through both bottom blowdown and sur 
face blow-off 


scale 





Fire-Tube Boilers Develop Scale Problems in Several Areas 





Rear-box header 





FIG. 2. Blow-off piping connection 
shown above indicates how scale can 
cause obstructions in pipe itself, whether 
blow-off, feedwater regulator or low 
water cutoff 





t Vertical boiler 


FIG. 3. The once popular vertical type 
of fire-tube boiler offered many difficult 
encouraged scale 





collection 
buildup 


points that 








BorLer WATER... 


A Never-Ending Problem 


BOILER WATER has had a long rec- 
ord as a problem-maker in the laun- 
dry field. Yet the advances that have 
taken place in recent have 
brought the conditioning of boiler 
water to a science. In fact, the water- 


years 


conditioning firms have eased the bur- 
den for the boiler 
point where he 


operator to the 
purchase his 
chemicals already mixed and blended 
to fit his peculiar water problems. He 
need only feed a dose at stipulated 
intervals to keep the boiler water un- 


can 


der good control. 
there 
seems to be a point where there is 


But as so. often happens, 
too much of a good thing. Scale and 
sludge accumulations for the typical 
laundry boiler are still the major cause 
of boiler accidents! 

A reference to Table I shows a list 
ing of boiler failures over a single year 
divided into two columns under the 
The col- 
percentage of total 
failures due to scale and sludge ac- 
and the 
all failures from all other causes put 
together. The water-tube boiler listing 
shows that scale is probably the great- 
est single contributor to trouble for 


heading of “Causes.” 


shows the 


one 


umn 


cumulations second column 


this design, but for fire-tube boilers 
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By JOSEPH C. McCABE 


scale is far and away the major culprit. 

The question “why?” certainly 
should pop up right at this point. Ac- 
cording to the records of one major 
detailed 
study of the cases involved revealed 
that although the direct and indirect 


boiler-insurance concern a 


causes leading to the failures were 


many and varied, in practically every 
case the failure could have been pre- 
vented by the use of greater care. 


Failures from scaling 


Foremost among the direct causes 
of accidents attributable to scale was 


treatment of the 


the lack of 


boiler water. This was closely followed 


proper 


by failure to clean boilers (Fig. 1), 
particularly where the water was be- 
ing treated within the boiler, but 
where the quality of the raw water 
changed frequently. (Obviously where 
the properties of the raw make-up 
water change quite often, frequent 
chemical analyses should be made so 
that the boiler-water treatment 
be properly regulated to compensate 


may 


for these changing conditions. ) 
Increasing the loading of the steam- 

generating equipment without also in- 

feedwater 


creasing the treatment to 





Part 
Involved 
Generating tubes 
Water-wall tubes 
Superheater tubes 


Shells 
Blow-off piping 


Firebox sheets, tube sheets & furnaces 





Table I—Percentage of Failures Caused by Scale 


Water-Tube Boilers 


Fire-Tube Boilers 


CAUSES 
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Nicholson steam trap quality gives you... 


extra stamina for 
severest service 


Nicholson quality ... throughout . . . means the extra strength, extra 
capacity, extra stamina that never let down. And, Nicholson quality 
pays off, when it comes to discharging condensate and air from 
washing and ironing steam lines and equipment . . . most efficiently, 
dependably, economically. 





Write, today, for your copy @ powerful valve action—big husky bellows. 


of new Bulletin 10-55—for 
detailed information. 


positive shut-off—finely ground valve and seat. 
e high capacity —effective use of large orifice. 


e each unit service tested— with steam. 


When less than the best won't do, specify Nicholson. 


— Bs 0 NICHOLSON on/ Cinpay 


TRAPS * VALVES * FLOATS * METAL PARTITIONS 
LAUNDRY, DRY CLEANING AND PRESSING MACHINERY 


14 OREGON STREET, WILKES-BARRE, PA. - SALES AND ENGINEERING OFFICES IN 98 PRINCIPAL CITIES 
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Sidewall, cross- 


wall headers 


FIG. 4. Various headers supplying 
water to furnace wall tubes give 
scale a chance to hide out 





Water-Tube Boilers Suffer Scale Buildup 
In Both Drums and Tubes 


Mud drum 


FIG, 5. 
rience a heavy scale accumulation if 
feedwater treatment is suddenly 


changed 


Mud drums sometimes expe- 








compensate for the additional water 
that had been evaporated also ac- 
counted for many scale failures. 
During recent years, this has un- 
doubtedly 
rapid development requiring plants 


been partially caused by 


to produce the maximum amount of 
steam possible. (Under such conditions 
the schedule of treatment and cleaning 
previously found satisfactory will no 
longer be adequate because with the 
increased rates of evaporation and the 
higher furnace temperatures, the ten- 
dency of scale-forming materials to 
drop out of suspension and adhere to 
the internal surfaces will, of course, 
also be greatly increased. ) 

In many cases the rate of steam 
production has a direct bearing on 
the permissible intervals between 
boiler cleanings, as do also the rate of 
water evaporation per hour and hours 
of operation per week, For instance, a 
change from a 40-hour. 5-day week 
to as much as a 168-hour, 7-day week, 
even with no change in the hourly rate 
of steam production, means a several 
hundred percent increase in weekly 
production of steam and ordinarily re- 
quires much shorter periods between 
cleaning. This is particularly so where 
part or all of the boiler-water condi- 
tioning is performed within the boiler. 

Many modern boiler plants are 
equipped with 


equipment such as softeners, filters, 


external feedwater 
coagulating tanks and demineralizers. 
rhe study on which this article is 
based showed that much of the equip- 
ment was not being properly main- 
tained after installation, and as a con- 
sequence the water was being inade- 
quately treated. Needless to state, suc- 
cessful treatment of raw boiler water 
depends upon keeping the feedwater- 
treating equipment in good operating 


condition, and not doing so is the 


equivalent of throwing money out of 
the window, 

Boiler-water conditioning is primar- 
ily aimed at overcoming scale, includ- 
ing the prevention of carryover, and 
at preventing conditions such as cor- 
rosion and embrittlement, which are 
attributable to the characteristics of 
the boiler water. 

Almost without exception any pre- 
scribed treatment, especially those of 
an internal type, requires a definite 
blowdown schedule. The amount of 
blowdown should be such that the per- 
centage of scale-forming materials 
held in suspension is maintained be- 
low the limits for safe operation. When 
blowdown is neglected, the treatment 
may prove to be of little value and, 
under certain conditions, may be even 
worse than no treatment at all, On 
the other hand, the need for excessive 
blowdown to prevent foaming or prim- 
ing indicates that the boiler should 
be cleaned more frequently. 


Indirect causes and failures 


due to scale 


Some of the more or less indirect 
causes which the study revealed as 
leading to failures are as follows: 

1. Inoperation of feedwater regula- 
tors caused by scale in the pipe con- 
nection to those devices, resulting in 
damage from low water (Fig, 2). 

2. Wasting more than the normal 
amount of condensate without increas- 
ing the feedwater treatment to com- 
pensate for the additional raw make- 
up water. 

3. Scale and mud accumulations in 
low-water fuel cut-offs and their pipe 
connections, preventing those protec- 
tive devices from functioning when a 
low water condition has occurred. 


{, Indiscriminately increasing the 


amount of boiler-water treatment after 
noting that the amount of adhering 
scale had appreciably increased. (In 
many cases this had rapidly loosened 
the scale, allowed it to accumulate on 
boiler parts subjected to high temper- 
ature, and caused overheating. ) 

5. Change of feedwater treatment 
where the previous treatment was 
found to be inadequate. The new 
chemicals have often been more eftec- 
tive, and caused the rapid loosening 
of adhering scale with damaging ef- 
fects (Figs. 4 and 5). 

6. Plugging of feedwater piping, 
usually caused by the reaction of 
chemicals to precipitate scale within 
the piping rather than in the boiler. 
This often occurred when the treat- 
ment was introduced into the feed- 
water, (An abnormally high pressure 
at the feedwater pump discharge is 
usually indicative of the feedwater 
piping being partially or almost wholly 
obstructed, in this respect. ) 

7. Abnormally large amounts of un- 
treated raw water pumped into boilers 
from the raw-water supply which is 
connected to the feedwater piping be- 
tween the treating equipment and the 
boiler and is intended for emergency 
use only, (There have been many in- 
stances where the valves in the raw- 
water piping have been inadvertently 
opened by persons having no knowl 
edge of their purpose. Such valves 
should be locked in the closed posti- 
tion and the key placed with responsi 
ble personnel. ) 

8. Failure, on fire-tube horizontal 
tubular boilers, of blow-off piping 
through which feedwater has flowed 
and caused scale to become baked on 
the interna) surfaces (Fig. 2). (In 
some cases, rapid draining of the 
boiler blow-off 
failure has also caused considerable 
additional damage to the boiler by 


overheating. ) 


following a piping 


Applying remedies 


In our opinion the answer to the 
above problems is simple to state but 


difficult to apply. A rigid routine has 
to be established for water treatment 
in any plant, no matter what its size, 
and periodic tests must be taken of 
that water, Also, someone capable of 
interpreting these tests should look 
at them on a regular basis so that the 
proper changes or corrections can be 
made in the established routine. Any- 
thing short of this is truly courting 
disaster. 

We have heard many discuss the 
benefits of acid cleaning to remove 
accumulated scale and get back to 
clean boiler surfaces. It is an excel- 


lent method but because of the close 
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In Water 


it's often 
what you can't see 
that hurts you! 


Anyone concerned with water-using equip- 
ment is perfectly aware that you can’t see 
the dissolved minerals in ordinary water... 
the kind of water that can cause trouble and 
expense wherever it is used. This is just our 
way of reminding you that thousands of 
plants, institutions and other water users 
throughout the country are avoiding trouble 
and expense with Elgin Water Condition- 
ing equipment. 

Based upon scientific water analysis and 
a thorough study of your problem, Elgin 
will submit a complete proposal covering 
the type of water treating system which will 
give you the best and most economical 
service. This may mean simply ion-ex- 
change softened water. Or, maybe analysis 
indicates need for dealklization, neutraliza- 
tion or silica and COQ? removal. At the other 


\y 
( 
ats 











extreme, your operations may require water 
free of all minerals, alkalinity, acidity, gases 
... 10 short chemically pure water by means 
of deionizer equipment. 

Whatever the case may be, Elgin equip- 
ment and Elgin water treating methods, 
plus Elgin experience and skill,can solve 
your problems... with maximum efficiency 
at minimum cost. Talk over your water 
problems with the Elgin representative in 
your vicinity who can put at your disposal 
all the skill and knowledge of Elgin’s half- 


century of service. Or write us direct. 


ELGIN SOFTENER CORPORATION 
150 No. Grove Avenue, Elgin, Illinois 


Representatives in Principal Cities 


In Canada: G. F, Sterne & Sons ltd., Brantford 


- — ~. 
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Leffel Boilers Pass The Acid Test: PACKAGED BOILERS 


ne boiler business ; , s 


in t 
ie we have been in pot the only 


for nearly fifty years, 
pair work we jnave ever 


done on & 
s been due %© 


re- 
teffel 


ha 
scotch Marine a + to mechanical 


A 


n 
ymman failings © fel Scotch ¥ 


failure» we the stronges 


Athout : 
ecb tet potler built. 


Yr. Je Je 


No man is in a better position to judge 
boilers than the man who services and 
repairs all types and makes. [t pays 
to listen to a man like J. J. Bower for 
his words are backed by nearly a half- 
century of experience. In the brief 
Statement above, Mr. Bower cuts away 
all the claims and promises of most of 
today’s boiler advertising and tells you 
why vou should rely on Leffel boilers 
Jor your steam requirements. 

For more details on why you can 
count on rugged, reliable Leffel boil- 
ers for long life and dependable serv- 
ice, write today for your free copy of 
Bulletin 236. 


Dept. L 





chemical control required and the 
hazards possible through improper use 
of acids, which may not only attack 
the boiler metals but generate toxic 
and explosive gases, acid cleaning 
should be carried out only under the 
supervision of qualified chemists or 
concerns. 

To our surprise the boiler-insurance 
concern in its report of boiler failures 
from scale mentioned the dangers of 
using kerosene for its removal, This is 
one shortcut we believed was no more. 
The old theory behind the use of 
kerosene was that it penetrated the 
scale, then when the boiler was start- 
ed up again the kerosene would evap- 
orate or try to and thereby build up 
enough pressure to break and dislodge 
the scale. Unfortunately, however, 
kerosene behaves like this for a very 
limited time. As boiler pressure goes 
up, the remaining kerosene stays as a 
liquid and deposits out as a tarry sub- 
stance much worse than the original 
scale. 

Kerosene is certainly no scale re- 
mover to use in a boiler! It is dan- 
gerous and in the last analysis creates 
just one more problem. 

How about the mechanical aids? 
They are of two general types: (1 


those that jar the scale loose by the 


power, Pre 


J. Bower Company > 


THE JAMES LEFFEL & COMPANY 


SPRINGFIELD, 


Serine Boiler 
t and most 


sident 


Ince 


Write today 
for details 


in Catalog 781F 


OHIO 


hammering action of vibrating tools, 


sometimes referred to as “rattlers, 


and (2) those that remove the scale 


by the cutting action of rotation tools, 
commonly known as “turbine clean- 


ers.” Devices of the first type may be 


used either in water tubes or on fire 


tubes, but those of the second type 
are suitable only for water tubes. The 
danger incurred by the use of rattlers 


is the possible loosening of the tubes; 


for performance you can BANK on 


SUPERIOR COMBUSTION INDUSTRIES INC. 
TIMES TOWER, TIMES SQUARE, NEW YORK 36, N.Y 


Superior Fire Tube Steam Generators 
are completely factory assembled ond 
tested. Capacities range from 20 to 600 
b.h.p. for steam or hot water heating and 
for industrial applications requiring pres- 
sures to 250 p.s.i. Built-in induced draft 
and ful) 5 sq. ft. of heating surface per 
b.h.p. provides efficient operation firing 
oil, gas or both, 


UT PERIGR 


TEAM GENERATORS 


turbine cleaners impose a danger of 
excessive wearing or cutting of the 
tubes if the tool is permitted to re- 
main in one area too long. 

Other tools for mechanical cleaning 
include scrapers and both manual and 
power-driven chipping hammers. 
Edges of chipping hammers should 
not be so sharp as to damage the boiler 
parts, Damage from this cause is not 


uncommon. 











You can quit crankin’, 


machine! 
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Engineering Luedtions and rbuduerd 





Soot Blower Test 








Engineering Editor: 

The flue gas temperature charts on our two boilers show a 
hig difference in temperature readings even though both 
boilers are carrying the same load. Any suggestions? 


Right off the bat we'd say something had gone wrong 
with the soot blowers in the boiler whose gas temperature 
reads high. We've seen cases where the soot blower was 
plugged up or burned through. The test is simple enough. 


If you have a portable air compressor blow a blast of ait 


through an idle soot blower while someone is looking inside 


the furnace. Or if the soot blower is set so you blow steam 
through it without 
blower nozzles are just plugged up you can clean them and 


scalding an observer, do that. If the 


free them for service. lf the blower element is burnt or 


warped if May fe ed fo he re plac ed. 


where a boiler user cut a 3-inch 


see sketch 


soot blower 


There was one instance 
hole next to each soot blower in the rear wa)) 
left). Through this hole he could observe the 
in action when the boiler was operating and he took such a 
check once a week hole 
when the blower element needed replacing. 


Furthermore, the proved ke Ipful 


Boiler-Inspection Frequency 
Engineering Editor; 

Our tmsurance tmspec tors Sucace ste d we 
on our premium if we had our boilers inspected every six 
UW hat 


could Save Sone 


months instead of every three as we are now doing 


do you think about this practice? 


We would guess the savings in insurance premiums are 
not very great, As a genera) principle the more trequent)y 
any boiler plant equipment is inspected the better are its 
chances for troublefree service. 

The actual time limit, however, that a boiler can stay on 
the line is set by state or municipal codes (usually, once a 
year) and by performance. A boiler that slags up from poor 
fue) or bad burning practice, or plugs up from boiler scale 
and faulty water treatment may require frequent shut-downs 
of an emergency nature. The answer to these emergencies, 


obviously, is better operation, 


HOW CAN YOU GET 
50% MORE FLOW 


soos promt your present Jeolite oohtener? 


EASY Refill with Invercarb C-110 resin. Gives you up to 10 times 


more gallons per regeneration — Gives you about 50% more gallons 


per minute. Ask us for free details. 


WANT TO GO “ALL THE WAY?” 


H & T Multiport valve automatic operation saves time — saves labor 
— makes automatic efficiency. Ask us about it. Over 2,000 laundries 


use it right now. 


HUNGERFORD & TERRY, Inc. 


CLAYTON 8, NEW JERSEY 
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Tingue, Brown Assigns Two Representatives 


JAMES E. SNYDER 


The appointment of James 
E. Snyder and Frank H. Pet- 
way, Jr., as sales representatives 
has bee n announced by W illiam 
M. Tingue, president of Tingue, 
Brown & Co., New York 7, 
N. Y. Mr. Snyder will represent 


FRANK H. PETWAY 


the company in the Philadel- 
phia, Baltimore and Maryland 
territory. He replaces James N 
Silva. Mr. Petway will repre- 
sent Tingue, Brown in_ the 
South Central portion of the 
United States. 


Pellerin Builds New, Expanded Plant 


Construction of a new and 
larger manufacturing plant and 
office building is under way, 
according to the Pellerin Milnor 
Corporation, New Orleans, La. 
Located in Kenner on the Air- 
line Highway between Jackson 
and Taylor Streets, the modern 
concrete and steel building will 
rise on a site composed of sev 


eral acres of ground to pro- 
vide for future expansion. 

In addition to an air-condi- 
tioned office building, the plant 
will feature expanded advertis- 
ing, engineering and research 
departments; and a large manu- 
facturing area equipped with 
precision, high-capacity tooling 
and modern facilities. 


Hammond Buys Dallas Machinery Firm 


Roger N. Conger, preside nt 
of Hammond Laundry-Cleaning 
Mac hiners Waco. 
Tex., has announced that his 
firm has purchased Billingsly 
Machinery Sales Company, Dal- 


Company, 


80 


las, Tex. Hammond has _ also 
leased the Billingsly building 
at 4322 Main St. as a north 
Texas branch sales office. 

The company commenced 
operations out of the Dallas 


sales office July 1. Sam J. Elms, 
of the Waco office staff, will be 
manager of the Dallas district 
operation. All of Hammond's 
present manufacturing opera- 
tions are to be continued at 
Waco. The present factory is 
located at 220 S. Second St. 
but the firm has acquired a 
74o-acre site in the industrial 
district and is planning a new, 
modern one-story factory build 


ing in the near future. 


Colgate-Palmolive To Build 
Bloomfield Research Center 


The Colgate-Palmolive Com 
pany recently completed ar 
rangements to purchase a 35 
acre tract of land in Bloomfield, 
N. J., for a research center to 
cost several million dollars. The 
company plans to consolidate 
its basic and applied research 
at the new center where 400 re- 
search personnel will work to 
create new and improved prod- 
ucts for future expansion 

The research center will con- 
sist of a two-story building with 
more than 200,000 square feet 
of floor space. Special facilities 
will be installed for evaluation 
of soaps, detergents and other 
household products under con- 
ditions duplicating their use in 
the home. There will be com- 
parable areas for evaluating 
dentifrices, shampoos, shaving 
products and other toilet ar- 
ticles. The center will also 
house a large auditorium, tech- 
nical library, a cafeteria, and 
offices for research administra- 
tive personnel. Plans for the 
center will provide for future 
expansion. 

Dr. Thomas H. Vaughn, vice- 
president, research and devel- 


opment, will be in charge of the 
Bloomfield center as well as all 


other research and development 
activities ot the 
Bloomfield was selec ted because 
of its accessibility to the com- 
pany’s headquarters in New 
York, to its Jersey City, N. J., 
plant and to other resear¢ h ac- 
tivities. Pilot plant activities will 
remain at Jersey City. 


company. 


Fletcher Reorganizes Staff 


The Fletcher Works, Phila- 
delphia 40, Pa., has realigned 
its entire sales operation to 
provide broader servicing of 
customers throughout the coun- 
try, Canada and _ international, 
Edward T. Taws, president, has 
announced. Members of the 
Fletcher sales engineering force 
are currently undergoing an in- 
tensive training program to ac- 
quaint every man with all of 
the Fletcher 
Taws stated, 


products, Mr. 


Prior to the reorganization of 
sales, he said, each sales engi- 
neer Was a specialist in one of 
the Fletcher lines, and only that 
line for which he covered the 
entire nation. Under the new 
policy each sales engineer will 
sell every product in the 
Fletcher line and will cover spe- 
cific areas rather than the entire 
country 

Sales engineers and field rep- 
resentatives will work under 
the direction of Charles Moore, 
sales manager. The nation has 
been divided into the South, 
Pennsylvania and Midwest and 
New Jersev, New 


Canada areas 


England 


Beach Appoints Thomas 


WILLIAM T. THOMAS 


Beach Soap Company, Law- 
rence, Mass., has appointed 
William J. Thomas as its sales 
representative in the Philadel- 
phia area. Mr. Thomas has com- 
pleted the company’s training 
course on commercial and in- 
stitutional laundering and_ is 
well qualified to render techni- 
cal service on washroom prob- 
lems. He will sell and service 
the complete Beac h line ot 


washroom supplies 


Talking Lux Box 


Arlene Francis, hostess of the 
“Home” show on the NBC-TV 
network, cocks an attentive ear 
to the advantages of commer- 
cial laundries as described by 
the “talking Lux box.” Pressing 
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ON CALLANE 
“ai int 
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ANS ' ¢ 
1 Thickest “‘bleach-resisting” 


yarn 

2 Provides streamlined, 
lightning-fast pinning 

3 Day-light mesh that won’t 
“fog up,” lintless 

4 Free passing of insolubles, 
quicker, whiter loads 

5 Faster dumping without reversing 


6 More pounds per wheel —bigger 
pay loads 


7 Labor saving —time saving —space saving 

8 Available in solid colors or with colored 
overedging 

9 Available with or without grommets 


For economy’s sake—compare our 
laundry net prices by weight. 


Leading laundries all over the country are | i. ae 
clamoring for Callaway Callanets, the strong- ay 
est, easiest-to-handle, most efficient and dura- " Ae 
ble laundry nets ever. An investment in Calla- it i H 
way Callanets means more “net” profits for ef AN mt Ve 
you in your business. Contact your Callaway { an 
representative for your test order and see 4 { ; eeu 
how you can get the best for the least. si ry yi ' 
ee ; 


\ eta ies 


SALES SOLICITORS 


1), : id Callaway Mills n INC. | 


295 Fifth Avenue. New York 16, N.Y. 


Chicago 54 * Boston 11 + Detroit 1 + Atlanta 3 * Akron 8 


San Francisco 3 * Los Angeles 12 + Dallas7 
Towel Ensembles - Rugs and Carpets 
Laundry Textiles + Terry Mats 
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ATTACH TO YOUR LETTERHEAD 


~ Want A Better 
Built Soap? 


For better emulsification of dirt and 
grime in the laundering of all fabrics, 
Lever supplies a scientifically balanced 
formula of soaps, softener, alkalies and 
whitener: 





FORMULA 770— 
spray-dried to homogene- 
ous, free-flowing beads. 


Suds are heavy and 
full-bodied. Beads may 
be added dry to the 
wheel or used with 
additional builders to 
meet your own condi- 
tions. 


For complete information, mail ad to: 


LEVER BROTHERS COMPANY 
390 Park Avenue, New York 22, N. Y. 


TOOLS 


SAVE 1-1/2¢ TO 2¢ PER SHIRT 
ON LAUNDRY PACKAGING 


That’s what customers report. That’s why 
more laundries are buying Camelforms in 
greater quantities every month. 
write 
CAMPBELL BOX & TAG COMPANY 


Main & Storch Streets * South Bend 23, Indiana 
or your laundry supply jobber. 


a button sets off a 60-second 
record in the battery-operated 
Lux box, which was featured 
on a recent “Home” program 
devoted to unusual  point-of 
sale devices 

Phe talking box, the size of 
a giant economy Lux carton, is 
among a variety of promotional 
material being offered by Lever 
Brothers Company to increase 
the sales volume of Lux Laun 


dries. Lux Laundries are select 
ed commercial laundries that 
agree to use Lux Flakes exclu 
sively for all washing opera 
tions 

Developed by Carter ind 
Galantin, Inc., New York, N. ¥ 
the talking Lux box is available 
through the Industrial Deter 
gents Sales Department, Lever 
Brothers Company, 390 Park 
Ave New York 22, N. Y 


Wyandotte Adds Five Representatives 


W B Appleby 
Laundry and Textile De part 
ment of Wyandotte Chemicals 
Corporation, Wyandotte, Micl 
announces the addition of the 


manager 


following sales-service represen 
tatives: Atlanta, Orvil H. Ray; 
Kansas City, Lyndell A. Stuart 
Ir.; New York City, Charles J 
Welch, Jr.; San Francisco, Ds 
Witt S Foster, and Seattle 
Thomas R. Hainline 

All five of Wyandotte’s new 
representatives have had exten- 
sive experience in the laundry 
business—both in the manage- 


vent and sales and service areas. 


TP 


LYNDELL A. STUART, JR. 


DeWITT S. FOSTER 


ORVIL H. RAY 


CHARLES J. WELCH, JR 


THOMAS R. HAINLINE 


Pennsalt Improves Portland Facilities 


Officials of the Pennsylvania 
Salt Manufacturing Company, 


Philadelphia, Pa., have  an- 
nounced their intention to im- 
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so wh ee om 


mediately replace sodium chlo- 
rate cells at the 
Portland, Ore., plant. Utilizing 
an improved elec trolytic cell de- 
Pennsalt 
operating 


facilities are 


company s 


veloped by technical 


and personnel, th 
new expected to 
go on stream early next year. 
The project is part of a $55 
million “program tor future 
growth” which Pennsalt inaugu 
rated late last 
previously announced 


plant 


\ ash > 


year. Projects 
include 
expansions at Tacoma, 
Wyandotte and River- 
view, Mich.; Calvert City, Ky 


and Paulsboro, N. J 


McDonnell & Miller Elects 
Gleeson Vice-President 


BILL GLEESON 


McDonnell & Miller, Inc., 
Chicago, Ill, has announced 
the election of Bill Gleeson as 
vice-president. Mr. Gleeson has 
been with McDon- 
nell & Miller for more than nine 
years and was formerly district 
manager for the West 
He will continue in his 


associated 


sales 
Coast. 
present 
motion manager. 


capacity as sales pro- 


Butler Moves Offices 
The transfer of its Midwest 
district offices to Chicago, IIL, 
has been disclosed by The But- 
ler Manufacturing Company, 
7400 E. 13th St., Kansas City 
26, Mo. Bill Merrill will con- 
tinue to direct sales and service 
this 
manager. 


operations for 
district as Mr. 
Merrill expects this centraliza- 
tion move to assure faster serv- 


sales 


ice to cleaners, 


Elgin Representatives 

The Industrial Sales Division, 
Elgin Softener Corporation, E]- 
gin, Ill., announces the appoint- 
ment of the following new rep- 
Anthony G. Nap- 
southwestern 


West Vir- 


resentatives: 
ier will 
Pennsylvania 
ginia Seco. Engineering 
Sales Company will handle 
southern New York and _ north- 


New Jersey. William A. 


cover 
and 
and 


erm 
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seven-state 


DaLee, Inc. 
for Michigan; 

Equipment Corp. 
the Wisconsin territory, 
J. W. Miller, Jr., 
the firm in central 


ern New York 


will be responsible 
Steam Plant 

will sell in 
while 
will represent 


and east- 


Adell Makes Policy Change 


The Adell Chemical Com- 
pany, 176 Race St., Holyoke, 
Mass., makers of Lestoil, a liq- 
uid synthetic detergent, has dis- 
closed a change in distribution 
policy effective July 1. For- 
merly, most sales by this com- 
direct 
with being 
made through jobbers. Hence- 
forth all distribution of Lestoil 
will be through laundry supply 
The company will still 
continue to offer laundries full 


pany were made on a 


basis, some sales 


houses 
and technical as- 
specific probk ms 
laundering through 
iis laboratory in Holyoke, as 
well as through suppliers’ rep 


information 
sistance on 


arising in 


resentatives 


Adviser for Carman- 
Pittsburgh 


Carman-Pittsburgh,  Pitts- 
burgh, Pa., has reported the ad- 
dition of Roy Farley to its stafl 
as technical sales adviser to the 
trade. Mr. Farley has had 30 
years of plant and sales experi 
ence and is well qualified to 
‘trouble shoot” any plant hav 
ing difficulty. He will 
Carman-Pittsburgh’s entire ter 


cover 


ritory. 


Glover Appoints Hudson 


Bill Glover ot Bill Glover, 
Inc., Kansas City, Mo., has an 
nounced — the appointment o! 
J. E. “Jim” Hudson as 


representative to conduct sales 


sales 


and educational meetings with 
distributors and 

He will 
half of 


and 


customer 
the 

United 
featuring 


cover 
the 
Canada, 


groups, 
Eastern 
States 


laundry fabrics deliver better work 
for less unit cost! 


The Gold Line of Laundry 
Fabrics is carefully de- 
signed to give all opera- 
tors superior work at lower unit 
operating cost. And you don't pay 
premium prices for these premium 
laundry fabrics. 


ovo Ling 
“TINGLE. 


g 
Merry a 


Call, wire, or write for more infor- 
mation. The Tingue, Brown techni- 
cal staff—men with real know-how 
and years of laundry experience 
—can help you to operate 

more practically and 
profitably. 





IRONER and 

PRESS DRESSINGS: 
Asbestos, Dacron, Ny- 
lon, Cotton, Wool, and 
Steel Wool 

NETS and BAGS: 


Nylon and Cotton 
Woven or Knitted 


GENERAL: 

Baskets and Liners, 
Ribbons and Tapes, 
Ironer Lubricants, Ex- 
tractor Covers, Flexi- 
ble Steam Hose for 
presses, Marking 
Flags, Rubber Floor 
Mats. 











“Specialists for over 50 years? 
in the production of 


mechanical laundry products” 


TINGUE. BROWN& CO. 


1765 CARTER AVENUE NEW YORK 57, N. Y. CYpress 9.8800 
507 BISHOP STREET. N.W. ATLANTA. GA...+ ATwood 3864 
1227 WABASH AVENUE CHICAGO 5S, ILL. HArrison 7-0083 
723 E. WASHINGTON BLVD. + LOS ANGELES. CAL. + Richmond 9-6023 








GROSS STAR 


is the only plate 


that needs 
no liner 


SAFELY 
presses 
ALL fabrics 


Why pay for 
two when one 
will do? 


FROM YOUR JOBBER LOOK 









You'll get 
LESS if you 
pay MORE 
than $] 6*5 
up to 46” 


over 46”........$21.75 
. $12.50 


mushroom 


FOR THIS FAMOUS NAME PLATE 





GROSS STAR GRID 
MFO. BY 


CHICAGO 16, ILLINOIS 


L. BEHRSTOCK CoO. 


PLATE ‘fo: Botton Preasingy 


1708 Ss. STATE ST 
TEL. DANUBE 6-6022 





showings of a new movie made 


for Glover on progressive indus- 


try methods and equipment, 
with discussions from his own 
practical experience 

Mr. Hudson has had more 


than 20 years of managerial and 
operating experience in some of 
the larger drycleaning plants 
in the South. For the past 14 
years he has been active in the 
sales field, supervising plant in- 
stallations and operations. 


Timken Chooses Manager 


WYN McCOY 
The Timken Roller Bearing 
Company, Canton, Ohio, has 


made known the promotion of 


Wyn McCoy, formerly district 


84 





Chicago Industrial 
to 
manager, Industrial 
Canton, Ohio. 
Following 
Ohio 
Mr 


with 


manager, 


Division. sales promotion 


Division 


his graduation 
State University in 
McCoy began his 
the Timken Com- 
in the industrial sales en- 


from 
1940, 
career 
pany 
training 


gineering program. 


Detrex Takes OverB & G 


Detrex Corporation, Detroit, 


Mich., which recently an- 
nounced agreement to pur- 
chase all outstanding capital 
stock in Hooker-Detrex, Inc., 


and soon to be known as Detrex 
Chemical Industries, Inc., has 
entered into an agreement to 
manufacture and merchandise 
all package-type conveyors, plus 
other items owned and previ- 
ously manufactured by B & G 
Machinery Company of Indian- 
apolis, Ind., it was announced 
by Detrex President A. O. Tha- 
lacker. These products will be 
manufactured at the new De- 
trex drycleaning equipment 
plant in Bowling Green, Ky. 
Lloyd Byrne, president of 
B & G, advises that the com- 
pany will continue to develop 
and produce material-handling 
equipment for special applica- 
tion. Research and development 
on items and processes related 


RR OUT THIS AD AND ~~ ~~ ~~? 


ATTACH TO YOUR LETTERHEAD 


Do You Build Your Own 
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to the equipment manufactured 


Detrex will be 
jointly by the two companies 


According to H. R. Norgren, 


by conducted 





Shown above at left is A. J. 
Salzer, president and founder 
of West End Laundry of Cleve- 
land, Ohio, placing an enlarge- 
ment of an advertisement boost- 
ing the laundry industry in his 
call office. This advertisement, 
put out by Wyandotte Chemi- 
cals Corporation, Wyandotte, 
Mich., is headlined “You Just 
Can't Beat the Expert Touch of 
a Professional Laundry,” and 
was scheduled to appear in the 


July 14 issue of The Saturday 
Evening Post. With Mr. Salzer 
is W. B. Appleby, sales man- 


Washing Formulas ? 


Lever’s pure concentrated soaps dissolve 
instantly, producing heavy, full-bodied 
suds for the efficient washing of cottons 
and linens: 


For complete information, mail ad to: 
LEVER BROTHERS COMPANY 
390 Park Avenue, New York 22, N. Y. 


Cleveland Laundry Ties In With Wyandotte Post Ad 


SPUNN DIAMOND 
88% Flakes 

SPUNN DIAMOND 
92% Powder 


Easy to handle, these 
pure soaps appeal par- 
ticularly to launderers 
who build their own 
soap tank béfore add- 
ing to the wheel. They 
can, however, be added 
dry to the wheel. 


Detrex sales executive, — the 
B & G equipment will be dis 
tributed by Detrex drycleaning 


distributors. 


Ld 


ot 


ager 


Wyandotte’s Laundry 
and Textile Department. 


These 22-by-28-inch blow- 
ups are but one of several mer 
chandising aids which are 
available to laundryowners to 
“tie in” with this advertisement 
which will be circulated to the 
Post's than 20 million 
readers of whom 


either customers or prospects of 


more 


—most are 


professional laundries. Also 
available will be mats in two 
sizes for local newspaper ad- 


vertisements, a sample bundle 


insert and a sample shirt band. 


STARCHROOM LAUNDRY JOURNAL 














YMCA Honors Strike Family for Services Crucible Head Retires sales of Johnson Products Com 
‘ Chicago \ Jono 

William P. Snyder, Jr., chair- Betti hi se it — . +} 
man, Crucible Steel Company le espa aie nica neine 
of America, Pittsburgh, Pa., has 
announced his decision to re 


Graybar Electric Company 
Milwaukee, Wis 


tire from active management 
of company affairs. Joel Hunter, 


president of Crucible, will be- Ex¢elsior Demonstrator 


come the firm’s chief executive Honored Abroad 
officer, Mr. Snyder will con 


tinue as chairman, presiding it 
meetings and acting in an ad 
Visory Capacity 

During Mr. Snyder’s term of 
office the 56-year old specialty 
steel company has experienced 
a period of growth and mod 
ernization. Mr. Snyder has been 
ictively identified with the iron 





Ruth Lesnow, field demon 
strator for the Excelsior Ma 


ind steel industry for over 40 


ears 





Mr. Hunter joined Cracible caimery Company of Detroit 
in 1951 as vice president in has been made in honorary 
harge of finance He was member of two drycleaning as 


elected a director and execy- SoCciations in Europe the Young 


At its annual dinner meeting tion of a new YMCA building, tive vice president in 1953, suc People’s Drycleaning Associa 
tion of Munich, Germany ind 
the French Drycleaning Asso 


ciation. These honors were a¢ 





the Young Men’s Christian As- according to an announcement ceeding to the presidency in 
SOc iation honored four members by Roger H Ire und executive May 1954 
of the L. N. Strike family, own- secretary of the Salt Lake City Crucible he was a waster fin 

ers Or ‘the Western Laundry YMCA. N. P: Mettome, a Hackins and Sells Crucible’s corded in recognition of her 
: training effort abroad in behalt 


Previous to joining 


Press Company, Salt Lake City director presented the award independent auditors 


Utah, and manufacturers of to Louis N. Strike and his sons of the Excelsior one-girl fin- 

Ajax Pressing Machines since John L., George L. and Nicho ishing unit 

1929, with life memberships las L. Strike Miss Lesnow reports that 
The Strike family was singled Nicholas L. Strike is serving Johnson Elects Bono French and German operators 

out tor its subst intial contribu his second term on the YMCA ] ] Bono has been elected said she was the first demon 

tion toward a fund for construc board of directors vice-president and director of | strator of drycleaning equip 





Handles 7 ALL Fine Fabrics! 


A F E 
The UNI-MAC TWIN 


Model ‘'400"’ 
WASHER-EXTRACTOR RINSE UNIT 










IS THE SAFEST MACHINE 
KNOWN FOR WASHING AND 
EXTRACTING SILKS, NYLONS 
AND OTHER DELICATE FAB- 
RICS. YOU CAN BE FULLY RE- 
SPONSIBLE FOR EVERY ITEM 
IN THE FAMILY BUNDLE! 





CLIP & MAIL TODAY! 


The UNI-MAC CO. 


1917 S. Federal Hgwy.—Ft. Lauderdale, Fla 





BOLTING DOWN * Ideal Volume-builder for 
NOT NECESSARY Feeder Plants, Call Offices. 


Ad\ ising 
BL ' I PR 
end detailec 





* Speeds up family service to customers. 


Occupies only * Washes and damp-dries 120 Ibs. per hour. 


10 sq. ft. of 
q 0 UNI-MAC’S 24-page Advertising and Sales % 


COMPANY 
ADDRESS 
Floor Space Promotion Manual equips you with a full- Crry vane 
fledged SALES CAMPAIGN! 
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switch to COM=-PAT... 





Com-Pat is a safe, soluble, fine gran- 
ular bleaching material for use directly 
to the wheel. It eliminates any need 
for tanks, crocks, carboys and the test- 
ing of stock bleach solutions. 


ment from any nation to ap President and general mana 
pear in their countries in 75 ger of the new organization 1s 
years Samuel R, “Shimmy” Green 


blatt who is one of the founders 


of the Connecticut Drycleaners 
Hoffman Appoints Association. Bernard J. Zucker 
Connecticut Distributor will act as company treasurer 
while Jere Pinko will act as 
sales representative Managing 
the company’s service depart 


ment is Mr. John Georgi, who 
has over 15 years experience 
with Hoffman equipment. His 


assistant is George Shelton, who 


will work on equipment instal 


lations and service calls 
The distributor will hand 
a complete line of Hoffman 


equipment and a showroom of 


the latest machines will be lo 
cated at the Bank Street ad 


dre SS. 





Foxboro Promotes Six 


Increasing its application en 


to instrument 


SAMUEL R. GREENBLATT 


gineering service 


U. S. Hoffman Machinery users in the chemical, refinery, 


Corporation, New York, N. Y., metals and power industries, 
has announced the formation The Foxboro Company, Fox- 
and appointment of the Hoff- boro, Mass., has appointed six 
man Machinery Distributors of application engineers to Home 


-) 


distributor 


Office sales promotion posts. 
Chief of Chemical In 


Connecticut, 521 Bank 


Waterbury, as 
for the company’s drycleaning, 


the 


sole 


dustries Sales Division is V. A. 


Pardo, transferring from Fox- 
Philadelphia 


laundry and pressing equipment 


in that state branch of- 


boro’s 








color code 


speeds wet assembly! 
protect nets! 


KEY-TAG'S 


“Fes” 


RUBBER MARKERS 


prevent drop outs! 


Fits your 41,” and 5” pins 
Color check speeds work 
flow. Marks every laundry 


lot! Keeps nets tightly 
closed, prevents snageing 
in pin coil. Six no-fade 
colors. 

THE KEY-TAG CHECKING SYSTEM CO. WRITE FOR SAMPLES. PRICES 


6511 HOUGH AVENUE, CLEVELAND 3, OHIO 






S6 


Discover the answer to your bleach 
problems by asking yout jobber for 
Com-Pat or write to 


MARTENS CHEMICAL CORP. 


idal-meote]ahdge) item eo} (-t-Lol aim dal- tare lel-1— 
Ws ol-lai-leaailolom dita -\\4-18 ae ker-te, 






243 Clinton Avenue, Kingston, New York 


icting 


and will function a 


fice 


assistant 


fice, Also moved to the chemi 
cal group is J. M. Petrillo, who 


Manages 


has served in the company's 
Metal Industries Division since ; 
1949. Replacing Mr, Petrillo Marlow Resigns 
is R. C. Tamm, formerly a de 
sign engineer with a boiler com 
pany 
Appointed manager of the 
Refinery Industries Sales Divi 
$10n 18 I N Haves, who moves 
to his new assignment from 
Houston where he served as a 
Foxboro sales enginee 
New members of the com 
pany, C. R. Fleming and J. W 
Peirce, have been assigned t 
the Power and Metals Indus 
tries Sales Divisions, respe: 
tively 





Merchants Opens Branch 


A. S. MARLOW, JR. 


Merchants Chemical Com 
pan) 60 E 42nd St., New A. S. Marlow Jr., formerly 
York, N. Y,, has announced the — vice-president and general man 


opening of a new branch o‘fic« ager and a director of Marlow 


and warehouse in Columbus, Pumps Division of Bell & Gos 
Ohio, located at 1795 High St sett Midland Park \ | in 
This branch will carry com- nounced his resignation from 
plete inventories of industrial the company recently 

chemicals and laundry and dry Mr. Marlow said the move 
cleaning supplies. The office is was prompted by the increasing 
under the direction of R ] scope of other interests that 
Spatta, manager of the Cincin- have developed so rapidly that 


they now require his complete 
ittention 


nati branch. James Ellis will 
be located at the 


Columbus of- time and 





BOCK 
EXTRACTOR 


Insist On A Bock 


and 
You Will Have The Best 
We have made Extractors 
Exclusively For 35 Years 





= 7 


Sizes 





BOCK LAUNDRY MACHINE CO. 
TOLEDO 2, OHIO 
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BULLDOG 2 X 2 
WOVEN NETS 


PRINTED & SOLID COLORS 


Here's the net that sets the standard in the industry for 
quality and service . Bulldog 2 x 2. Woven on modern 
looms of the finest heavy duty bright duPont high tenacity 
nylon, we guarantee it to be the finest net of its kind in the 
field, without exception. 

If your laundry is not among those using this long wearing 
net, call your jobber today and get set for a very pleasant 
surprise. For you will see in actual operation, in your own 
plant, how the engineered toughness and fine quality of our 
Bulldog 2 x 2 result in economies that make it the smartest 


net buy on the market. 


RED BANK 






BULLDOG 


BAR - MASTER 
KNITTED NYLON NETS 


This photo shows the actual net size of our Bulldog Bar-Master 
. but only a trial, in your own washers will point up 


the many advantages inherent in the ‘slow-knit’ method by 


NOt .. 


which mill: Scientifically bal- 
anced; open knitted for free washing action; preshrunk, will 
not stretch or ‘hour glass’ in shape. Expands in width, handles 
all types of wash safely; Easy on hands and buttons; Easier 
loading, pinning, washing, loading and sorting. Longer wear- 
ing . . . Best dollar for dollar net value in the field 

Your jobber has al! sizes and colors in Bulldog Bar-Master 


nets. Order today. 


they are manufactured in our 


a ee ee 





NEW PRODUCTS AND LITERATURE 


Continued from page 6 


Built with design features Folder Describes Metso 55 

similar to the 125 hp. and 150 

hp model tl 1 ; CB 200 Philadelphia Quartz Com 

1 wdels Ve ie 2 - > owe dg 

has full modulating burner, si- gp de ae * — Ledger Blig 
. / hiladelphia, Pa., has issued a 

lent oil pump, davited rear and a ee 

front doors which expedite the tolder describing the use of one 


ot its silicate compounds, Ne tso 


tube removal and cleaning. J. 

Ried vce Pichu, ae ee laundering colors, white 

‘0 s ex vce ers : 

Piatra) onla requirements work and rugs. Formula sug- 
gestions are offered for fast, 
fugitive and dark colors; com- 


mercial white work and institu- 


tional bundles. Directions are 
included for making stock solu 


tions, with soap or synthetic de 


Cochrane Hydromatic Valve 

Publication 5813, put out by 
Cochrane Corporation, 17th St. 
below Allegheny, Philadelphia 


tergent, for washing rugs by 
Pa., describes the Hydromatic prush or automatic washers 
Valve used in the control of de- The product is nationall, dis 
mineralizers, Zeolite softeners, tributed 


dealkalizers and pressure filters 


developed 


Copies ot the folder can be 
Cochrane e1 the 


the valve to eliminate the com- 
plicated nest ot 
valves required for the 
of the various stages of service, 
bac kwash, 


AsIneers obtained by writing t 


company 
indix idual 
contro) 


Pinnacle Releases Booklet 


regeneration rinse 


two-colol 


and return to service. The Hy- A new 16-page 

dromatic Valve can be operated brochure about marking systems 
either automatically or manu- has just been released by Pin 
ally The publication de scribes That le Products Corporation 


Compose d in an interesting car 


toon style, the brochure explores 


design features, 


the 
and advantages the Cochrane 


operation 


Hydromatic Valve is said to the problems of marking and 
offer operators of ion exchange gives complete details on the 
equipment Polymark Machine, the Poly- 


July 15, 1956 





mark tab, and the two principal Copies may be obtained by 
systems of temporary marking writing Pinnacle Products Cor 
that are employed with Poly poration, 56 Grand St., White 


mark Plains, N.Y 


Ald Sales Aids Promote Laundromats 








Ald, Inc., 3549 N. Clark St Each kit contains giant fluor 
Chicago 13, Ill., and Ald, New escent Da-Glo banners, seasonal 
York, Inc 37-28 30th St., Long item-price posters, three-color 
Island City \ \ have Wain acetate Scr through bann rs 
made available a colorful “hard with self-adhering mystic tape 
selling” poste! service as a_ sales-slanted poste! cartoons 
point-of-sale kit for authorized ind a letter of suggested sales 
Westinghouse-equipped Halt tips 


Hour Laundromats Continued on page 88 
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== TEAR OUT THIS AD AND 


ATTACH TO YOUR LETTERHEAD 


Want to Wash 
Delicate Fabrics 


Efficiently Yet Gently? 


Lever has designed a completely built synthetic 


to give whiter, brighter laundering in hard or 


soft waters, Jt is compounded with mild builders 


and one of the most efficient and stable whiten- 
ing agents known: 


FORMULA 880— 
spray-dried, free-flowing 


white granules. 





This synthetic deter- 
gent is especially suit- 
able for delicate fabrics 
and colors at mild tem- 


peratures. [¢ ts also 
compounded for heavy 


duty washing. 


For complete information, mail ad to: 


LEVER BROTHERS COMPANY 


390 Park Avenue, New York 22, N. Y. 





HEEP COOL 


Next season with the ““EVURECO”™ Spot Cooling Sys- 


tem. Complete intormation on request or see our ad 
eon page 159 of the 1955 GUIDEBOOK—October 


Starchroom. 
Now is the time to make plans for next year's hot 


weather. This system improves labor-management 


relations, cuts time loss, reduces claims, increases 
production and efficiency, eliminates personnel turn- 


over. 


EURE AND COMPANY 


Box 221, Edgewater, Maryland 
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The world’s finest 
femporary marking machine 


A complete ond proven system to give you greotest economy, 
ACCURACY and speed in every loundry uperation 
Polymark Division 


PINNACLE PRODUCTS corp 


56 Grand Street, White Plains, N. Y. 
1515 Gardena Ave., Glendale, Calif. 


Canada: Simmonds Products of Canada, Ltd. 5800 Monkland Ave., Montreal 


Write for brochure ond 
name of distributor 
necrest you 


Continued fram page 87 
Yarway Indicators Folder 


4 bulletin released by Yarn 
all-Waring Cmpany spells out 
the principal points of interest 
in the Indicators It 


uso GIVES suggested hook-ups. 


Of note, according to the com 
pany, is the fact that the indi 


Yarway 


cators comply with Boiler Code 


Case 1155, which provides a 


special ruling on methods indi 
cating water levels in steam 
drums of boilers operating at 
pressures Ove! Qi) DSi 

For copies ot the brochure 
and the Cade Case 1155 ru)l- 


ing, write to Yarnall-Waring 
Company, Mermaid Lane, Phil 


adelphia 18, Pa 


Monarch Publishes Booklet 
The Monarch Laundry Ma- 


chinery Corporation —recentls 
completed a four-page folder 


entitted “You and. the Onick 


Service Laundry Business.” 


Chis colortal folder brietly dk 


s« rile s the advantace s of own 
operating Monarch 


‘n Span guick 


ing and 
eguippt dd Spit 
contains 


plants 


laundries It 
model 


SeCTV1C¢ 
illustrations ot 
and a summary of Monarch’s 
customer service 
Copit Ss of this folder are 
available from: Advertising De 
partment, Monarch Laundry 


Viachinery Corporation, P. O 
Box 620, Fort Lauderdale, Fla 


Prosperity Unit Changed, 
Renamed 


pp 


Prosperity’s 25-pound = auto- 


matic washer has undergone 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 


it’s written on your letter- 


head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 

















two changes: it has received a 


> 


new name—Speedster-25, and 


it has experienced five mechan- 
ical changes Prosperity Com- 
pany, Inc, 2232-217) Erie 
Blvd. i Syracuse l \ } : 
points out that the 
now easier to operate with the 


washer is 


Formatrol Cycle Timer moved 
to the tront of the machine tor 
greater convenience when 
changing records 

A new V-belt drive has been 
installed to 
shockless reversing of cylinder 
and quiet operation, and a 
dump valve was adapted to al 


low free, easy passage of water 


provide smooth 


carrying lint, pins, buttons and 
omer materia)s. Wot- and coa- 
water inlet valves are now be- 
Inq used in the 


cause of their greater durability 


machine be 


and the automati sup 
POSttiye 


factor 
Ply dispenser gives 
Mushing ol supplic s into the 
wheel 


National Marking Redesigns 


Yhe Nationa) Marking Ma 
chine Co., 4026 Cherry St 
Cincinnati 23, Ohio, has an 
nounced in improved design 
in its Lever Principle and No 
)5 keyboard-type | i))nstrated 
hand marking machines This 
new design represents a great 
improvement from the stand- 
point of both operation and ap 
pearance, Nationa) states 

\ front cover plate has been 
incorporated in both machine 
models to allow easy 
for the removal) of type wheels 
Bright nickel) plating and a 
change in color combination 


have greatly enhanced the ap- 


access 


pearance of the machines 


International Catalog on 
Trucks With Metro Bodies 


Complete information on the 
range of Internationa) trucks 
with factory-mounted Metro 
multistop bodies is offered in a 


new 24-page catalog (form CR- 
619-F) issued by the motor 


truck division of International 


Harvester Company. 


STARCHROOM LAUNDRY JOURNAL 





BISHOP 


SHRINES 
FW W 


laundries & 


FOR LAUNDRIES 


AVANLABLE IN SIZES 
10 FIT EVERY NEED 


Also 100 other low- 
cost work-savers for 


cleaners 


Drder Today Throvgh Your Supplier 
Bishop David Froaman So. 


© 1955 


Full-color and two-color treat 


ment is used to present Aesign 
and operating features of the 


eight S-Line forward control 
models in the SNI-120, SNI-130. 
SAL-150 ind SM 160 SCTICS that 
various Metro bodies 
Gross vehicle weight ratings 
from 5.400 to 18,000 

1 wide range of body 


mount the 


range 

pounds 
designs and capacities is ol- 
fered, Detailed drawings show 
all body measurements and 


basic features 
Designs incude two standard 


and three Hathack — all-stee) 
Metro bodies; three lightweight 
Metro-Lite bodies constructed 


EVANSTON, ILLINOIS 


reintorced plastic and three all 
steel Metro Van bodies 

Body capacities range from 
243 to 652 cubic feet « 


Bodv lengths begin at 7 teet 9 


inches and progress to 16 feet 


7 inches 

The Metro walk-in cab on In- 
ternational truck 
units requiring )oca))) 
ed 4 paratt hadies. is also a 
scribed in the catalog 
with forward-contro{ (nterna- 
\fetro 


apacity 


chassis tor 


monnt- 
along 


tional truck chassis with 
tront end 

\dditional intormation — is 
from International 


Company, (50 N, 
( fit AgO Il 


available 
flarvester 
Mic higan Ave . 


of metal alloys and fiber glass- 














Virginia Association of Launderers & C)eaners, Inc, 
Wotel John Marshall 
Richmond, Virginia 
August 19-21, 1956 


American Institute of Laundering 
Denver, Colorado 


October 4-6, 1956 


[Institute of Industrial Launderers 
Hote) New Yorker 
New York, New York 


October 22—27, 1956 





Obituartes 








Millard P. Burlingame, 51, retired vice-president and man- 
ager of the old Wilson Laundry Co., Bryn Mawr, Pennsylvania, 
died recently. Mr. Burlingame was a founder of Pilgrim Laundry 


Co., Brooklyn, New York, and in 1905 became assoc iated with 
Wilson, from which he retired in 1954. He was a Mason, a past 


1956 


July 15, 
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or way 442.02 
IS BEST 











Style 69D 


ELEVATED WASHROOM TRUCK 
WITH REMOVABLE BASKET 


@. Removable basket for easy water disposal 


b. Basket constructed of lightweight plasticized- 
waterproof canvas 


c. Special seamless, non-leaking construction 

d, Interior is obsolvtely smooth ond snag-free 

e. Light spring steel frame for long life and durability 
€. Welded angle steel truck supports heavy loads 
g. Large swivel type rubber casters give high 


manevverability 


STANDARD INSIDE DIMENSIONS 


Jong wide | deep height 

No. 3 24" 18” 16" 30” 
No.4 | 30" 18" | 16" 30" | 
Send today for illustrated data sheet on Style 69D 


and the catalogue on the complete Lane line 
of laundry baskets, hampers and trucks. 

















Canvas Basket Craftsmen Since 1894 


W. T. Lane & Bros., Inc., Poughkeepsie, New York 











These helpful booklets 
Can Show YOU HOW To: 


» Solve special problems 
> Train new help 


» Make more money 


“How To Clean Cotton Rugs” ......... 


instructions for best handling of shag rugs 


“Manual for Training Silk Finishers” .. . . 


top quality finishing on all garments 


“The Laundry Primer”’ 


ABC’s of washroom operation 


“Storage for the Drycleaner’”’ 


guide to vault installation, operation 


“‘Guide to Plant Layout” ........ 


making the drycleaning plant more efficient 


“How To Train Finishing and Folding 
Operators in the Laundry” 


top-quality finishing in the laundry 


“Manual for Training Wool Finishers” . . . 


the complete job on all types of garments 


‘“*Guide to Construction and Remodel- 
ing of Drycleaning Plants” 


ABC's, from planning to landscaping 


“How To Build a Greater Demand for 
Your Professional Laundry Services”’ 


specifics on bigger business, more profit 


“Handbook for Route Sales Executives” 


solving problems in route selling 


“Let’s Talk Drycleaning”’ 
how to sell more drycleaning service 
To order, check number and mail coupon. 
Special rates on quantities quoted on request. 


S-7 
STARCHROOM LAUNDRY JOURNAL 
395 East 45th Street, New York 17, N. Y. 


Send books indicated below. 


My check for is enclosed, 


12)/3//4))5|/6)|7)/8 


Name 
Firm 
Street 


City 








The SIMCO 
"Midget" Static 
Eliminator is 
guaranteed to 
end all static 
problems in 
folders and 
ironers—safely, 
inexpensively! 
Write for facts. 


its SIMC () company 


920) Walnut Street, Lansdale, Pa. 


commander of the Colonel Owen Jones Camp, Sons of Union 
Veterans of the Civil War, and a director and past president ot 
the Suburban Laundry Owners Association, Surviving is a son 


James E. Camp, 57, co-owner of Towne’s Laundry, Tampa, 
Florida, die d recently Mir Camp was a native ot \] ibama. and 
had been a resident of Tampa for 28 years. He is survived by 


his wife, a son and three daughters 


Ernest F. Dorn, 85, who had been associated with Carman 
& Co., Inc., throughout his lifetime, died in Fort Lauderdale, 
Florida, on June 8. Mr. Dorn’s son-in-law, Raymond F. Conley, 
is now president of Carman-Conley, Inc., Chicago, and a grand 
son, J. Robert Conley, is vice-president of that organization. An 
other grandson, James R. Conley, is manager of Carman-Conley’s 
Indianapolis branch. Survivors include his wife, a son and three 


daughters 


James A. Lane, 74, former owner of Superior Laundry, De 
troit, Michigan, died recently. Mr. Lane retired from the laundry 
business nine years ago. Surviving are his wife and three sons 


Sylvester W. Lawrence, 85, former owner and operator of 
Portland Laundry and Dry Cleaners, Portland, Oregon, died re 
cently, Mr. Lawrence was active in civic affairs, was a director 
for three terms of the American Institute of Laundering, and 
held elective offices in city and state laundry associations. Sur 


vivors include two sons and a daughter 


Willis R. Lee, 65, owner of Sanitary Laundry and Golden 
West Cleaners, Oakland, California, died on June 5 while on 
vacation at Palm Springs. Mr. Lee was past president of the Calli- 
fornia Dry Cleaners Association and California Laundry Owners 
Association, and was active in Bay Area association affairs. He 
was a Mason, and a member of the Scottish Rite and Aahmes 
Temple of the Shrine in Oakland. Surviving is his wife 


Henry L. Schmidt, 60, former sales manager of Marman Soap 
Co., Milwaukee, Wisconsin, and of M, Werk Company, Cin 
cinnati, Ohio, died on June 4. Mr. Schmidt was field secretary 
of the Chicago Laundry Owners Association from 1932 to 1933 


He is survived by his wife and son 


Athans E. Spilios, 75, founder of Loyal Crown Linen Service, 
Boston, Massachusetts, died recently. Mr. Spilios had been dex 
orated by the Greek Government with the Order of the Golden 
Cross of the Saviour for his aid in Hellenic affairs. 


Clarence D. Tuer, president and general manager of the Port 
—~ 


Huron Detergent Company, Port Huron, Michigan, died May 25. 


STARCHROOM LAUNDRY JOURNAL 





CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, 
10¢ a word for subsequent, 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 
insertion of same ad, Minimum charge $1.00 (new or repeat). 


or bold face type 15¢ a word, first insertion, 


capitals 


repeat). 


the same ad. Advertisements set in 
Minimum charge—-$2.00 
consecutive 
rates 


insertion of 
consecutive insertions. 
4¢ a word 


consecutive 
(new or 
for each subsequent, 
Capitals or bold face type—double these 


Ads including full payment must be in our hands by the first of the month. Payment should 


accompany all orders. 
forwarded by us. Rates are net 


Add cost of 5 words if answers are to come to a box number 
not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., 


to be 


New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


SITUATIONS WANTED (Cont'd) 





Central Florida—Complete laundry, drycleaning and rug shampooing 
plant, over $40,000 gross business. Price $39,500 with real estate. AD- 
DRESS, Box 1149, STARCHROOM LAUNDRY JOURNAL. 2 
of fast-growing Virginia town for sale 
to retire. Room for expansion and drycleaning. ADDRESS, Box 
STARCHROOM LAUNDRY JOURNAL. 2 


Complete small laundry in center 
Wish 
1201, 


THE OROVILLE LAUNDRY AND DRYCLEANERS. WELL ESTABLISHED 
IN FAST-GROWING NORTHERN CALIFORNIA COMMUNITY, LOCATED 
AT THE GATEWAY OF THE BEAUTIFUL FEATHER RIVER COUNTY 
AND SITE OF PROPOSED OROVILLE DAM. GOOD LAUNDRY AND 
CLEANING EQUIPMENT. NEW 1956 DELIVERY TRUCKS. GOOD STEADY 
VOLUME. FOR SALE WITH OR WITHOUT REAL ESTATE. P.O. Box 
#1410, OROVILLE, CALIF. 1202-2 


FOR SALE: Mc 


in fast-gr 


dern laundry and drycleaning plant, also storage vault 


»wing Mississippi town. Cover large minimum com 


1955 v 


territory, 


petition lume over $150,000. Established 27 years, two owners 


Trucks, land, buildings and equipment at less than replacement. Easily 


recover investment in 10 years or less. Discuss reasons for selling with 


interested buyer. ADDRESS, Box 1237, STARCHROOM LAUNDRY 
JOURNAL. 2 
Laundry and cleaning plant over 49 years successful operation same 
owner, located in western scant growing towr , in area where 





two billions have been spent on 12 new plants, steam electric— 


Sites secured for additional ohents Unusual op 
man. Sell or lease building. Health and age reason 
Longs Laundry & Cleaners, Mayfield, Kentucky 

1283-2 


and 5 chemical plants 
portunity for younger 
for selling. Address 
operating be 
$85, 0C 

equipment 


y profitable, well established, 
$1.40/1.50 
completely engineered, 
in excellent condition, apartment second floor. Owner has inter 
ADDRESS, Box 1260, STARCHROOM LAUNDRY JOURNAL. 2 
FOR SALE: LAUNDRY AND DRYCLEANING PLANT IN FAST GROW- 
ING MICHIGAN RESORT TOWN. MOST MODERN EQUIPMENT. NOW 
DOING AIR FORCE WORK. 2 ROUTES, 2 STORES. ADDRESS, Box 1293, 


South central Wisconsin, ver 
1889 
laundry-drycleaning 50-50 


fore Terms, real estate optional, prices, sales 


Synthetic, 
other 


ests 


STARCHROOM LAUNDRY JOURNAL. 2 
Columbus, Indiana—Laundry grossing $50,000. Good equipment. $27,500 
Will finance $15,000. Long term lease for 34 x 115 ft. building. Schutte’s 
Laundry, 921 4th St., Columbus, Indiana 1296-2 


and 


FOR SALE: Unusual 
Midwestern city 


pportunity for profit. Laundry drycleaning 
of 85,000. Volume $160,000 and growing. Well 
Industrial engineering methods. Low payroll 


STARCHROOM LAUNDRY JOURNAL. -2 


plant 
located, 
5 trucks 


modern equipment 


ADDRESS, Box 1160, 








SITUATIONS WANTED 





and/or 
drycleaning experience 


Should 


superintendent with 24 


you be interested in an experienced plant manager 


years of laundry and 
a personal interview would be welcomed 
children, responsible, and health. O.M.I 
Versed in work simplification, incentives, equipment mainte- 
nance. Complete results assured. Available August. ADDRESS, Box 1246, 


STARCHROOM LAUNDRY JOURNAL. 5 


25 years in the installation, rebuilding and repairing of laundry and dry 
also installation and maintenance of laundry power 


in all levels of 
Married, 
graduate 


operation, 


excellent Laundry 


cleaning machinery, 


plants. Desires position in institution or laundry as maintenance man in 
New York City, Westchester or Putnam County. ADDRESS, Box 1219, 
STARCHROOM LAUNDRY JOURNAL. 5 


Experienced as laundry assistant, superintendent and sales. Age 32. Will 
go to AIL at own expense. ADDRESS, Box 1221, STARCHROOM LAUN- 
DRY JOURNAL. 5 
PLANT MANAGER AND/OR GENERAL MANAGER—Excellent 


Executive Emphasis on 


back 
ground in production in AAA-1 plants. caliber 


producing quality at low-cost wage incentives—work simplification— 


systems—methods. Desire position in New York City area. ADDRESS, 
Box 1171, STARCHROOM LAUNDRY JOURNAL. 5 
Proven general manager seeks position in Metropolitan New York area 
Currently employed out of state at a salary over $10,000 annually 


Equally capable in laundry or drycleaning. Experience includes linen 
supply, commercial and family operations. Will accept position in either 


sales or production. ADDRESS, Box 1247, STARCHROOM LAUNDRY 
JOURNAL. 5 


July 15, 1956 


shanized volume rug cleaning plant in Middle West 
ADDRESS, Box 


rorcman tor me 
2nced in all sartments including repairing 


1297,  STARCHROOM LAUNDRY JOURNAL. 


Sales manager, proven ability, excellent background. If given free reir 


can demonstrate capak 





rn Circu 





conc 





c coming east 
ADDRESS, Box 1222 


Philadelphia or New Jersey area 


STARCHROOM 
LAUNDRY JOURNAL. 








HELP WANTED 





GENERAL MANAGERIAL POSITION, Northern California linen supply 
firm. Must know all phases of textile maintenance industry; with em 
phasis on linen supply ar justrial supply. Production, sales, 





and route experience re 


ADDRESS, Bc x - 1938, 


Compensation $10,000 with opportunity 


STARCHROOM LAUNDRY JOURNAL. 


f increase 


General superintendent. Man between ages 30-45 years, located ir 
upper Midwest. Combined laundry and drycleaning sales around 
$600,000. Good opportunity for right man. ADDRESS, Box 1240, STARCH- 


ROOM LAUNDRY JOURNAL. 


LAUNDRY—ASSISTANT MANAGER—LARGE FAMILY LAUNDRY LO- 
CATED METROPOLITAN NEW YORK AREA HAS OPENING FOR QUALI- 
FIED MAN TO ASSUME TOP PRODUCTION RESPONSIBILITY. POSITION 
OFFERS EXCELLENT OPPORTUNITY FOR GROWTH AND GOOD START- 
ING SALARY. APPLICANT MUST BE EXPERIENCED SUPERVISOR OR 
A.I.L. GRADUATE. WRITE ALL QUALIFICATIONS INCLUDING SALARY. 
OUR OWN PERSONNEL AWARE OF THIS AD. ADDRESS, Box 1284, 
STARCHROOM LAUNDRY JOURNAL. -7 


MANAGEMENT CONSULTANT—LAUNDRY—Wel!l known firm Manage 








ment Consultants, expanding its Institutional sion tfers 
attractive, permanent opport r Industrial nsultant t advise 
Hospitals, hotels on laundry Good salary, personnel benefits 
progressive organization Make surveys, write reports, confer at higl 
administrative levels, iimited travel, own car. A career position for 


sponsible allied tradesman or laundry manager with A.I.L r college 


education. Replies confidential. Submit resume. Box 808, 1474 Broadway 
New York 36, N. Y 1282-7 
Washington, D. C.'s most progressive laundry plant wants a top-notcl 


»dern plant and equipment employ} 


ing 175 employees. Industry's top salary and challenge for advancement 
Reply to: Mr. Alfred L. Mumford, ARCADE-SUNSHINE CO., INC., 735 
Lamont Street, Northwest, Washington 10, D. C. 1253-7 
WORKING MANAGER for laundry plants 
Thorough kn take full 


pressers, mediate 


production manager. Completely m 


drive-in drycleaning and shirt 


owledge synthetic operation, mut be able to charge 


—traiz spotters and handle store clerks. In pening, 


well-established, fast-growing company New Jersey area. Please state 


personal and business references, experience, 
requirements. Enclose recent snapshot. All replies 


1285, STARCHROOM LAUNDRY JOURNAL. 


age, present employment, 
income 


ADDRESS, Box 


education, 
confidential 
SALES MANAGER—experienced in route sales to take charge of route 


sales for long-established laundry. Salary open. State qualifications. Con 


fidential. ADDRESS, Box 1289, STARCHROOM LAUNDRY JOURNAL. 


SALESMEN-DISTRIBUTORS WANTED 


Salesmen wanted for New York's leading household drycleaning com- 
pany specializing in drapery cleaning, rug cleaning, carpet shampooing 











on premises, and flameproofing. Quality House Furniture Cleaners, Inc., 
312 E 102nd St., New York 29, N. Y 1016-14 
Wanted: Laundry machinery salesman for Eastern part of country. Must 


be thoroughly experienced in both new and used equipment of all types 
aggressive, hard-working. Send complete resume including salary 


ADDRESS, Box 1248, STARCHROOM LAUNDRY JOURNAL. 14 


salesman for laundry machinery and equipment in 


quired 


Wanted 


Baltimore-Washington area, 


Experienced 
full time. Please send detailed information 
on experience and background. ADDRESS, Box 1249, STARCHROOM 
LAUNDRY JOURNAL. 14 
LAUNDRY DETERGENT SALESMAN: Good 
Age 28-35 with three 


pportunity with well-known 
Py Y 


r fours years laun 


basic chemical manufacturer 


dry experience or AIL graduate. Free to travel. Permanent. Write ful 
details of age, education, experience and salary desired. ADDRESS, Box 
1255, STARCHROOM LAUNDRY JOURNAL. 14 
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POWER PLANT EQUIPMENT FOR SALE 





PROFESSIONAL NOTICES 





BOILERS FOR SALE: 


new tubes; 


1—Cleaver Brooks 125 H.P. oil fired #5 oil with 
1—New Steammaster 40 H.P. water tube oil-fired; 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-fired 73 oil. Priced very reason 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 
Chicago, Ill 711-36 


BOILERS—HIGH PRESSURE: We carry a large selection of ASME Na 
tional Board high 
10 to 1,000 hp.; each guaranteed to excellent condition; sales sheet and 
complete data sent upon request. WABASH POWER EQUIPMENT COM- 
PANY, 31 E. Congress, Chicago, Illinois. 1245-36 


pressure boilers—gas, oil, coal fired—ranging from 


THE 


MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 


* 


Prevents duplication of marks; 


laundries 


Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand.......$7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AI! shipments C.O.D. 


unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 





CARRUTHERS’ BULLETIN—the 


cleaning 


Bulletin for the and 


reports—monthly 


statistical laundry 


industries—weekly sales cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 


Washington 201-27 








CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers 
CO., 36 Pleasant Street, Watertown, Mass. 





G. W. ROBINSON 
3240-38 








REPAIRS —- PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men, Full line of Asher ironers rebuilt by men who know how 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J 
1228-37 


S. SPITZER LAUNDRY MACHINERY SALES-SERVICE CO. New and re 
built equipment. 556 E. 94th St., Brooklyn 36, N.Y. We repair all types of 
laundry machines 





Specializing on all Troy Laundry equipment for the 
institutional laundries. Distributors for 
Bock 


Glover's washers, 


hospital and Huebsch tumblers, 


washers, Henrici washers, extractors, Chicago ironers, washers, 


extractors, extractors, Simplex and Gasway ironers 


vee belts 


1152-37 


Specialties—Bishop products, press hoses, steam traps, valves, 


and parts 








BUSINESS SERVICE 
DIRECT MAIL ADVERTISING for cleaners-launderers that gets new busi 


ness at low cost. Write for free samples. Reba Martin Advertising, 4201 
N. W. 2nd Ave., Miami 37, Fla 607-10 











SUEDE AND LEATHER SERVICE 


suede 





Wholesale 
dreds of satisfied customers in every 
exclusive DAVOTEX process. You will 
Cc. O. D. CLEANING & DYEING CO., 


Iowa 


Hun 


account. Try our 


cleaning, redyeing, refinishing 
Open 
become a regular cu 
1430 Harrison St., Davenport 


654-13 


leather and 
state 


tomer 








MACHINERY WANTED 
SCHRAMM DOUBLE BRUSHER WANTED, 220 volt, 3 phase, 60 cycle. 
The Amy Company, 10321 Jasper Ave., Cleveland 11, Ohio 1145-3 


WANTED: Notrux extractor and containers 
Street, Rochester, N. Y. 





55 Arthur 
1239-3 


Neat Laundry, 


42 x 54” Troy washer, electromanual or electromatic; give serial number 
Rock Island Laundry, 1814 3rd Ave., Rock Island, II] 
1179-3 


and price in reply 








MACHINERY FOR SALE 
PROSPERITY CABINET TYPE shirt unit consisting of single collar press, 


double cuff press, yoke press, cabinet bosom press and automatic fold- 
ing table. 2 years old in excellent condition. Can be inspected in opera 
tion. Price $5,700. Mr. Friedman, Johnny-on-Spot Cleaners, White Plains, 
N. Y. Phone SCarsdale 3-8900 1295-4 
TROY ‘’FLEXIMATIC’’ LARGE-PIECE FOLDER. New, 
original crate; 120” two-lane, for 220 volts, 60 cycle, 

American Laundry Machinery Co., 
12, Ohio 


72”’ PURKETT ‘BIG MOUTH"’ SHAKEOUT TUMBLER; unheated, complete 


with two unloader trucks and hoist, for 220 volts, 60 cycle, 3 phase, A.C 





never used, in 

3 phase, A.C. The 
Cincinnati 
1291-4 


Southern Sales Division, 


New, never used, in original crate. The American Laundry Machinery 
Co., Southern Sales Division, Cincinnati 12, Ohio 1292-4 


Sigmond Singer, 
1288-4 


Prosperity P. C. sports shirt unit, only used 3 months 
2795 Shore Parkway, Brooklyn 23, N. Y 


Monex O.T. Monel basket 
driven, 3-phase, practically new. Sigmond Singer, 2795 Shore Parkway, 
Brooklyn 23, N. Y 1287-4 
FOR SALE: 6-roll American flatwork ironer—used. Price $2,300. As is 
where is. Contact Mr. Karl Melberg, American Linen Supply Co., 47 
South Ninth St., Minneapolis, Minnesota. Tel. Federal 6-4612. 1224-4 


48” American extractor and curb, motor 


42x54 AMERICAN NORWOOD CASCADE WASHER, Mone! metal, 2 
pocket, 2-door. Talley Laundry Machinery Co., Greensboro, N.C, 1266-4 
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MACHINERY FOR SALE 


(Cont'd) 





9 Huebsch or American Zone-Air open-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale. Special price 
$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. -4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 


DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6) N.Y. 


24x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 


4855-4 


9725-4 


GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 318 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST ‘TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9952-4 


48’ AMERICAN OPEN-TOP EXTRACTOR WITH MONEL BASKET AND 
MONEL SHELL; IN EXCELLENT MECHANICAL CONDITION. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
ae ge 648-4 


MODEL 75 AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4753-4 


40” TROY and TOLHURST, direct motor-driven and belt-driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
NM. < 647-4 


AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 


American 5-lane stacker, 7” Foldmaster, American small-piece condi 
tioning tumbler with conveyor. Available due to merger of Buffalo 
General Laundries Corp. Excellent condition, good buy. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., INC., 305 Ten Eyck Street, 


Brooklyn, N. Y. 1250-4 


Huebsch tumblers, 6-coil, 36” x 30”, used, in excellent condition. $160. 
f.o.b. Newark, N. J., CUMMINGS-LANDAU LAUNDRY MACHINERY 
COo., INC., 305 Ten Eyck St., Brooklyn, N. Y. 1251-4 


Huebsch tumblers, 36 x 30, 4-coil, steam-heated, in excellent condition 
Take them away at $150 each. Buffalo Laundry, 238 Fargo Ave., Buffalo 
13, New York 1252-4 


For sale—5 American Tiltor Bosom Presses. Take your choice. $500 each 
These presses are out of outstanding plants and have been properly 
maintained. Can be seen at our warehouse. Yarbrough Supply Co., Inc., 
2610 Charlotte Avenue, Nashville, Tennessee 1290-4 


PILLOW-BAR—like new—at a bargain price. Talley Laundry Machinery 
Co., Greensboro, N. C. 1262-4 


TWO-ROLL 120” AMERICAN IRONER rebuilt in A-1 condition and guar- 
anteed. Talley L dry Machinery Co., Gr boro, N. C. 1263-4 





36x54 BUTLER DRYCLEANING WASHER, streamlined, motor-driven, 
all-metal. Talley L dry Machinery Co., Greensboro, N. C. 1265-4 





TWO-ROLL 120” TROY IRONER, streamlined in A-1 condition and guar- 
anteed. Talley L dry Machinery Co., Gr o, N. C. 1264-4 
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FOR SALE:—1—50” AMERICAN NOTRUX extractor with two sets con- 
tainers, stainless-steel curb; 2—AMERICAN NORWOOD 42 x 84” two- 
pocket, all-stainless-steel, motor-driven washers with American fully 
automatic washman. CHICAGO USED & NEW LAUNDRY EQUIPMENT 
CO., 3128 W. Lake St., Chicago 12, Ill. 511-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim; also new wood washers, ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Illi- 
nois. Nevada 2-2621. 188-4 


For Sale: 1—Used 44 x 84” ROBOT two-pocket two-door all stainless-steel 
motor-driven washer with automatic washman, 2—used 42 x 96” Ellis 
motor-driven all Monel washers, 1—used 42 x 84” American Norwood 
all-Monel motor-driven washer, 1—used 54” American Notrux extractor 
with two sets containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE-7763. 9628-4 


2-ROLL 100”, 110” and 120’ AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 


20’”’ HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 


36 x 54 AMERICAN CASCADE WASHER, Mone! metal, 2-pocket, 2-door, 
rebuilt and guaranteed. Talley Laundry Machinery Co., Greensboro, 
N. C. 1268-4 


PROSPERITY TWO-GIRL SHIRT UNITS, 
Laundry Machinery Co., Greensboro, N. C. 


Talley 
1269-4 


rebuilt and guaranteed 


42 x 96 AMERICAN WASHER, 4-pocket, 4-door, Monel metal, rebuilt and 
guaranteed. Talley Laundry Machinery Co., Greensboro, N. C. 1270-4 


SIX-ROLL AMERICAN 120” IRONER, rebuilt and guaranteed, like 
Talley Laundry Machinery Co., Greensboro, N. C. 


new 


1271-4 


48”’ AMERICAN OPEN-TOP EXTRACTOR, in excellent condition 
Laundry Machinery Co., Greensboro, N. C. 


Talley 
1272-4 


PANTEX TWO-GIRL COMPLETE SHIRT UNIT, a dandy buy. Talley Laun- 
dry Machi y Co., Gr boro, N. C. 1273-4 


PATTERSON-KELLY HOT-WATER TANK, 1,500 gal. capacity per hour, 
NEW, placed below cost. Talley Laundry Machinery Co., Greensboro, 
N. C. 1274-4 





60# PANTEX-PERK DRYCLEANING UNIT, two years old, excellent con 
dition. Talley Laundry Machinery Co., Greensboro, N. C. 1275-4 


PROSPERITY 38” P. C. WEARING APPAREL PRESSES, a real bargain 
Talley Laundry Machinery Co., Greensboro, N. C. 1276-4 


UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 


30x30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 


COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY. Talley Laundry Machinery Co., Greensboro, 
N. C. 1281-4 


Tiltor shirt unit, Pantex drycleaning press and puffers. Any reasonable 
Westwood Launderers, Cleaners, Old Hook Road, Westwood, 
1294-4 


offer. 


IN. Ss 
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MACHINERY FOR SALE 


(Cont'd) 





TROY and AMERICAN LATE-TYPE 6-ROLL 120’ STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36x 54”, 42 x 72” and 
44x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 

6767-4 


8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 
9318-4 
48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6- or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 
597-4 


40’ AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO.- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30x30”, 24x36”, 24x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—140F unit—60 lb. automatic stainless perk 
unit—10 lb. Columbia unit. 1165-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 

1166-4 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, reasonable prices and terms, one year guarantee. 
Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us. 1167-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945; Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer; 
Ellis 54x 120” 9-pocket stainless washer; American Cascade 42 x 84” 
washer; Troy 42x72” washer; American Tiltor shirt unit; Prosperity 
4-girl unit and coat presses; Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 
tumblers; Hoffman and American 48” and 60” extractors for laundries 
or cleaners; Hoffman 140F unit used two months; American 30 x 48” 
petroleum unit with filter, still, etc., brand-new; Prosperity synthetic 
cleaning unit; DDZ 60-pound synthetic unit; Columbia synthetic unit. 

1164-4 


American Cascade 42 x 84” Monel washer, 2 pockets, 2 doors, latest one 
shot doors. SPECIAL PRICE $1,795; 42 x 84” Hoffman Silvercrest Monel 
washer, less than 12 years old, SPECIAL PRICE $2,350. Above machines 
motor driven, guaranteed in good running condition, excellent buys. 
WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-37 9th St., Long Island 
City 1, N. Y. STillwell 6-6666. 872-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


94 


AIR-DRIVEN PRESSES: Forse 54” square-buck linen supply press, Forse 
53” tapered garment press; Forse mushroom presses. Very reasonably 
priced. Chicago Used & New Laundry Equipment Co., 3128 West Lake 
St., Chicago 12, Ill. NEvada 8-8849. 891-4 


AMERICAN and TROY 5-Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51’ TAPERED AS 
WELL AS 2 MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 


9706-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


48 x 120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 


HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


SURPLUS EQUIPMENT of FINE LAUNDRY & DRYCLEANING MACHIN- 
ERY from the HESSLER LAUNDRY AND SEVERAL OTHER PLANTS AND 
INSTITUTIONS. ACT FAST FOR BARGAINS! American 8-ro]] 120’ FLAT- 
WORK IRONER; American 6-roll 120’ FLATWORK IRONER; 42 x 84” 
American Norwood Cascade MONEL WASHERS, 2 pockets; 42 x 96”, 3 
pockets; 42 x 96”, 8 pockets; 30 x 30” American Cascade MONEL 
WASHERS; 24 x 36” American Cascade MONEL WASHERS; American 
54” NOTRUX EXTRACTOR, 3 sets of MONEL CONTAINERS; American 
48” MONEL OPEN-TOP EXTRACTORS; 30” copper starch EXTRACTOR; 
all direct motor-driven, AC 220 volt, 3 phase, 60 cycle. And a NUMBER 
of OTHER ITEMS too numerous to mention in this issue. WRITE, WIRE 
OR ‘PHONE: Sole liquidator: WILLIAMS LAUNDRY MACHINERY, 37-37 
9th St., Long Island City 1, N. Y., STILLWELL 6-6666. 790-4 


FOR SALE: 4-roll American flatwork ironer with Hamilton spring pad- 
ding and vacuum and complete with four-speed motor for 3 phase, 60 
cycle, 220 volt AC; excellent condition; available immediately in Fargo, 
price $2,200. As is where is. Contact Mr. A. A. Antonelli, American 
Supply Co., 8 Second Street North, North Dakota. Tel. 

1223-4 


Linen Fargo, 


2-7484, 


Boiler 20 H.P., automatic; feather renovator; drycleaning washer and 
filter; air compressor; 17” Monel extractor. ADDRESS, Box 1286, STARCH- 
ROOM LAUNDRY JOURNAL. 4 


1 single-stage copper-tubed Whitlock pre-heater, model P-5-16. Perfect 
condition South Haven, Michi- 
gan. 1254-4 


PROSPERITY SPORT SHIRT PRESS UNIT, ALMOST NEW, in prime condi 
tion. Expansion sleever, bosom-body press, yoke-collar press, 24” tum 
bler and vacuum exhaust unit. CUMMINGS-LANDAU LAUNDRY MA- 
CHINERY CO., INC., 305 Ten Eyck St., Brooklyn 6, N. Y. 1256-4 


Call or write South Haven Laundry, Inc., 


track, 9 stands, 95 
Excellent condition 


NATIONAL ASSEMBLY CIRCUIT consisting of 80’ 

trolleys, and 95 trolley carriers for Key-Tag bars 

Queen Quality Laundry Co., 2624 Elmwood, Detroit 7, Michigan. 
1257-4 


COMPLETE HAERTEL FUR STORAGE VAULT SYSTEM—COOLING AND 
HUMIDIFYING UNITS, COMPRESSOR, FUMIGATION UNIT, CONTROL 
PANEL. FINE CONDITION, ACTUALLY OPERATED UNTIL RECENTLY. 
CUMMINGS-LANDAU Laundry Machinery Co., Inc., 305 Ten Eyck Street, 
Brooklyn 6, N. Y. 1258-4 


One 42 x 84 wood washer, new cylinder, excellent running condition. 
Bargain $650. CRIB DIAPER SERVICE, 101-51 101st Street, Ozone Park, 
L. I., N. Y¥. Telephone: Virginia 6-6000, ask for Mr. Kay. 1259-4 


FOR SALE: 3 American Champion Cascade 44x 120, 4-pocket Monel 
washers, practically new. 1 American Cascade, stainless-steel, 42 x 84. 
6 Hoffman 42 x 96, 3-pocket Monel washers. 2 Hoffman 36 x 54, 2-pocket 
Monel washers. All 220/440 volt. Bargain prices. GARDNER MACHIN- 
ERY CORP., Box 10001, Charlotte, N. C. 1261-4 
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Course Inspires Changes 


To the Editor: 

Our laundry here is going very 
well, also the drycleaning. I did learn 
much in Joliet [AIL management 
course—Ep.] and have made some 
changes here. We are wrapping the 
shirts in cellophane paper and the 
suits and dresses in plastic bags, which 
is giving us much advertising because 
our name is printed on the plastic, 
also on the wrapping paper in the 
laundry. 

J. R. BANNENBERG 
Amuay Laundries, S.A. 


Maracaibo, Venezuela 


Dial S for Sales 
To the Editor: 

I thought your recent article “Sell- 
ing by Phone” was very well done . . 
it should be a great service to your 
readers. 

I know of a woman in her sixties 
who was able to almost double the 
capacity of one of Texas’s largest 
laundries in one year’s time doing 
telephone solicitation work from her 
own home. 

She sat at the phone eight hours 
every day, six days of the week talk- 
ing to women and selling them Jaun- 
dry and drycleaning service. 

She was so successful in doubling 
the number of pickups for each of the 
firm’s 30 route salesmen that it was 
necessary for management to reduce 
her work to 4 days a week as they 
didn't have the facilities to take care 
of any more customers. 

In my opinion, the telephone is the 
quickest and the best way to reach 
every woman in the block and sell 
her on laundry and cleaning service, 

B. C., Buffalo, N. Y. 


Poor Flatwork Drying 
To the Editor: 

What are some of the reasons why 
a flatwork ironer won't dry? 


T. T., Columbia, S, C. 


Poor drying is usually due to poor 


piping and inadequate _ insulation. 
Good circulation of air is also impor- 
tant in the drying process. Remember, 
for every two pounds of laundry 
work processed, about one pound of 


water is released to the air—Epitor 
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To the Editor: 

I've got the horse. Now it’s “My 
Kingdom for a Wagon’—like the one 
shown here, 

During our 75th anniversary cele- 
bration we want to display the horse 
hitched to a shirt-and-collar wagon 
which will be identical to the type 
that my 
1890, and which is shown here, 

Its a million-to-one chance that 
some reader of STARCHROOM may 
know where such a_ vehicle exists 
today. We would like to have informa- 
tion which will lead us to obtain one. 
We'll build one if we can't buy or 
lease from the owner. 

Should we succeed in locating the 


grandfather purchased in 


rig it may be available to other laun- 

dryowners who would like to use an 

antique display of this kind during 
a special celebration. 

JoHN RIPLEY 

Ripley's, Inc. 

120 East Second Street 

Topeka, Kansas 


Guidebook Fan 
To the Editor: 

In my opinion, STARCHROOM LAUN- 
DRY JOURNAL'S Annual Guidebook Is- 
sue is tops, I'd be lost without it—I 
know others feel the same way. It’s 
almost the laundry and drycleaner’s 
bible. In fact, it is! 


E. A. F., Virginia 





Let’s Hear from You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 

The Editor 
Starchroom Laundry Journal 


305 East 45th Street 
New York 17, N. Y. 











Why Cleaners Get Shirts 
To the Editor: 


An incident that may interest you 
is the experience I had very recently. 
The laundry I had been dealing with 
stopped their route service into our 
neighborhood. This left me in a lurch 
because they did an excellent job on 
shirts and I had grown accustomed to 
expect a first-class job. 

So I had my wife call four or five 
of the leading laundries in the locality 
to see if they would handle my shirts 
for me. Remember that I’ve lived in 
the present neighborhood for better 
than five years and only once in that 
time has a laundry or drycleaning 
route salesman come to my door to 
solicit business. The one that did call 
tried to sell me on a ticket deal and 
that was about two years ago. 

My wife checked around and came 
up with these answers. Two of the 
laundries would not pick up shirts un- 
less they were accompanied by a laun- 
dry bundle. Three others wanted to 
levy a minimum charge of 75 to 90 
cents on the order. My wife objected 
to this because she prefers to do the 
laundry work herself. And when I'm 
out on the road, there aren't too many 
shirts to Jaunder, 

Small wonder the drycleaners get 
the shirts in their plants when they 
have no minimum charge and no mini- 
mum bundle requirements. 

ry BD; 


Pennsylvania 


Waxing a Flatwork lroner 
To the Editor: 

Is there a better way to apply cake 
wax to a flatwork ironer than through 
the use of shavings? We can’t always 
be sure of all-around smoothness. 
Added information will be appreci- 
ated. 


J. M. H. 


San Francisco, Calif. 


The materials needed are a heavy 
cloth sheeting, twice the width of the 
ironing surface, a kettle with a spout, 
and the cake wax, of course. Melt the 
wax in the kettle and pour it evenly 
across one-half of the cloth sheeting. 
Fold the other half over the waxed 
portion and run through the ironer. 
This should produce the smoothness 
desired.—Ep1Tor 
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mechan j \plicity? 


MAZE or 
MECHANICAL SIMPLICITY? 


Before you buy 
a NEW WASHER... 
LOOK AT THE BACK TOO! 


Most washers are built with a maze of belts, pulleys, 
wheels, wires and gears... unnecessary working 
parts that break down or go ‘“‘out of sync.”’ 


Only the Cook Washette is engineered for 
MECHANICAL SIMPLICITY ... designed with 


fewer working parts. 
There is less mechanical failure, less maintenance, 
less service... 


NO DOWNTIME! 


Only Cook Washettes are crafted of indestructible 
STAINLESS STEEL... meet the requirements of every 


plumbing and electrical ordinance in America. 


IT COSTS NO MORE TO OWN A COOK WASHETTE ((/@ 


— 


..it costs less to operate a Cook Washette! 


May we show you the facts... the BIG 
PROFIT-MAKING STORY? 


Write for your NEW Cook Washette Catalog and 
nearest Authorized Cook Distributor, 


MACHINERY CO. 
ING. 





You bet Pop's sweating it out. When he takes 
off that shirt tonight, he'll see a big 
yellow streak across the inside of the collar. 
The streak won't be there, though, when he gets 
the shirt back from the laundry —because 


oul 


secbiLow 


goes after those sweat stains. 


It's a simple washing formula—NO HEAVY BLEACHING— 


no excessive tensile strength loss. does 


it safely and thoroughly. 


Use [ dry on the break 


Use with soap in the suds 


bleach moderately, rinse and finish as usual — 
and his white shirt is white again. 


Let your Cowles 
Technical Man show 
you how to get 
“hot weather rings” 
off collars and cuffs. 
It’s easy and safe 
with Cowles 
ESCOLLOID 














CHEMICAL COMPANY 


7016 Euclid Avenue, Cleveland 3, Ohio 





